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Conferences 

HIP-HOP & SAVE! 

Ttie cream of the crop will 
hit the Peach State for 
Billboard's RSB/Hlp-Hop 
Conference and Awards. 

Sept. 6-8 in Atlanta. July 4 is 
the last day for early birds 
to go online and save S150. 
billboardevonts-com 
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LIGHTS, CAMERA . . . 

Meet the power players and 
the coolest creatives at the 
fifth annual Film & TV Music 
Conference, Nov. 14-15 in 
Los Angeles. Join us as we 
focus on music's marquee 
role in visual entertainment. 
For more information . . . 
billboardevents.com 
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WATCH THIS 

I Billboard Video 
lets music fans 
search and 
stream videos 
from a library of more 
than 6,000 full-length 
clips. This week's featured 
artist: Morrissey. 
billboard.com 
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GET JADED 

Billboard is on the scene 
this week with Broken 
Social Scene, Mike Myers, 
the Hellfighters. the 
world's best air guitarists 
and more. Excited? Strap 
yourself in and check out 
our blog daily, 
jadedinsider.com 
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Mounting A Global Push 
For New British Talent 



BY STEVE REDMOND 

British music is going through its most 
creative period in at least a decade. Acts 
like )ames Blunt, Gorillaz, Razorlight and 
Corinne Bailey Rae bring a contemporary 
shine to the United Kingdom's historical 
record as the world's second-greatest music 
exporter after the United States. 

A challenge for organizations like the 
BPI, the U.K. record industry trade asso- 
ciation, is to showcase this new wave of tal- 
ent in ways that help members better 
address the international market. 

Of course, there are trade shows. Scores, 
if not hundreds, of them. Sometimes it 
feels like it would be possible to do noth- 
ing else but to traverse the globe attend- 
ing music conventions. 

Not only does that sound like my idea 
of hell, but the limitations are obvious. 
Conventions are expensive. By definition, 
there is a lot of competition from other 
countries selling their wares. And because 
these are invariably business-to-business 
events, it's all at least one removed from 
the end consumer 

Our breakthrough came last summer 
with a mission of U.K. labels to meet 
their Japanese counterparts in Tokyo. As 
well as the business meetings, the mis- 
sion included a heavyweight promotion 
with retailer HMV and it coincided with 
the Fuji Rock festival — which happened 
to include a healthy mix of U.K. acts. For 
the first time there were locals on the 
ground who had a vested interest in U.K. 
music succeeding. 

Coordinating all these activities cre- 
ated something that was much bigger 
than the sum of its parts. It was our most 
successful British music promotion yet, 
and so the idea emerged to push the con- 
cept even further. 

So when BPI international manager 
Matt Glover and I found ourselves in Berlin 
last fall for the PopKomm convention, we 
began to wonder whether it might be pos- 
sible to put these ideas into action in the 
German capital. 

Rather than attempt to push British 
music onto a sometimes reluctant inter- 
national audience, could we find local part- 
ners who had an interest in promoting 
British music themselves? 

Berlin has certainly had a long-term love 
affair with British music. Remember that 
incredibly fertile period when David Bowie 
created not only his own "Low" and "He- 
roes" albums, but also produced The Idiot" 
and "Lust for Life' for Iggy Pop? Remem- 
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ber the long Berlin association between 
Depeche Mode and its label Mute? Remem- 
ber U2's "Zoo Station"? 

With Berlin's history of inspiring British 
artists, we had high hopes that a new gen- 
eration of British acts could inspire the 
city's music fans. 

Key to the venture was landing commit- 
ted local partners. We were lucky to find 
Peter Radzuhn, head of music at public 
broadcaster Radio Eins, and Spencer Theile 
of promoter Karrera Klub. In addition to 
being respected members of 
Berlin's music community, 
both are Anglophile music 
fans. 

And then we approached 
the labels. In what seemed 
no time at all, we had a bill of 
more than 40 acts and label 
showcases from V2/Cooper- 
ative. Universal, Domino and 
Sony Red Ink. 

Among the acts that per- 
formed were Razorlight 
(Mercury/Universal), Belle 
& Sebastian (Rough Trade), 
the Rifles (Sony Red Ink). 
Sons & Daughters (Domino), 
the Feeling (Island/ Univer- 
sal), Boy Kill Boy 
(Mercury/Universal) and 
Clearlake (Domino). 

We even acquired a film 
festival as a local cinema 
owner decided to join the 
party and broadcast a week of British 
music films. 

As more partners came onboard, fi"om 
MTV Germany to magazines Tip and 
Uncle Sally's, it became dear we were on 
to something. 

British Music Week opened May 19 with 
a reception at Berlin's British Embassy. A 
notable participant was Germany's great 
rock star Herbert Groenemeyer, who has 
sold more than 20 million albums in his 
27-year career It was clearly compelling 
for the 180-strong German audience to 
hear one of their own artists extol the 
virtues of the current U.K. scene. 

As for the gigs, during the course of 
the week around 8,000 Berlin music fans 
were exposed to new British acts. The 



artists themselves were overwhelmed by 
the reaction. 

On the downside, we learned that Ger- 
many's media is simply not as open to 
music stories as the U.K. media. For the 
British press, popular music forms a key 
part of the news agenda and a report on 
the South by Southwest Music Festival in 
Austin will happUy find a place in the news 
section of The Times. German editors are 
far more conservative — and British Music 
Week struggled to get the coverage we felt 




it deserved. 

However, the most notable reaction has 
been the pitches we have subsequently re- 
ceived from other cities around Europe 
suggesting they might run their own 
weeks committed to British music. Those 
discussions are under way, but it is clear 
that our initial hypothesis — that it is pos- 
sible to mount an international promo- 
tion based on "pull" rather than "push" 
— has been vindicated. 

Perhaps it's not too much to imagine 
that one day soon every week will be a 
British Music Week somewhere around 
the world. — 

Steve Redmond is director of communications 
and development at the BPI. 
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SENATE 
PANEL CLEARS 
BROADCAST 
FLAG 

The Senate 
Commerce 
Committee approved 
legislation June 27 
that will give the FCC 
authority to write 
regulations designed 
to protect digitally 
broadcast content. 
Approval of the so- 
called broadcast and 
audio flags came as 
the committee 
worked through 
amendments to its 
rewrite of many of the 
nation's tele- 
communications laws. 
However, the flag 
language still faces 
hurdles. Sen. John 
Sununu, R-N.H.. might 
offer amendments 
gutting those 
provisions when the 
bill hits the Senate 
floor. 

--^FEDS BUST 
PIRATES 

Special agents from 
the FBI on June 28 
arrested 13 members 
of an international ring 
of movie thieves in the 
New York area, the 
Motion Picture Assn. 
of America reports. 
This ring is allegedly 
responsible for half of 
all camcorder copies 
of films available on 
the black market and 
on the Internet in the 
United States, and 
25% of all camcorder 
copies of counterfeit 
movies worldwide, the 
trade group says. 

>>>EC BOOSTS 
FINES 

The European 
Commission on June 
28 agreed to new 
measures that pave 
the way for heavier 
fines for companies 
found guilty of 
operating price-fixing 
cartels or breaking 
other parts of 
European Union 
competition law. The 
EC will set a basic fine 
of up to 30% of a 
company's sales of the 
product in the market 
where the abuse had 
taken place. The fine 
will also be multiplied 
by the number of 
years during which a 
company participates 
in the infringement, 
continued on »p8 
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Arif Mardin Dies 

industry mourns 
Atlantic mainstay 
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Access To The Show 

MLB program lines up 
artists like Matisyahu 







1 


t « 





Viral Video Spreads 

Musicbox offers 
Jennifer Lopez clips 



Bonnaroo Bangs Big 

Fest's fifth year fiot 
with Damian Marley 
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Youthful 'Exposure' 

Sprite's new site shares 
teens' video diaries 
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BY MICHAEL PAOLETTA 



MUSICVIDEOS: 
THE NEXT QVC^ 

At StarStyle, Product Placement 
Goes Direct To Consumer 



Care to purchase the fashions worn by 
loan Jett and Cairoen Electra in the music 
video for Jett's new single, "A.C.D.C."? 
What about the clothing featured in the 
videos of Nickelback's "Savin' Me" or 
Urban Mystic's "I Refuse"? 

Those getting heart palpitations at the 
very thought may want to log on to 
starstyle.com, which launched its music 
section with a handful of videos June 20. 
Visitors to the site can watch videos while 
an adjacent online catalog spotlights mer- 
chandise featured in the videos. 

A couple of clicks — and $158 — later, 
and you could be the proud owner of the 
Juicy Couture regular-rise, boot-cut jeans 
worn by Electra. 

StarStyle. which debuted earlier this 
year, is taking the trend of TV and music 
video product placement to the next level. 
The site focuses on merchandise fea- 
tured in such TV shows as "The Simple 
Life." "American Idol" and "The Young 
and the Restless." (TV shows are not 
viewable on the site.) 

"We empower consumers with infor- 
mation," says Ashley Heather. CEO of 
StarStyle parent company Entertainment 
Media Works. "Hopefully, they then buy 
the products." 

Call it contextual commerce — or 
purchases based on the context of an 
experience. 

StarStyle receives revenue from par- 
ticipating e-tailers based on actual pur- 
chases and/or click-throughs. The 
revenue stream trickles down to partic- 
ipating record labels and, depending on 
the deals they have in place with their 
labels, artists. 

Heather says he and StarStyle VP of 
music services Tony Zeoli are in the 
process of lining up deals with labels. 
Universal Music Group has already 



signed on to license its music videos to 
StarStyle — just as it does with AOL, 
Yahoo. MTV, MSN and other sites. 

Wendy Nussbaum. senior director of 
business development at eLabs/UMG, 
views StarStyle's model as a plus for la- 
bels. Inaddition to sharing in StarStyle's 
gross revenue, Nussbaum says UMG vnll 
receive a sales commission based on 
products sold from its music videos fea- 
tured on the StarStyle site. 

With UMG at its side, StarStyle's music 
cache is poised to increase, particularly 
if UMG acts like Gwen Stefani. Mariah 
Carey, Mary |. Blige. the Pussycat Dolls 
and the Black Eyed Peas support the site 
with their videos. StarStyle expects to 
spotlight 10 new videos per month. 

According to Heather. StarStyle has 
had 800,000 unique visitors since its 
launch. This, he says, has resulted in 8 
million-9 million page views across 
starslyle.com and its partner sites, which 
include americanidol.com. 

Though Heather will not disclose exact 
sales figures, he acknowledges that 
StarStyle "has generated hundreds of 
thousands of dollars as a business." 

Critical mass, Heather notes, will be 
reached via distribution — beyond the 
StarStyle site. By the end of summer. 
Heather says StarStyle will be linked with 
mobile providers and other channels of 
interactive TV. "We want to create as 
many opportunities to spread sales." 

According to ZeoH, traffic at the site 
is predominantly 18- to 35-year-old fe- 
males. Irma Zandl. a principal with the 
Zandl Group, a New York-based research 
firm that specializes in brand manage- 
ment strategies, refers to this audience 
as "the US Weekly reader." 

And from where Zandl sits, most vis- 
itors to the site will not be able to afford 




Above: StarStyle.com 

the $535 Christian Louboutin polka dot 
bow pumps worn by Electra in Jett's 
music video. StarStyle should consider 
offering "less expensive alternatives," 
Zandl notes. 

StarStyle is launching its music serv- 
ice at the same time as product place- 
ment in videos is becoming a hot topic 
— particularly with R&B/hip-hop artists, 
notes Arden Doss, managing director of 
Propaganda Global Entertainment Mar- 
keting. Propaganda assists brands in 
placing products in music videos. 

Music videos offer a "high rotation 
entry point" for brands. Doss says. A few- 
second placement in a popular music 
video could result in a multimillion-dol- 
lar media value. 

Doss calls StarStyle "an interesting 



steppingstone." The site is monetizing 
content and showing the value of eye- 
balls, he says. "These are interesting 
numbers to have." 

Recent videos from Nelly Furtado, Ri- 
hanna. T.I., Bon (ovi and Cassie promi- 
nently feature mobile phones and other 
name-brand electronics. 

Inaddition to potentially having a mul- 
timillion-dollar media value, product 
placement can help underwrite the cost 
of a music video. "And as the market- 
place has shifted, artists are scrambling 
to get budgets up for videos," Doss says. 

"But it must be done seamlessly," 
Doss adds. "The end consumers are 
savvy. If they think they're being sold to, 
or if the product placement is too overt, 
it won't work." 
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>»RADIO CITY 
OPERATOR HAS 
NEW HANDLE 

As first tipped in Billboard 
last year. New York's 
Radio City Entertainment 
has formally been 
renamed fiadison Square 
Garden Entertainment as 
part of a major expansion 
of its entertainment 
portfolio. Jay Marciano 
continues as president of 
the organization. Under 
its new brand, MSGE will 
continue to operate 
t^adison Square Garden, 
the Theatre at Madison 
Square Garden and Radio 
City Music Hall, while 
aggressively pursuing 
new content 
opportunities. "We're 
hoping that anybody with 
a terrific entertainment 
idea will come talk to us 
as a potential backer, co- 
producer or co-venturer," 
Marciano says. 

»>TICKETI^ ASTER 
OFFERS U.K. MOBILE 
TICKETING 

Ticketmaster in the 
United Kingdom has 
launched MobileTicket, a 
wireless service that sells 
concert tickets via cell 
phones. Among the first 
British gigs to use the 
new ticketing format was 
the 02 Wireless Festival 
organized by Live Nation 
and held June 21-25 in 
London and Leeds. 
Ticketmaster and its 
clients— venue owners 
and concert promoters— 
expect wireless 
technology to make 
ticketing more secure and 
help defeat ticket 
scalpers. 

»>UNIVISION 
COMPLETES DISA 
DEAL 

Unlvlsion Music Group is 
slated June 30 to finish 
its acquisition of Disa 
Records from the Chavez 
family in Mexico. The 
label, founded and 
owned by the Chavez 
family, commands nearly 
14% of the Latin music 
market, according to 
Nielsen SoundScan. In 
2001,50% of the label's 
assets were sold to 
Univision Music Group 
with the understanding 
that the sale of the 
remaining 50% would 
also pass to Univision in 
June 2006. Sources say 
Disa will be headed by 
Carlos Ruiz, previously 
the finance director for 
Univision Music Group 
Mexico. 

continued on »p10 
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PRODUCER/ARRANGER 
ARIFMARDINDIES,74 

Atlantic Mainstay Became A Legend Working With Legends 



Arif Mardin never stopped 
working. Even in his hospital 
bed. one week from death, 
Mardin was reaching for man- 
uscript paper to arrange one 
final track. 

The legendary producer/ 
arranger died June 25 in New 
York. He was 74 and had been 
suffering from pancreatic can- 
cer since September 2005. 

Mardin was a mainstay at At- 
lantic Records for four decades, 
producing and arranging hits 
for Aretha Franklin, Phil 
Collins, Hall & Gates, Roberta 
Flack, Brook Benton, Dusty 
Springfield and other stars. 

Retiring as senior VP of At- 
lantic in 2001, he re-emerged as 
co-VP/co-GM of EMI's revived 
Manhattan label under EMI [azz 
& Classics president Bruce 
Lundvall. It was at EMI that 
Mardin put the final crescendo 
on his producing career with 
Norah Jones' breakthrough 
album "Come Away With Me." 

Born in 1932 into a promi- 
nent family in Istanbul, Turkey, 
Mardin earned an economics de- 
gree from Istanbul University. 
Jazz was his true love, but he 
never thought of a career in the 
business until meeting Dizzy 
Gillespie and Quincy Jones at a 
concert in Turkey in 1956. 

At Jones' urging. Mardin en- 
rolled in the Berklee School of 
Music in Boston. 

In 1963. Mardin met Nesuhi 
Ertegun, a fellow Turk and jazz 
enthusiast, who brought him 
to Atlantic Records, where 
Mardin learned his trade work- 
ing alongside label co-founder 
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Ahmet Ertegun and in-house 
studio genuises Jerry Wexler 
and Tom Dowd. 

"When he first came, he was 
relegated to 'hey you' in the stu- 
dio." Wexler recalls. "Nobody 
knew about his potential. It took 
a while. Gradually, it became 
clear. He'd b^n by writing a lit- 
tle chord chart. He'd fill out a 
string chart ... it was a gradual 
series of upgrading and recog- 
nizing his talent, which just 
could not be stopped." 

Mardin caught the pop bug in 
1965 while co-producing the 
Young Rascals, his first big proj- 
ect with Dowd. In the ensuing 
years, Mardin, Wexler and Dowd 
collaborated on a pop-soul stew 
known as the Atlantic Sound. 

In the mid-'70s, Mardin 
helped the Bee Gees redefine 
their sound and revive their ca- 
reer with the album "Main 
Course, " which included the No. 
1 pop single "Jive Talkin'." 

Other No. 1 singles included 
the Rascals' "Good Lovin' " 
(1966) and "People Got to be 
Free" (1968). Average White 
Band's "Pick Up the Pieces" 
(1974), Collins' "Against All 
Odds (Take a Look at Me Now) " 
(1984) and Bette Midler's "Wind 
Beneath My Wings" (1989). 

Mardin showed great diver- 
sity, producing funk tracks for 
Chaka Khan, folk albums for 
John Prine, jazz sessions for 
Eddie Harris, Herbie Mann and 
Charles Lloyd and country al- 
bums for Willie Nelson. He also 
had a knack for working with 
pop divas. "He had an amazing 
way of calming the situation," 



says Ian Ralfini, Mardin's co- 
GM at Manhattan. 

This was evident in his two 
successful Blue Note record- 
ings with Norah Jones. 

Lundvall says Jones initially 
was hesitant to go into the stu- 
dio with Mardin. 

"Norah was afi^d because he 
was such a giant." Lundvall says. 
But Mardin went to see Jones 
perform and she agreed to try 
one song with him. He ended 
up producing the whole album. 

"It was just great to watch 
them together," Lundvall says. 
"He would make a gentle sug- 
gestion about doing the piano 
solo again. . .she would do that. 
They got it right after about two 
takes. It was that kind of pro- 
duction. It was not heavy- 
handed. He was never that way." 

"Come Away With Me" won 
Grammy Awards for album of 
the year and record of the year 
in 2003 and earned Mardin pro- 
ducer of the year honors. He 
also produced Jones' "Feels Like 
Home." Combined, the two al- 
bums have U.S. sales of 14.1 
million copies, according to 
Nielsen SoundScan. 

At the time of his death, he 
was working with his son, pro- 
ducer/arranger Joe Mardin, on 
a collection of his own compo- 
sitions with many of the artists 
he produced through the years. 

In addition to Joe, Mardin is 
survived by his wife Latife and 
daughters Julie and Nazan. Fu- 
neral services will be held July 
2 in Istanbul. A memorial serv- 
ice is plarmed for September in 
New York. — 



BY BRIAN GARRITY | 



EMI3 WMG In 
Bidding War 
All Their Own 

Each Wants To Buy The Other— At 
What Cost A Merger? 



II 



EMI has upped the ante In Its 
play for Warner Music Group, 
bidding $31 per share for Its 
U.S. -based rival. But In the 
latest wrinkle, WMG may now 
be looking to play the role of 
buyer, not seller. 

A cash-driven bid from EMI 
north of $30 per share for 
WMG was once believed by 
many analysts to be the 
magic number that would 
trigger a deal between the 
two music giants. No more. 

WMG Is trying to position 
Itself as the would-be ac- 
quirer in any merger scenario 
with EMI. 

After rejecting a £2.3 bll- 



that a WMG acquisition of EMI 
will provide shareholders of 
both companies with a supe- 
rior opportunity to realize sig- 
nificant value in their share- 
holdings," the company said 
In a statement. 

But analysts are divided 
over whether the offers for 
EMI represent a serious play 
by WMG's private equity 
backers to double down on 
their bet on the music busi- 
ness or an elaborate negoti- 
ating ploy designed to get 
EMI to sweeten its bid. 

WMG is expressing reser- 
vations over EMI's need to sell 
Warner/Chap pell Music and 



Back-and-forth bids 
indicate neither side 
is willing to surrender 
management control. 



I lion ($4.2 billion) approach 
from EMI, worth $28.50 per 
share in cash and stock on 
May 3, WMG countered with 
Its own all-cash bid for EMI 
for 315 pence per share 
($5.70) on June 14. 

EMI rejected that proposal 
June 23 and responded with 
Its latest bid for WMG— a $31 
per share cash bid that val- 
ues the company at $4.6 bil- 
lion. WMG promptly rejected 
the offer and countered 
\ again, this time at 320 pence 
I per share ($5.80), valuing 
jl EMI at $4.5 billion. 

EMI released a statement 
June 28 describing Warner's 
latest offer as "wholly 
unacceptable." 

Still to be seen Is how 
serious WMG Is about buy- 
ing EMI. 

Right now WMG Is talking 
a good game. "The WMG 
board agrees with EMI that 
there are potential merits In 
combining the businesses of 
WMG and EMI, but believes 



raise a substantial amount of 
cash In a stock sale before any 
deal can go through. 

Many analysts continue to 
think that WMG's Investors- 
including TH Lee and Bain 
Capital— won't have any 
problem cashing out for the 
right price. 

If not, analysts caution a 
merger could be problematic, 
not to mention expensive, be- 
cause the back-and-forth bids 
Indicate that neither side Is 
willing to surrender manage- 
ment control to the other. 

Merrill Lynch analyst Jes- 
sica Reif Cohen said In a June 
28 note to Investors, "As the 
bids escalate, WMG and EMI 
may be eroding the value of 
synergies through higher fi- 
nancing costs." 

Analysts say the two com- 
panies could realize more 
than $200 million in cost sav- 
ings If they merged. 

Additional reporting by 
Lars Brandle in London. 
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Dear \kM One DrinHer 
Do vou enjoy pushins the 
envelope, thinKind outside 
the box, umm tt>h^n the 
world zigs, coming from 
left field, being ahead of the 
curve, breaHing the mold, 
swimming against the tide, 
marching to the beat of a 
different drum, driuHing 
Ketel One Citroen? 
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>> BLIGE, BROWN, 
WEST, FOXX LEAD 
BET WINNERS 

Mary J. Blige, Chris Brown 
and "Gold Digger" duo 
Kanye West and Jamie 
Foxx shared double wins 
June 27 at the 2006 BET 
Awards. Blige and West 
with Foxx picked up 
statuettes as best female 
R&B artist and best 
duet/collaboration, 
respectively, and tied for 
video of the year honors. 
Brown walked away with 
a best new artist trophy 
as well as the Viewers' 
Choice award. The event 
aired live from the Shrine 
Auditorium in Los 
Angeles. 

>»BMI TO HONOR 
HAGGARD 

Country music legend 
Merle Haggard will be 
honored with BMI's 
prestigious icon award 
during the performing 
rights organization's 54th 
annual country awards, 
set for Nov. 4 in Nashville. 
The Icon award is given to 
BMI songwriters and 
artists who "have had a 
unique and indelible 
influence on generations 
of music makers," 
according to BMI. An all- 
star tribute is being 
planned to honor 
Haggard at the awards 
show. Past Icon winners 
from the country world 
include Dolly Parton, Bill 
Anderson, Loretta Lynn 
and Charlie Daniels. 

»>SLEATER- 
KINNEY GOES ON 
HIATUS 

Esteemed indie rock trio 
Sleater-Klnney Is going 
on an indefinite hiatus 
and has no plans for 
"future tours or 
recordings," according 
to a statement released 
by its label, Sub Pop. 
After spending its entire 
career on the Kill Rock 
Stars label, the band's 
lone release for Sub 
Pop, 2005's "The 
Woods," was regarded 
by many as the best of 
its career. The group will 
play five final shows this 
summer, culminating 
Aug. 4 at the 
Lollapalooza festival in 
Chicago. 

Compiled by Chris M. 
Walsh. Reporting by 
Brooks Boliek, Susan 
Butler, Leo Cendrowicz, 
Leila Cobo, Jonathan 
Cohen, Juliana 
Koranteng, Gail Mitchell, 
Phyllis Stark and Ray 
Waddell. 
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Latins Get 
Their Space 

Two New Social Networking Sites 
Emphasize Hispanic Music, Culture 



BY ED CHRISTMAN 



Tower Keeps 
On Its Digital Roll 

Physical, Digital Retail Integration Key To Pending Sale 



The June 27 rollout of Tower 
Records' download store is the 
latest — and biggest — stride in 
the chain's drive to marry dig- 
ital retailing with its 89 brick- 
and-mortar stores. 

In March, the West Sacra- 
mento, Calif.-based company 
launched its TowerPod net- 
work with 27 channels of 
music-related programming 
at towerpod.com. The same 
month, the company added a 
bookstore to its longstanding 
online music store. It also in- 
stalled TouchView kiosks in 
its stores that allow cus- 
tomers to sample music. 
Future plans will include in- 
tegrating kiosks with down- 
loads so that customers can 
make their own compilations 
and burn out-of-stock deep 
catalog albums. 

"The download store is part 
of a larger digital initiative," 
Tower Records chief market- 
ing officer Russ Eisenman 
says. "Our podcast site was 
launched at South by South- 
west, and TouchView is now in 
our stores. Next is integrating 
all these forums' to facilitate 
label-marketing programs. 

The company's digital ini- 
tiatives are expected to be key 
components in a possible sale 
of the chain. 

Tower's board of directors 
hired the Los Angeles invest- 
ment bank of Houlihan Lokey 
Howard & Zukin to shop the 
chain in April. After two 



rounds of bidding, sources say 
Tower has been waiting on a 
late bid by one of the suitors 
before the board of directors 
decides to accept a bid or take 
the chain off the block if price 
expectations are not met. 

Tower's online potential is 
touted in the "book" that was 
sent to possible suitors, 
sources say. Tower started sell- 
ing CDs online in 1995 and 
today is believed to have the 
highest online volume of any 
traditional brick-and-mortar 
music-specialty merchant. 

According to sources famil- 
iar with the Tower book, the 
online store accounted for 
4.8%, or $21 million, of the 
$441 million in sales the chain 
generated in its most recent 
fiscal year. Online revenue is 
projected to grow to $36 mil- 
lion by 2009. although the 
book is unclear if that estimate 
includes digital sales or is just 
physical product. 

Regardless, the promise of 
download sales under Tower's 
strong brand is a key induce- 
ment for bidders, sources say. 

The digital-download store. 
tower.com/digital.offers 1.2 
million tracks priced at 99 
cents each: most albums are 
priced at $9.99. 

Tower is attempting to dif- 
ferentiate its digital offering 
from other cyber stores by en- 
crypting tracks in Windows 
Media Audio and at a higher 
bit-rate of 192 kbps. That 



means the tracks should sound 
belter than most other online 
stores, which usually encrypt 
songs at 128 kbps. 

In addition, Tower execu- 
tives are confident that they 
can leverage their label rela- 
tionships to expand their 
music offering beyond the 
tracks so far licensed by Pure- 
tracks, the digital service 
provider that powers the store. 
Tower also uses artist data sup- 
plied by Muze. 

Through Toronto-based 
Puretracks, a subsidiary of 
Bell Canada, the Tower digi- 
tal store already has the reper- 
toire that can be found at 
other download stores licens- 
ing from the majors. Tower 
executives want to help Pure- 
tracks expand its oflTering with 
more catalog, classical, Latin, 
jazz and independent-label 
music — all genres in which 
Tower's stores remain strong, 
In addition. Tower executives 
say they will work with labels 
to get exclusive online con- 
tent, which can be tied to CD 
album purchases in the 
chain's stores. 

Tower.com is also placing an 
emphasis on ease of use, VP of 
marketing Mike Jansta says. To 
that end, the Tower store places 
download purchases in a shop- 
ping basket and has chosen a 
la carte sales over a subscrip- 
tion model. Those distinctions 
make for a cleaner transaction, 
{ansta says. 
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Given the success of MyS|>ace 
among all users, Latins in- 
cluded, It was only a matter of 
tlnr>e before a social network- 
ing site specifically targeted 
that demographic. 

In fact, there are two sites 
now up and running that are In 
Spanish and music-centric. 

MTV Networks Latin Amer- 
ica's Lazona.com, officially 
announced June 29, may 
evolve to become an all- 
encompassing social net- 
working site. But right now, It 
is being touted as a Spanish- 
language site for bands and 
music lovers, with an empha- 
sis on new and unsigned acts 
from Latin America. 

Meanwhile, Miami-based El- 
hood.com followed its March 
beta launch with an official 
June 26 kickoff. with similar 



Anglo market, and that is one 
of the things that frustrate me. 
So we looked at the best prac- 
tices in the U.S. market, and put 
them into a portal. With social 
networking, the beauty is the 
content creates itself." 

While Elhood offers personal 
and miscellanous posttr>gs, the 
site is most definitely music- 
oriented, with established art- 
ists alongside unknowns. Tech- 
nical features include 1GB of 
free storage and the capacity 
to create Individual playlists for 
streaming. To date, Bellumio 
has been financed with private 
funding, but the plan is to be- 
come advertising-driven. 

MTV also plans for its model 
to become advertising-driven. 
Lazona will no doubt benefit 
from the reach of the MTV 
brand. The site would logically 



MTV's Lazona already 
claims 10,000 acts. 
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goals in mirKi. The bilingual site 
is described by Damlan Bellu- 
mio, president of parent com- 
pany Hoodiny Entertainment 
Group, as "an entertainment 
site that begins with music but 
wants to evolve into all media." 

The heads of both sites ac- 
knowledge the influence and 
success of MySpace, but say 
there was still opportunity In 
social networking. 

"We felt the Latin American 
audience had been under- 
served," says Luis Goicouria, 
VP of new media for MTV Net- 
works Latin America. "Sites 
like MySpace work in all lan- 
guages, but don't target Latin 
Americarts. We felt ttiere vi/as a 
niche to fill." 

Bellumk) says Elhood, which 
also has an office in Spain and 
expiects to open or>e in Los An- 
geles, plans to address the 
bilingual, bicultural reality of 
much of the younger Latin de- 
mographic in America. 

"We wanted to create a 
company that presented the 
t>e5t of both worlds," Bellumio 
says. "Unfortunately, most of 
the innovation happens in the 



tie in with U.S.-based MTVTrSs 
—the newly named U.S. Latin 
MTV chanr>et— after its planned 
September launch. 

Meanwhile, Lazone Is al- 
ready getting substantial ex- 
posure trough MTV Networks 
Latin America, which reaches 
some 16 million homes in the 
continent, excluding Bra^l. For 
the past six weeks, new musi- 
cal acts have tseen encouraged 
to enter a contest through 
Adiosgarage.com, housed at 
Lazona; five t>ands are chosen 
mon^ly wfth the winner voted 
upon by the community. The 
ultimate winning band will be 
featured on MTV Latin America 
show "Aierta." 

The response so far has tieen 
overwhelming, with 12,000 
fans and 10,000 acts register- 
ing for the site. 

According to MTV. for the 
nnonth of May akxie, Lazona had 
1.4 million page views, 50,000 
visitors arxJ 11,000 new users. 

Most acts hail from Mexico 
and Argentir^, but, Goicouria 
says, "there was just tons and 
tons of good music that we felt 
we could reach." 
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Consortium Buys Giant For $13.7B, But Resaie May Be in Store 



The $13.7 billion sale of Uni- 
vision Communications to a 
private consortium of investors 
could be an interim step in the 
ownership of the Spanish- 
language media and entertain- 
ment giant. 

The consortium, which in- 
cludes billionaire media mogul 
Haim Saban, Madison [>earbom 
Partners, Providence Equity Part- 
ners. Texas Pacific Group and 
Thomas H. Lee Partners, is not 
expected to close on the Univi- 
sion purchase until spring 2007. 

But some analysts, like 
Michael Kopelman of Merrill 
Lynch, are already predicting 
that the new owners "will ulti- 
mately sell Univision." 

The future shape and owner- 
ship of Los Angeles-based Uni- 
vision could be crucial to the 
continued development of the 
U.S. Latin music market. Uni- 
vision, whose holdings include 
market-leading TV, radio and 
online properties, offers inte- 



grated, multiplatform opportu- 
nities for marketing Latin art- 
ists. It also is home to several 
televised music shows, includ- 
ing the Latin Grammy Awards. 
Premios Lo Nuestro and Pre- 
mios Juventud. 

Some analysts have hinted 
that the consortium might 
break up Univision; others 
doubt that will happen. 

"We think that is pretty un- 
likely," says Andrew Campbell, 
a media analyst with Credit Su- 
isse, citing the company's suc- 
cessful business model. 

"They're well-aware of the 
synergies of having all the 
multiple platforms," adds 
radio consultant Bill Tanner, 
who was formerly with rival 
radio network Spanish Broad- 
casting System. 

Univision also owns Univi- 
sion Music Group, which in- 
cludes the Univision, Fonovisa 
and Disa labels, and is the U.S. 
Latin market-share leader group 



acts include Marco Antonio 
Soh's, Los Tigres del Norte, K- 
Paz de la Sierra and Akwid. 

Univision Music Group 
artists benefit from preferential 
advertising rates on Univision 
radio and Univision-owned TV 
networks Univision. Galavision 
and Teleflitura. Likewise, artists 
affiliated with Venevision 
(through the VeneMusic label) 
andTelevisa (through EMITele- u 
visa) are understood to enjoy 
preferential ad rates. Venevi- 
sion owns 13% of Univision' s 
stock; Televisa owns 11%. 

It is unclear what will hap- 
pen to Venevision's and Tele- 
visa's stakes in Univision. Both 
are under contract to provide 
programming to Univision 
through 2017. In fact, Mexico 
City-based Televisa made a 
strong bid to purchase Univi- 
sion. and some analysts con- 
tend that Televisa remains the 
most likely long-term buyer for 
the company. •••• 



SENIOR CORRESPONDENT GAIL 
MITCHELL HONORED BY FRIARS 
Billboard's Gail Mitchell was inducted June 23 
into the Friars Ctub of Beverly Hills. Several 
hundred admirers honored MItciieil for her 
work as Billboard's R&B guru. A taped seg- 
ment showed many of Mitchell's cover stories 
as welt as tetters of appreciation from Patti 
LaBelte, Ludacris, Dionne Warwick and oth- 
ers. Columbia, Virgin and the Recording Acad- 
emy all paid tribute with plaques or presen- 
tations. And much to Mitchell's delight, Eric 
Ben^t performed two songs— one ("I Wanna 
Be Loved") while sitting on her lap. Mitchell 
says, "My kids were looking at me weirdly the 
whole time. I dont think they've seen this other 
part of my life much." 
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BY RAY WADDELL 



MLB's Fan Pitch 

New Program Promotes Sports Brand, Merch At Concerts 



When a professional base- 
ball player makes it to the 
big leagues, he's said to have 
made It to "the show." 

Since 2003, the bigs have 
hooked up with a show of a 
different sort through Major 
League Baseball's music mar- 
keting campaign Access to 
the Show. The program aligns 
MLB wi^ the live music world 
as part of an ongoing com- 
mitment designed to build 
the MLB brand and move 
MLB merchandise. 



Armus says the MLB has 
been able to quantify boosts 
in retail sales. "Traditionally, 
In past years, we've been able 
to track back double-digit 
increases with our retailers 
based on the promotional 
programs we've laid out," he 
says. "When you walk into the 
mall, you're hopefully going 
to see, if everybody's done 
their jobs right, POP materi- 
als, window banners, video 
loops within Champs stores. 
And we've got radio running 




The Access to the Show 
program will showcase the 
MLB Authentic Collection line 
of apparel at concert venues 
and in retail outlets. 

"Definitely, we're out there 
to reach the kids, the 16- to 
24-year-old demo," says 

Steve Armus, VP of consumer 
products for MLB. "Certainty, 
part of being out there with 
this program is spreading the 
good word about baseball 
that we are cool. We know 
that the people going to 
these shows are coot, and 
we're trying to embrace the 
lifestyle that they really live 
on a day-in, day-out basis." 

Armus says that MLB also 
wants to create awareness 
for the MLB Authentic Col- 
lection, so the league has 
aligned with retailers to 
make that happen. 

"It's also important that we 
drive sales and awareness to 
our retailers," he says. "This 
year we're lined up with all 
600 Champs stores on the 
Vans Warped tour with a mas- 
sive promotk>nal effort, whrch 
is great for the tour, great for 
us and hopefully rings the 
cash register at Champs." 



MATiSYAHU t.ikes a swing 
nt the MLB Roi-id Show- 
the trnveling program 
gives fans and artists a 
'true baseball experience.' 



in each of the top 10 markets, 
encouraging people to come 
out, meet the bands." 

This year. Access to the 
Show Is out April through 
September with treks Includ- 
ing the Virgin College Mega 
tour, the Vans Warped tour, 
CMA Music Pest and Bonna- 
roo. Another tour announce- 
ment is imminent. 

In its first three years, the 
MLB Road Show has also had 
a presence at Lollapalooza, 
Ozzfest, Proiekt Revolution 
and Bonnaroo. 

"This is something that's 
new for us, and I think over 
the past few years that has 
surprised some people be- 
cause traditionally that's not 
the way we've reached out to 
the fans," Armus says. "But 
our point of view is we want 
to fish where the fish are." 

The MLB Road Show itself is 
a high-tech treKtor-traiter out- 
fitted to give fans a true t>ase- 
batl experience. The truck in- 
cludes pitching and batting 
cages, kiosks featuring video- 
game titles "MLB 2K6" by 2K 
Sports and "MLB 06 the Showr" 
by Sony PlayStation, and Inter- 
net kiosks where concertgoers 



can purchase licensed prod- 
ucts directly through mlb.com. 

"Our gut feeling told us 
that music was a great way 
to turn on some of the young 
kids out there because we 
ourselves are big music fans," 
Armus says. "Music is part of 
the fabric of America, base- 
ball we believe Is a huge part 
of the fabric of America, and 
so we took these trailers, 
gutted them and converted 
them into something that 
would be fun." 

The goal is to have the pro- 
gram on the road as much as 
possible this summer, not an 
easy task given the intricacies 
of tour routing. 

"This year Is the most ex- 
tensh/e set of dates we've ever 
been able to be on that really 
hit the most targeted group 
for us," Armus says. "With 
any luck, we'll be on the 
road doing music between 
90 and 100 dates through 
this year, and actually we 
should be consistently stick- 
ing with music through the 
middle of September." 

At Bonnaroo in Manchester, 
Tenn., in June, artists, press 
and fans checked out the 
batting cages. At a Nashville 
Warped stop days later, 100- 
degree heat kept fans away 
from the cages, but the video- 
games saw action. 

"Over the last few years, 
we've seen a remarkable 
spark in our business based 
not just on what's happen- 
ing on the field but on 
what's happening In these 
kids' lifestyles," Armus says. 
"You see a tot of people 
wearing our stuff when you 
get to these shows, which 
really confirms for us that 
we are happening out there, 
and these kids realty believe 
in what we're doing." 

As part of the Warped tour, 
the MLB Authentic Coiiectlon 
will sF>onsor the Vagrant Rec- 
ords stage. The sponsorship 
gives Major League Baseball 
Properties access to Vagrant 
bands for participation in 
many activities, from inter- 
acting with fans at the MLB 
Road Show batting cages to 
judging the New Era Cap de- 
sign contest and a nationwide 
sweepstakes at Champs 
Sports stores where one fan 
can win a trip to the 2006 
World Series with Vagrant act 
Senses Fail. 
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BY BRIAN GARRITY | 

Majors Catch The Viral Bug 



Labels Look To Get In On Viral-Video Action 



The major labels are trying to 
cash in on viral-video swap- 
ping — even as the RIAA is 
scrambling to stamp out 
unauthorized music-video 
trading on popular Web sites 
like YouTubc. 

All the industry's heavy- 
weights are already in talks 
with leading viral-video sites 
about allowing swapping of 
their music videos as part of 
an ad-supported model or 
some other hybrid business 
model that also could include 
revenue sharing or play-per- 
play fees. And many laliels are 
making select videos available 
for viral-video distribution for 
purely promotional uses. 

Now Sony BMG is looking 
to take the concept one step 
further by piggybacking on the 
YouTube craze and developing 
its own viral-video service. 

The music giant has teamed 
with Brightcove, a Cambridge. 
Mass. -based Internet TV spe- 
cialist, to launch Musicbox 
Video — a one-slop source for 
authorized viral-video content 
from Sony BMG artists. 

The label did not provide ex- 
ecutives for comment. But in 
a statement it said it is offer- 
ing interviews, live perform- 
ances and behind-the-scenes 
footage of artists in addition 
to music videos. 

Sony BMG plans to inte- 
grate the service across its net- 
work of artist and label Web 
sites. Each site will feature 
customized video content re- 
lated specifically to the artist 
or label. For example, visitors 
to the official jennifer Lopez 



site can view a prepro- 
grammed playlist of her 
videos, watch popular videos 
from other related acts and 
link to purchase ringtones. 

Musicbox also has a destina- 
tion at sonybmg.com/mu- 
sicbox/video where visitors can 
sample video playlists centered 
around top clips and genres. 

Perhaps most important, 
the videos all feature "share 
with a friend" functionality 
and RSS syndication feeds that 
allow for viral distribution of 
the clips. Users can also add 
videos to their blogs, Web sites 
and other online profile pages. 

Driving Sony BMG's inter- 
est in its own viral-video offer- 
ing is the opportunity to capture 
a bigger share of the ad- 
supported business around it. 

Brightcove will sell and de- 
liver the advertisements for 
Musicbox on behalf of Sony 
BMG. The company has lined 
up DreamWorks Animation 
SKG and HP as initial spon- 
sors. The two companies are 
promoting the release of the 
new animated film "Over the 
Hedge" on a banner within the 
player and in front of videos 
from Sony BMG acts. 

So far. business-model de- 
velopment around the viral 
sharing of music videos, or 
other videoclips, has been lim- 
ited. But there are new signs 
of progress. On June 27, N BC 
entered into a marketing deal 
with YouTube to promote its 
fall TV lineup and other select 
clips from the network. 

" Figuring out ways to mon- 
etize all this stuff is the inter- 
esting challenge for the 




FINALLY, BLU-RAY 

While much of the world will get Its first taste of 
Blu-ray video technology vt^tth the launch of the 
Sony PS3 expected later this year, Samsung 
Electronics America is the first to market with a 
stand-alone Blu-ray disc player. The BD-PIOOO hit 
stores June 25 and boasts close to five times the 
resolution of conventional DVDs. "Until now, there 
hasn't been a prerecorded media solution for con- 
sumers to take full advantage of the pristine pic- 
ture their HDTVs are capable of producing," says 
Jim Sanduski, senior VP of marketing for 
Samsung's Audio and Video Products Group. For 
the uninitiated, Blu-ray is one of two next- 
generation video formats— along with HD DVD- 
vying for the attention of consumers. But that 
higher picture quality comes at a steep price. The 
BD-PIOOO carries a list price of $1,000. 

—Brian Garrity 




labels, but the opportunities 
are pretty significant.' says 
Mike McGuire. an analyst 
with Gartner. 

The rise of user-generated 
content sites like YouTube, 
MySpace, Google Video and 
iFilm has sparked a revolu- 
tion in the viral sharing of 
music videos across these 
Web communities. The prob- 
lem is. much of the distribu- 
tion taking place — outside a 
select number of promo- 
tional deals — is happening 
without the approval of 
record companies. 

At the same time, music 
videos have transformed from 
a promotion for selling albums 
to a rapidly growing money- 
maker for the music business 
during the last 18 months. 

The RIAA estimates that 
sales of music videos, led by 
iTunes. topped $3.7 million 
in three months, after being 
introduced last October. 



Meanwhile, the majors are 
also sharing in the profits of 
ad-supported video-on-de- 
mand offerings from AOL, 
Yahoo, Music Choice and 
others. 

That is revenue the indus- 
try is keenly interested in 
protecting; hopes are that 
YouTube and others will ink 
similar deals with the indus- 
try in the long run. 

McGuire says one of the 
big questions for viral video 
ultimately is its ability to 
spur purchasing of music 
products. 

" I n the end . you want it not 
only driving ad revenue but 
also a full-blown financial 
transaction where somebody 
is paying," he says. "The la- 
bels and their promo people 
have to figure out how this 
channel works for them in 
terms of creating demand for 
things like downloads and 
CDs and ticket sales." •••• 
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BITS & BRIEFS 



MOVIES GO CUBA 
Warner Bros. Entertainment 
has inked a deal to sell and rent 
downloads of its movie and TV 
titles through online video site 
Guba.com. More than 200 ti- 
tles will be available at launch 
Including "Syrlana," "Good 
Night, and Good Luck," "Harry 
Potter and the Goblet of Fire" 
and "Everything Is Illumi- 
nated." Rental prices start at 
$1.99 per movie for unlimited 
views during a 24-hour period. 
Viewers can buy extra viewing 
days for reduced fees without 
the need to download the film 
again. Catalog films will retail 
for $9.99 and new releases, 
available on ttw same date ttiat 
DVDs are released In stores, 
will retail for $19.99. TV shows 
will retail starting at $1.79 per 
episode. The deal comes on 
the heels of a similar licensing 
pact Warner Bros, entered Into 
with BItTorrent In May. 

RADIO DISNEY GOES 
MOBILE 

Radio Disney is coming to cell 
phones via a new deal with mo- 
bile entertainment specialist 
mSpot. Under the agreement, 
mSpot Radio, a mobile radio 
service that streams close to 
100 channels of music, news, 



sports and talk radio to mobile 
phones, will launch a new chan- 
nel showcasing Radio Disney 
programming. 'This alliance is 
another step in our strategy to 
keep Radio Disney connected 
with kids and families, whenever 
and wherever they are," Radio 
Disney presldent/GM Jean-Paul 
Colaco says. 

NAPSTER OFFERS 
PLAYER 

Napster has Introduced a new 
branded digital music player. 
The 1GB flash-based device 
features a color LCD screen, 
FM tuner, six equalizer settings 
and support for Windows 
Media Audio and MPS files, as 
well as pictures and videos. 
The device Is sold through 
Napster.com at a discounted 
price of $50 to customers who 
purchase a full-year subscrip- 
tion to Its Napster to Go 
portable music service. The 
company Is also offering a 
256MB ftash-based Napster- 
branded player for free with a 
paid full-year subscription. 
Napster Is promoting the de- 
vice In connection with Its lat- 
est client software, version 3.7, 
which also features the ability 
to auto-synch content to 
portable devices. 



YAHOO! MUSICS 

TOP 20 STREAMS 




The rapper took 
part in Yahoo's 
"Get Your Freak 
On" campaign, 
soliciting 
viewers to 
submit their 
own videos, 
echoing the 
"Fans Only" 
success of 
Shakira's "Hips 
Don't Lie." 



Her new 
single, "Deja 
Vu," rises 12-9 
on Hot 

R&B/Hip-Hop 
Songs. 
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Bonnaroo Organizers 
Keep It Together 

In Their Fifth Year, Fest Planners Maintain A Seamless Event 



Much has been made about 
Bonnaroo's shift in musical 
direction (which organizers 
downplay) . but what's really re- 
markable to a veteran behind- 
the-scenes attendee is how 
seamless the logistics have be- 
come. The festival ran lune 16- 
18 this year (Billboard. luly 1). 

Bonnaroo had its stuff really 
together from the beginning, 
but five years in, attending the 
festival is easier than events at 
some permanent venues that 
have been operating for years. 
And the Bonnaroo site Is a vir- 
tual city that arises from a hay 
field in a completely rural area 
60 miles south of Nashville. 

Some 80,000 fans and an- 
other 10.000-plus staff and 
emergency and medical person- 
nel, as well as industry' players, 
exist comfortably and stress-free 
for four days. Boimaroo produc- 
ers Superfiy Productions and 
A.C. Entertainment have this 
thing down. 

"This being our fifth year, the 
team has worked together. We 
know the site better, which al- 
lows us to pay more attention 
to the details," Superfiy presi- 
dent lonalhan Mayers says. 

A.C. president Ashley Capps 
adds. "We plan this event year 
'round, and the team that works 
on it is very conscientious about 
all tlie details. Our goal is to cre- 
ate the very best festival experi- 
ence that we can for the fans, 
for the artists, and everything 
else comes from that one goal." 

Bonnaroo enjoyed its first 
year without significant rain — 
and mud — saving the produc- 
ers about $250,000 of their 



contingency budget. "We still 
budget for the weather and lake 
a lot of precautionary steps," 
Mayers says, "but this was our 
best weather of the five years." 

Bonnaroo's multimillion- 
dollar budget (those involved de- 
cline to release figures} is still 
inching up. mostly on the pro- 
duction end, according to May- 
ers. "There's .so much room still 
for continued improvement." 
he says. "It's expensive to run a 
24-hour event We're able to kind 
of stabilize the budget a bit, but 
it's still a significant budget." 

For the third year, Bonnaroo 
offered Thursday entertainment 
as campers moved in and staked 
their claims. "That's such a great 
slot [ for acts|, because people are 
so aped and ready to have a good 
time, and there's not much com- 
petition." Mayers says. "It's a 
good really first-Bonnaroo play." 

Bonnaroo has also fine- timed 
its relationship with the city of 
Manchester and Coffee County. 
Many failed festival producers 
know how crucial these relation - 
ships are. 

"We think the town really 
wants us here, and we want to 
be part of the community and 
to be here a long time." Mayers 
says. "We're bringing 80.000 
people to this town, and we're 
very conscious of that and we 
do a lot of different programs 
to help try and raise money. We 
put a lot of people on our staff 
who are part of the local com- 
munity, we go to board meet- 
ings and community meetings 
to hear constructive criticism 
and people's concerns because 
we want to address them." 



Bonnaroo producers negoti- 
ated a new deal with the local 
municipalities last year. "We 
give them $3 a ticket, and we 
also raise money through a 
silent auction." Mayers says. 
"Our concessions people work 
with local organizations to staff 
out. and they get a percentage 
of that. It feels like thecommu- 
nit)- wants us here, and that's 
important. We want to be some- 
where that embraces us." 

As is the case with any city of 
nearly 100.000. the odds of 
something bad happening dur- 
ing the course of several days 
are high, and the Bonnaroo lo- 
cale is not exempt from tho.se 
odds. This year, a festival worker 
was killed in an accident in the 
days leading up to the event. 
And as bluegrass legend Ricky 
Ska^sand Kentucky Thunder 
left the festival after their Fri- 
day-night performance, their 
bus struck and killed a concert- 
goer who had climbed llie fence, 
left the festival grounds and 
wandered out onto Interstate 24 
adjacent to the site. 

"Any time something like 
that happens of course it's very 
upsetting. It's hard to really take 
that in." Mayers says. "More 
than anything we send our con- 
dolences to the family." 

But negative incidents at Bon- 
naroo are few. given all the fac- 
tors in play. "If you look at our 
statistics, |negative incidents) 
are extraordinarily low." Capps 
says. "Over the years, for exam- 
ple, we've had very, very few 
fights. Over the five-year period 
I can count them on one hand 
and have fingers left over." • • 
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A.C. Entertainment, Superfiy Productions 


MADONNA 


United Cttm«r. Chtcago. Jun* 14- 52.000 
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The Next Adventure 


MADONNA 


B«N C«ntr«, Monlmt. Jun« 21-22 ?^;^*9^ . ,^ 


The Next Adventure. GUiett Entertainnwnt Group 


MADONNA 


Gkndal* Arena. Glcndal*. ArU.. 28.820 
Jun* 8. 10 -.M. :t 


The Next Adventure 


MADONNA 


Save Mart Center. Fresrto. C«llf„ 20.1S4 
June 5. 20 . i 


The Next Adventure 


MADONNA 


Hartford Civic Center, Hartford, 2I.SS8 
Conn,. Jurte 2S-36 


The Next Adventure 


TIM McGRAW 8 FAITH HILL 


Madison Square Garden, 35.BSS 
New York, Jurw 23-24 v.w -.c^ua-. 


UvaNMlen 


TIM McGRAW & FAITH HILL 


Wachovia Center, Philadelphia. 37,806 
June lS-16 ■ -..-iir .!■. 


Live Nation 


KENNY CHE5NEY, GRETCHEN WILSON, BIG & RICH 8 OTHERS 


Owert Reld, Seattle, June 24 


The Messina Group/AEG Uve 


TIM McGRAW S FAITH HILL 


TD Banknorth Garden, Boston, 33.851 
June 2S-26 -.vt; i, ,1 = 


Live Nation 


CELINE DION 


Coloueum at Caesan Palace, 15.846 i^. v*^ 'our 
Lai Vegas. June 22-25 ^r^y,,. .^^ ie i,,ji-. 


Concerts WMt/AEG Uve 


JIMMY BUFFETT 


Alpine Valley Musk: Theatre. 35,454 
East Trey. Wis.. June 10 --^ t..^ 


Lhw Nation 


ANDREA BOCELLI 


HP Pavilion, San Jose. Caltf.. 12,865 
June 10 h ,• 


Live Nation, Irt-house 


TIM McGRAW S FAITH HILL 


GUnt Center. Henhey, Pa.. 20.538 

June 17-18 :.vr; n..-'. 


Live Nation 


COLDPLAY, YOUTH GROUP 


Errterlalnmont Centre. Briibane, 22.145 
Australia. June 23-24 2: f!i-: 1 J.o.v, 


Chugg Entertainment 


DAVE MATTHEWS BAND, G. LOVE & SPECIAL SAUCE 


Post-Gazette Pavll»on. 37,480 
Burgettstown. Pa.. Jurw 9-10 :<.:■ -'n^. - 


Live Nation 


GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 


Pizza Hut Park, Frisco, Texas, 25,463 

May 26 30,Gi-S 


The Messina Group/AEG Live 


KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD 


Home Depot Center, Canon, 20,745 
Calif.. Jurw 17 i 


Coldenvoke. The Mesttna Group/AEG Live 


TIM McGRAW & FAITH HILL 


Bryce Jordan Center. Universe 13.832 
Park. Pa.. June 21 ^.h- i 


Jack Uliick Presents N,E. 


EDGEFEST: STAIND, SEETHER, SHINEDOWN S OTHERS 


Ptzza Hut Park, Frisco, ftxas. 22^72 
June 18 27,cis 


AEG Live 


GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 


AT»T Center. San Antonio, May 27 ]^'^} 


The Messina Group/AEG Live 


KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD 


Gtendale Arena. Gleiwlale. ArizZ 14,547 
June 15 au: 


The Messina Group/AEG Live 


DAVE MATTHEWS BAND, MATISYAHU 


Darlen Lake PAC, Darlen Center. 19,465 
N.V.. Jun* 14 2^ ecT- 


Live Natkm 


KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD 


USANA Amphitheatre. Wast 19,622 
Valley Oty. Utah. June 21 ^(HId-.i 


United Concerts, The Messina Group/AEG Live 


KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD 


Oakland Arena, O^land, Calif., 14,805 
June 13 _ 


in-house. The Messina Group/AEG Live 




US Airways Center, Phoenix, 11,B46 
June 17 , .t 


Roptus 


BRUCE SPRINGSTEEN WITH THE SEEGER SESSIONS BAND 


Point Theatre, DubHn, May 5 f^^-. 


Aiken Promotions 


TOM PETTY & THE HEARTBREAKERS, TREY ANASTASIO 


Nissan Pavilion, Briitow, Va., 18.017 

June 10 2:"- 'J 


Uv* Nation 


RASCAL FLATTS, GARY ALLAN, THE WRECKERS 


UMB Bank PavllkMi. Maryland 21,686 
Heights. Ma, June 24 <^»licot 


Live Nation 


KENNY CHESNEY. DIERKS BENTLEY. CARRIE UNDERWOOD 


Mandalay Bay Events Center. 8,485 
Las Vegas. Jurve 16 -.*-<i:!,.t 


In-house, The Messina Group/AGG Uv* 


KENNY CHESNEY, DIERKS BENTLEY, JAKE OWEN 


Coors Amphitheatre, 13.996 
Chula Vista, CaHf.. June 18 19^02 


House of Blues Concerts, 
The Messina Group/AEG Live 


ELTON JOHN 


Point Theatre. OubHn. May 28 |^^^, 


Alkan Promotions 


DAVE MATTHEWS BAND. G. LOVE S SPECIAL SAUCE 


DTE Energy Musk Center, 1S.SS6 

Clarkston, HIch.. June 6 i^no^t 


Live Natlort, Palace Sports A Entertainment 


TOM PETTY a THE HEARTBREAKERS, TREY ANASTASIO 


Germain Amphltheatar, 17,889 

Columbus, Ohio, June 14 ^-O COC 


Uve Nation 


DEPECHE MODE 


Arerva Monterrey. Honlarvnh 11,706 ht-hnuaa 
Me>lco. May 7 sellout m^ioua* 




A SPECIAL THANK YOU TO 
OUR VIP ADVISORY BOARD 



George Daniels, Owner, George's Music Room 
Craig Davis, VP of Urban Promotion, Jive 
Troy Dudley, Director of Urban Promotion, Universal Motown 
Lisa Ellis, CM, Sony Urban 

Leo Catewood, Director of Finance and Operations, BMC 
Erica Grayson, A&R Executive, Interscope 
Ethiopia Habtemarlam, VP Universal Music Publishing 
Kevin Hall, VP, Rondor Music Publishing 

Cynthia Johnson, Senior VP of Urban Promotion, Warner Brothers 
Morace Landy, VP of Urban Promotion, Atlantic 
Michael Mauldin, President, Artistic Control Group 
CeCe McClendon, Senior VP of Urban Promotions, Sony/BMG 
Big Jon Piatt, Executive VP, EMI Music 
Kawan "KP" Prather, Senior VP of A&R, Sony Urban 
Lionel RIdenour, VP of Urban Promotion, Virgin 
Sylvia Rhone, President, Universal Motown 



Ernie Singleton, President, EGG Entertainment 



Jcanie Wcems, Senior VP, ASCAP 



Network, share knowledge, make deals, and 
discover new talent with the key industry 
players in the R&B Hip Hop community! 
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One Year Old, AAIM 
Continues The Indie Fight 



Trade Body Tackles New Issues, Seeks Out New Members 



In its first year of existence, the 
American Assn. of Indepen- 
dent Music (AAIM) confronted 
old and new technologies. The 
trade body negotiated with 
Apple to raise the rates indies 
receive on paid downloads 
from 65 cents to 70 cents, then 
fired off documents to the FCC 
arguing for the strict enforce- 
ment of anti-payoia laws. 

The former excites labels 
about the possibilities of what 
a coalition can accomplish. But 
fighting for radio access!* Not 
so much. 

Most in the industry agree 
that the independent commu- 
nity has enjoyed a healthy few 
years. The Internet is empow- 
ering labels and artists, and 
Billboard has documented 
many examples of success 
snared without radio by such 
acts as Arcade Fire, Clap Your 
Hands Say Yeah and Tapes 'N 
Tapes. But the independent 
sector's growth — highlighted 
by the emergence of Barsuk, 
the resurgence of Sub Pop and 
the consistent triumphs of Vic- 
tory Records — has had little to 
do with U.S. radio. 

For now. plenty are happy to 
sit out the costly radio game. 
In a recent interview. Defini- 
hve )ux head Amaechi Uzoigwe 
noted that people aren't "really 
clamoring for indie rock or 
indie hip-hop" on the airwaves. 
And speaking on the condition 
of anonymity, one indie label 
head says, "'It's a little hypo- 
critical. [AAIM is] flying the 
indie flag so we can act more 
like majors.'" 

That's not to say indies 
would turn down increased 
airplay from modem rock sta- 
tions like KROQ Los Angeles 
or WKQX (QIOl) Chicago, but 
the Web is priority one for 
most labels. Talking with in- 
dies during the past few 
weeks, we found that radio 
play is a distant thought. Of 
greater concern is the possi- 
bility that pay-for-placement 
tactics will take hold on the In- 
ternet. In an era where Web 
site Pitchforkmedia.com can 
break a band, time spent fight- 



ing for airplay seems almost 
like a step backward. 

"I just can't help but think 
that access to the Internet, or 
the ability to participate in it. 
is going to become far more 
expensive," Sub Pop head 
Jonathan Poneman says. "It is 
not going to be as accessible to 
[indie labels] as it is now," 

AA I M acting president Don 
Rose has heard all of the above. 

"That is exactly the prob- 
lem," he says. "I've heard that 
from large indies who are in 
the rock and pop worlds. They 
tell me they've given up on 
radio. That makes the effort 
that much more relevant. 
These are people who are re- 
leasing music that should be 
pop music. I would hope these 
labels would find radio more 
relevant and once again engage 
in it if the process were more 
open and fair." 

To be sure, radio access is 
just one issue AAIM is attempt- 
ing to address. It happens to be 
a high-profile topic — and it's 
one that even inspired an 
editorial from Rose in this mag- 
azine (Billboard. May 13). Ad- 
ditionally, the fact that AAIM 
has been advising Sen. Russ 
Feingold, D-Wis., on anti- 
payola legislation is an accom- 
plishment not to be taken 
lightly, even if other senators 
have not joined in. 

It reminds us, however, of 
the difficult task Rose has un- 
dertaken . As the head of a trade 
body that represents 125 indie 
labels, he is attempting to give 
voice to labels of varying sizes, 
whose ideologies and business 
practices often are not in line 
with each other. 

"Don is doing a good job.' 
Poneman says. "My priorities 
may be different than his, but 
he's a level-headed individual, 
and he's a good businessper- 
son . . . He's just the person 
this organization needs to get 
it off the ground, and it is off 
the ground." 

AAIM enters its second year 
stating that it has raised more 
than S500.000 in dues. Accord- 
ing to documentation from the 



organization, its member la- 
bels represent about a 7% share 
of the U.S. market. 

This, Rose says, is about half- 
way to the coalition's market- 
share goal of 14%. With the 
hope of expediting its efforts, 
AAIM delivered a call to arras 
to the independent community 
in June. In a memo sent to non- 
member labels, AA 1 M 's board 
states: "It's time for us to ask 
the question: Are you with us? 
Don't burden the initial believ- 
ers with shouldering the load 
for everyone." 

Among AAIM's first-year 
supporters are such prominent 
labels as Sub Pop, Epitaph. 
Ultra and Touch & Go. But a 
7% market share indicates that 
a number of high-level indies 



disagreements with some of 
those on the nine-member 
AAIM board. Rose notes that 
Def Jux's Uzoigwe and Kill 
Rock Stars founder Slim Moon 
were recently elected to the 
AAIM board, and the organi- 
zation is trying to cast as wide 
a net as possible. 

"You get some people who 
are activists by nature, and they 
want to be part of a move- 
ment," Rose says. "Then you 
get the other people who are 
sort of the 'show me' types. 
We're in that process right 
now. trying to demonstrate the 
relevance of a coalition." 

For the coming year. Rose 
and AAIM have identified 
wireless downloads, video-on- 
demand Web sites and satellite 



m 



Retail Track 




have yet to jump onboard. 

Some, like Vagrant head 
Rich Egan. are taking a wait- 
and-see approach. 

"We were involved in the 
early talks, and I had some 
reservations." he says, "l think 
those kind of coalitions can nm 
great if everyone has the same 
aim. I think everyone starts off 
with the same aim. and you 
start to see fractures. I'm not 
ruling out ever being part of it. 
but I'm curious to see how the 
marketplace reacts to it." 

Others have cited ethical 



radio recording devices as just 
a few of the topics on which the 
organization will be advising 
labels. Rose says AAIM will 
continue to reach out to labels 
to diversify its membership. 

But when will he move from 
"acting" president to president? 

"It's not even an issue that's 
been talked about for some 
time." Rose says. "The board 
vrill have to decide if that's what 
they want. I 've been very happy 
to get the organization launched 
and continue with it for &e fore- 
seeable fiiture." 
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Best Buy Turns 
A Promo Page 

Major Retailer Opens Up Its Shelves 
To Magazine's Faves 

In what appears to be a first for Best Buy. the pre-eminent re- 
tail marketer of music is partnering with a consumer maga- 
zine covering the entertainment sector in a promotion that 
pushes new and catalog titles. 

In partnering with Blender magazine. Best Buy appears 
to be embracing a strategy used by some chains and indie 
stores. The 7S4-unit chain 
will feature music titles 
endorsed by the maga- 
zine in special Blender- 
branded locations. 

In the past, Tower Rec- 
ords supported titles and 
artists featured in the 
chain's Pulse magazine as 
did Music land with its Re- 
quest magazine. 

A numl^er of ir>depend- 
ent merchants, particu- 
larly in the three national 
indie-store coalitions, also 
embrace that marketing 
strategy. 

According to Blender publisher Lee Rosenbaum, Best Buy 
will have a Blender-approved section featuring new music 
and catalog titles in a designated area in the bins in 658 Best 
Buy stores. 

Best Buy will also devote endcaps for two monthlong sale 
periods, the "Back to School Cool" program, kicking off July 
18, and a second program launching Sept. 10 in 7S0-pius Best 
Buy stores. 

The Blender sections and endcap will be supported by 
Best Buy's powerful weekly insert and on the home page 
of bestbuy.com. 

"They were looking for a trusted source to add to the retail 
section by identifying titles that will appeal to young men " 
Rosenbaum says. "When you get an invite from the tikes of 
Best Buy, you RSVP." 

BlerKJer, which has a circulation of about 750,000, has an au- 
dience with a high composition of 18- to 34-year-old readers, 
including a lot of college students. 

"This alliance with Blender is another compelling way that 
we can help expose our customers to new music arKl generate 
excitement about entertainment," Best Buy senior nruslc buyer 
Ed Hogan said In a statement. 

Initial titles in the program Include Joan Jett's "Sinner," 
Cam'ron's "Kilta Season," DIxte Chicks* Taking the Lor>g Way," 
Def Leppard's "Rock of Ages," Christina Mlllan's "So Amazin' " 
and Tears for Fears' "Songs From the Big Chair: Deluxe Edi- 
tion." Each title will have a short Blender-stylized review on yel- 
low bin cards. 

Blender's editorial department recommends titles ar>d writes 
a customized bin card for each selection. All titles must be 
approved by Best Buy, and then Blender solicits the labels to 
see if they want to participate, according to sources familiar 
with the promotion. 

"We are working with the retailer and record companies to 
help the business by exposing people to the product," Rosen- 
baum says. "It will be a compelling presentation." 

In addition. Best Buy will also feature Blender in the chain's 
stores that sell magazines. •*•• 
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Zomba's 

Development Plan 

Talent Focus Is On Up-And-Coming, Unaffiliated Artists 

Nine months into 
David Mantd's gig as 
president of Zomba 
Music Publishing 
U.S., the company is 



seeing positive results. 

Songs written by new sign- 
ings are climbing the charts, the 
A&R team is scouring garages 
to find undeveloped talent, and 
business affairs is crafting a new 
structure for development deals. 

T-Pain was Zomba's first sign- 
ing after Mantel took the reins 
last September from Richard 
Blackstone, who moved on to 
head Wamer/Chappell Music. 
Faheem Najm, professionally 
known as T-Pain, writes, pro- 
duces, sings and raps. "I'm 
Sprung," from his album 
" Rappa Temt Sanga" on Konvict 



Side" (Virgin Records/EMI), has 
sold 1 .7 million imits worldwide, 
according to Zomba. 

Meanwhile, Mantel says 
Zomba is shifting its develop- 
ment focus to find talent at a 
much earlier stage. Inthepast, 
the publisher would sign song- 
writer/artists to develop, but the 
talent was already signed to a 
label or had something else 
going on that would get them 
attention, he says. 

"Now we're going in at a 
much earlier stage when some- 
one has no affiliation," Mantel 
says. "What I want to bring into 
Zomba is an element of devel- 
oping talent that hasn't really 
been recognized yet by the tra- 
ditional A&R community, who 
often times doesn't have a man- 



• •• 



Muzik/live. reached No. 8 on 
The Billboard Hot 100 last No- 
vember. "Tm N Luv (Wit a Strip- 
per)" hit No. 5 in February. The 
two singles have sparked 4 mil- 
lion ringtone sales, according to 
the publisher. 

Flyleaf, another signing 
under Mantel's leadership, is 
a difficult-to-classify screamo/ 
hard-rock alternative band 
from Texas. Lacey Mosley, who 
fronts the group, writes with 
bandmates |ames Culpepper, 
Sameer Bhattacharya, fared 
Hartmann and Pat Seals. They 
all signed with Zomba. 

TmSoSick" from the group's 
self-titled album on Octone/) 
Records, peaked at No. 1 2 on Bill- 
board's Mainstream Rock chart 
in April. " FuUy Alive" entered the 
chart in June and rose to No. 34 
in the |uly 1 issue. Flyleaf is on 
tour with Kom, whose members 
also have a co-publishing deal 
with Zomba. Korn's latest 
album, "See You on the Other 
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ager or any representation at all, 
but is a brilliant band or song- 
writer sitting in their living 
room in some small town, in 
some small state, who needs to 
get recognized." 

The first three development 
projects are artist/songwriters 
Cass Dillon, Cameron Jaymes 
and the Crew. 

Another new twist for Zomba 
is the way these development 
deals are setup. 

"They are not the traditional, 
stodgy publishing deals," says 
Mantel, who worked with artists 
as an attorney/manager before 
joining Zomba. They're struc- 
tured in a way that allows us to 
have the fiexibility to move, but 
Iwhichj also gives much quicker 
benefits to people that sign with 
us if we get some traction." 

For example, traditional pub- 
lishing deals often provide for 
an advance to the songwriter, 
but also provide that there is not 
another advance or royalties 



until the first advance has been 
recouped from earnings. There 
can be a long lag time that 
elapses before songwriters re- 
ceive additional fijnds. 

While Mantel won't disclose 
specific deal terms, he explains 
that the developing artist/song- 
writers can realize financial 
benefits much quicker under 
Zomba's new agreements. 

"We're working [the artists] 
like they're stars and flowing 
through the economic benefit 
that we can find for them es- 
sentially immediately," Mantel 
says. "Once we know that we 
have these opportunities — that 
the money will eventually come 
in — we're giving the benefit of 
that back." 

The writers do not necessar- 



'I want to bring Zomba an 
element of developing talent 
that hasn't really been 
recognized by the traditional 
A&R community. '-DAVID mantel 



ily have to wait for full recoup- 
ment of an advance before 
receiving additional funds, he 
says. Before they land a record 
deal, Zomba is working closely 
with the film/TV synch network 
ofparent BMG Music Publish- 
ing and its offices worldwide to 
generate revenue for the song- 
writers. Earnings generated 
from these opportunities can 
flow through to the writers. 

"What I've found these days 
is that more music supervisors 
for films and television shows 
are interested in breaking 
bands that are the interesting 
bands — -that are going to be the 
great bands — and not neces- 
sarily going all the time for a 
well-known name," Mantel 
says. "They know that kids, lis- 
tening to music on the Inter- 
net and communicating by 
blogs, know what the great 
music is. and it doesn't always 
translate into what the record 
companies are signing." 
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WELCOM E. We've decided to celebrate the un- 
derappreciated Go-Go's by revisiting their latest. 
"God Bless the Go-Go's." and declare "La La Land" 
the coolest song in the world this week. 

New groups like the Holograms (and most of 
the super-cool Teenacide roster) remind us that 
it was the Go-Go's, and their original producer 
Richard Gottehrer, who revitalized and institu- 
tionahzed the girl-group, punky-pop genre made 
popular by the Runaways (with producer Kim 
Fowley) and started by Genya Ravan's Goldie & 
the Gingerbreads in 1964. 

Any group with its original members 25 years 
later is a living miracle and an inspiration to their 
fans, and "God Bless" shows they're as good and 
maybe better than ever. 

Revisit the record and you'll see what I mean. 
The Go-Go's are touring now, so let's hope they 
start recording regularly again. 



In the You Can't Make This Up Department 
... If you wonder why major record companies 
are going the way of the dinosaurs consider this: 

We won't say who is suing which major for a 
bigger piece of the download pie, but it seems 
this major is applying its already ridiculous stan- 
dard contract clauses to this new form of distri- 
bution — like taking a percentage fi^om the artist's 
royalty for "breakage" and a "container charge." 
For downloading songs! 

And the balance of nature continues with the 
cancellation of the BBC's Top of the Pops" TV 
show after 42 years, but . . . 

Are we ready for "Ramones the Musical"? Yes. 
indeed. "Gabba Gabba Hey," the world's first punk 
musical, will run in London from July 31 to Aug. 
5. It contains 18 Ramones songs and a cast that 
includes Tommy Ramone himself. Bravo, baby! 

See you next week. •••• 
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THE ONLY music summit dedicated completely to the top selling genre in Latin 
Music — Regional Mexican. The summit will focus on radio, touring, digital and pub- 
lishing trends in this genre. It will provide a meeting and networking space for artists 
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a 
must-attend event for anyone who wants to reach this incredibly powerful audience 
and gain a better understanding of this lucrative genre. CON ORGULLO! 
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>»LAMEIGN^RE TAKES SNEP HELM 

Christophe Lamelgnfere, chairman/CEO of Sony BMG France, 
was elected president of French labels body SNEP during its 
annual general meeting June 22 in Paris. 

Lameign^re will serve a two-year term. He succeeds Gilles 
Bressand. president of Paris-based indie label XIII Bis 
Records, who has helmed SNEP for the past five years. 
Bressand is now VP of the body. 

SNEP published a list of key priorities at the meeting with 
particular emphasis on ensuring the effective application of 
the country's forthcoming Copyright Bill, which will bring 
French legislation on digital delivery and copying into line 
with other key European markets. The bill is due to be voted 
on shortly by the French Parliament. 

SNEP's existing board was also re-elected for two years. 

—Aymeric Pichevin 

»>WRAGG EXITS UMGI 

Barney Wragg, senior VP of Universal Music Group 
International's eLabs unit, has exited the company. UMGI 
declined to comment on the departure. 

Wragg was widely considered one of the company's 
leading executives in new technology and digital music. 
Since joining Universal in 2001, he had been credited by 
insiders with driving the company's transition toward a 
digital future. Prior to Universal, Wragg was operations 
manager at U.K.-based Advanced RISC Machines, a leading 
provider of microprocessor technology for cell phones. He 
was promoted from VP to senior VP of eLabs in June 2005. 

A Universal source says Wragg's central role had become 
effectively redundant because the company's digital issues 
were now being handled at the affiliate level. —Lars Brandte 

>>>DIVtNYLS TO ENTER AUSSIE HALL 

The Divinyls, Icehouse and Daddy Cool will be inducted into 
the Australian Recording Industry Assn. (ARIA) Hall of Fame 
in August. Two more inductees will be announced in the 
coming weeks. 

The induction 
ceremony— now in 
its second year— will 
be held Aug. 16 in 
Melbourne with 
highlights screened 
Aug. 20 on cable 
channel Foxtel's TV1 
network. 

The Divinyls had 
Australian hits with 
albums "Desperate" 

(1983). "What a Life!" (1985) and "Temperamental" 0988). 
The group's biggest international success was the single "I 
Touch Myself" (Virgin), which reached No. 4 on The Billboard 
Hot 100 in 1991. Icehouse had eight top 10 albums in Australia 
and scored a major international hit with the 1983 single "Hey 
Little Giri" (Chrysalis). 

Daddy Cool's debut 1971 album "Daddy Who? Daddy 
Cool!" (Sparmac) yielded Australian chart-topping 
singles "Eagle Rock" and "Come Back Again" and was 
the first Australian album to ship more than 100,000 
copies domestically. 

Inductees, whose careers started at least 25 years ago, are 
chosen by the 10-person ARIA board. —Christie Eiiezer 

»>TOFT QUITS EMI 

EMI Music Denmark managing director Lars Toft has left the 
company after two years in the role. 

An announcement on future management will be made in 
August, according to EMI. Adrian Cheesley, managing 
director of EMI Continental Europe's Eastern European, 
Middle East, Turkey & Africa unit, has been named interim GM 
of EMI Music Denmark. He will oversee the company's day-to- 
day activities as part of a supervisory board chaired by EMI 
Music Continental Europe COO Chris Kennedy. 

Toft's plans have not yet been specified, but in a 
statement EMI Music Continental Europe chairman/CEO 
Jean-Francois Cecillon says: "I fully understand his decision 
to pursue a new career direction beyond the term of his 
contract with us, and \ wish him every success in his next 
career step." 

Toft was an executive at Danish furniture company Fritz 
Hansen before taking the EMI role in late 2003. 

—Charles Ferro 





SYDNEY— Weekly chart posi- 
tions are the music industry's 
traditional currency, the coinage 
that eases the way to increased 
radio play and media attention. 

But what would happen if 
that currency was devalued? 
That's a question Australian in- 
dustry insiders are pondering 
as a chart data stalemate be- 
tween the country's main labels 
body and its largest music re- 
tailer rumbles on. 

In May, the Australian Re- 
cording Industry Assn. (ARIA) 
announced it was no longer 
using sales data from retail 
group Brazin to compile its sin- 
gles, albums or digital charts. 
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Amount of recorded music 
sold at Brazin's 392 Sanity. 
HMV and Virgin stores 

In most other markets, los- 
ing one retailer might be incon- 
venient. When that merchant's 
stores account for around 30% 
of recorded music sales, the im- 
pact is clearly more significant. 

Nevertheless. ARIA chart and 
marketing committee chairman 
John O'Donnell insists the 
charts remain "robu-st and solid" 
without Brazin. 

In Australia. Brazin operates 
392 stores under the Sanity, 
HMV and Virgin brands. Al- 
though "official" figures are not 
available, local wholesalers 
credit Brazin with a market 
share of between 28% and 32%. 

Other music merchants do 
not charge ARIA for data, but 
Brazin CEO Greg Milne con- 
firms that ARIA was told, effec- 



tive May 19. that it would have 
to purchase the company's sales 
figures via Sydney-based re- 
search firm GfK. The latter col- 
lates Brazin's sales data to 
produce its in-store charts. Milne 
declines further comment. 

Sources put the annual fee 
sought for the data at between 
$200,000 Australian and 
$300,000 Australian ($147,000- 
$220,500). 

O'Donnell confirms the sum 
was "a pretty substantial figure," 
but adds that paying for data "is 
not something we'd entertain." 

O'Donnell insists a weight- 
ing system ensures chart cred- 
ibility. "It's still a chart of 
record." he says, "that we stand 
behind in reflecting the sales 
around the country." 

Without Brazin's outlets, 
ARIA is collecting data from 850 
music stores, including the ]B 
Hi-Fi chain, which industry es- 
timates give 18%-20% market 
share. It also collects data from 
an unspecified number of mass 
merchants, including the 700- 
plus Wooiworths chain. 

Around 750 outlets in that 
sample are operated by mem- 
bers of the Australian Music Re- 
tail Assn. whose chief executive. 
Ian Harvey, backs the ARIA 
charts. "(They are] representa- 
tive of retail activity across Aus- 
tralia each week," Harvey says. 

According to Harvey, pay- 
ment for data is not an issue for 
other AMRA members, in part 
because ARIA pays the associa- 
tion an undisclosed sum annu- 
ally to help with operating costs. 

However, other sectors of the 
music biz remain concerned 
about Brazin's exit. 

Music Managers Forum 
board member Colin Seeger 
says the body is "aware of the 



lengths ARIA goes to for a cred- 
ible chart." But he adds. "If 
there is a perception in the pub- 
lic that it's not (credible), we 
have a problem." 

One major-label source sug- 
gests the current impasse could 
mean a lower chart profile for 
development acts — particularly 
contemporary rock acts — that 
are usually championed by 
Brazin's chains. 

Managers and labels of 
such acts admit to being ap- 
prehensive. Sydney-based 
Black Yak co-founder Sebast- 
ian Chase calls the Brazin/ 
ARIA situation "a dilemma 
that has to be overcome." 

Black Yak/Warner act the 
Whitlams' March 20 release 
" Little Cloud" dropped out of the 
Top 50 album chart published 
)une5from No. 35 the previous 
week. 'Ihc band's earlier albums 
had longer chart runs. 

Acknowledging that "differ- 
ent stores have different biases 
in their customers' taste." 
Chase agrees there is a possi- 
bility the chart slide may have 
been accelerated by the Brazin / 
ARIA standoff. 

Some observers had been 
waiting to sec how Brisbane- 
based alternative rock quartet 
the Butterfly Effect's sophomore 
album, "Imago" (Roadshow Mu- 
sic), fared in the ARIA hsting. 
At first sight. ARIA's weighting 
system seems to be working — 
in charts for the week ending 
june 24. "Imago" entered at No. 
1 on the CfX-compiled HMV 
midweek chart. No. 2 on the 
ARIA listing. 

The knock -on effect of a rel- 
atively low chart position 
leading to less airplay on chart- 
focused stations would concern 
many acts, although Butterfly 



Effect's Brisbane-based man- 
ager Dave Leonard takes a meas- 
ured view. 

"The issue doesn't worry us 
so much," he says. "Our sales 
come from the following we 
built up through touring rather 
than radio airplay." 

However, Leonard adds: "1 
have no doubt in my mind that 
we'd have had a No. 1 debut if 
Brazin sales had been counted. 
The album was well-stocked at 
Sanity and HMV,andwas No. 1 
on both their (midweek] charts. 
But wc had no product in de- 
partment stores, because they 
only stock top 20 product or 
bands that had top 20 success." 

Ironically, ARIA could have 
expected the charts to be under 
the spotlight for different rea- 
sons. In April, it launched a dig- 
ital chart and O" Donnell — who 

is also managing director of 
EMI Music Australia — says dig- 
ital data will be incorporated into 
its main charts Sept. 1. 

The trade group also re- 
cently announced a sponsor- 
ship deal with cell phone 
maker Motorola (billboard.biz. 
Feb. 2) tied to a new national 
chart show on radio network 
Nova, and began supplying free 
printed charts to retail for dis- 
tribution to customers. 

The amount of sponsorship 
was not disclosed, but Leonard 
suggests that ARIA "could 
have reached a compromise 
and paid [Brazin]" with Mo- 
torola's money. 

Regardless, O'Donnell says 
negotiations with Brazin wifl 
continue. "We have a good rela- 
tionship with Brazin." he in- 
sists. "They're an important part 
of our business; we'll work with 
them in the future and hope- 
fuUy rescind this." 
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UMG Indie Spree 

Purchase Of Spain's Top Indie Marks New Global Strategy 



MADRID— Universal Music Group's (UMG) June 
22 purchase of Spain's biggest Independent label 
looks set to be the f irst of many such buys. 

According to Miami-based Universal Music 
Latin Arr>erica & ll!>erian Peninsula chairman Jesus 
L6pez, the purchase of Barcelona-based Vale 
Music marks a new global strategy for Univer- 
sal of acquiring key indies with proven domestic 
A&R track records. 

Lopez says the goal is to boost local reper- 
toire in territories where Universal is not the 
local market leader. He adds that the strategy 
is being spearheaded by a triumvirate: UMG 
CEO Doug Morris in New York, London-based 
UMG International chairman/CEO Lucian 
Grainge and Paris-based Pascal Negre, presi- 
dent of UMGI's Mediterranean, South America 
& Middle East Regions. 

Universal Is Spain's third-biggest label, with 
a 16.9% market share in 2005, according to labels' 
body Promusicae. Sony BMG was the market 
leader with 27.2% share, ahead of Warner in the 
second spot with 19.7%. 

Vale was Spain's fifth-biggest label in 2005 
with 11%, behind EMI's 15.7%. A combined 27.9% 
for Universal and Vale would, then, put them 
slightly ahead of Sony BMG. 

But Ldpez adds, "buying Vale and other indie 
labels around the worid in coming weeks is not 
priniarily atmut gaining market share. Neither is 
It about saving costs or cutting Jobs." 

Although terms were not disclosed, Ldpez 
calls Industry speculation that Universal paid 
€47 million ($59 million) for Vale "not accurate." 
Vale reported total sales of €271 million ($340 
million) in 2005. 

The acquisition has to be cleared by a Span- 
ish Economy Ministry competition tribunal, al- 
though L6pez calls that a "technical formality" 
and expects approval by late summer. 

Vale was launched in Barcelona in 1997 by 
president Ricardo Campoy and two partners as 
a darKe compilation specialist and had imme- 
diate success with various-artist collections. A 
quantum leap in its fortunes came in 2O01 when 
Vale partnered with Barcelona-based TV pro- 
duction company Gestmusic to sign artists 
emerging from its reality TV/talent show "Op- 
eraci6nTriunfo." 

The show began in October 2001 and was 
massively successful (Billboard, Jan. 12, 20O2), 
launching the careers of David Bisbal, Busta- 
mante and Rosa. 

Vale says It has sold 40 million albums glob- 



ally through an international distribution deal 
with Universal; 14 million were "Operaclon Tri- 
unfo"-related, including 4 million by Bisbal. 

Vale's progress has taken Campoy light years 
away from a dark period in his life shortly before 
he launched the company. 

In 1992, Campoy founded another successful 
Barcelona -t>ased dance compilation company, 
Max Music, but fell out with partner Miquel Degk 
and left to set up Vale Music in 1997. 

In September 1998, the Barcelona music scene 
was stunned when DJ Josep Maria Castells was 
found badly beaten outside Barcelona. Castells 
worked with Campoy, resembled him and drove 
a similar red car. 

Before long, ex-partner Oegh and three hit- 
men were behind bars, serving six-year jail sen- 
tences; Deg^ had hired the hitmen to give Cam- 
poy a beating— or worse— over an alleged debt, 
and they assaulted Castells, mistakenly. 

Campoy says he did r>ot want to sell when Uni- 
versal approached him three months ago. But 
he says that, given market conditions. Vale ulti- 
mately needed Universal's investment dollars. 

Vale will continue operating from its 
Barcelona offices, with Campoy installed as 
president for five years. It has a 15-artist roster, 
including eight signed from "Operacion Tri- 
unfo." Campoy promises more signings before 
the end of the year. 

The acquisition of Vale has t>een greeted with 
equanimity by the local indie-label sector. "The 
voracity of the major labels is part of the law of 
life," says Mario Pacheco, president of independ- 
ent labels body UFI. 

Bisbal's manager Eva Cebriin says she Is 
"pleased that the Vale team is staying on at the 
label, as it means David's next albums will be In 
their hands. [Bisbal] Is already an international 
star, but now he will be even more so, and as an 
artist in his own right, not one licensed out to 
another label." •••• 
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Sprite Exposed 

Soda's Relaunch Includes Teens' Video Diaries For Web Site 



The Coca-Cola Co. is in the 
midst of injecting Sprite with 
a hip. new attitude — com- 
plete with a new yellow and 
yrecn logo. A brand relaunch, 
if you will. 

Out of left field, eye-grabbing 
ads created by the 
Crispin Porter ♦ Bo- 
gusky agency in 
Miami began ap- 
pearing a couple 
of niontlis ago. 
More recently, the 
lemon-lime bever- 
age, together with MSN 
and Media Vest, introduced an 
online campaign targeting the 
youth market. 

A unit of Publicis-owned 
Starcom MediaVest Group, 
MediaVest concocted "Expo- 
sure." which focuses on three 
groups of teens (fine artists, 
athletes, musicians) who have 
been equipped with film tech- 
nology being developed by 



MSN Hardware. With this gear 
in hand, each group's mem- 
bers have been capturing their 
daily lives for viewing at 
exposure.msn.com. In a nut- 
shell, the storylines will, if all 
goes according to plan, lead to 
"exposure" for the teens. 
According to group 
director for Sprite 
Don King, the goal 
of "lixposurc" — as 
well as Sprite's 
larger relaunch ef- 
fort, which also in- 
cludes a new, trippy 
Sprite Website (sprite.com) — 
is twofold. It is a way to create 
an emotional reappraisal for 
teens who know the brand and 
a way to introduce new teens 
to the brand. 

The one-off "Exposure" 
campaign is neither an unfil- 
tered Web site nor a full- 
fledged reality show. It sits 
somewhere between the two. 



offering user-generated and 
interactive content with con- 
text and purpose to those 
logging on. 

For MediaVest associate 
media director |onathan Hsia, 
what makes this campaign so 
special is that the participants 
are not airbrushed or manufac- 
tured. They are. he notes, "very 
talented and very rclatable." 

He continues, "Wo set out to 
champion the unique, talented 
young people whose stories 
have yet to be written, but have 
the potential to be." 

Those following the trials 
and tribulations of musical 
act Odysy on "Exposure" 
know this: The unsigned, 
multiculti R&B/hip-hop act 
is fronted by female singer/ 
songwriter Santalina. who. 
along with her bandmates 
(Rayvon. Chris, (esse and Eli* 
iah|. makes the trek from her 
Philadelphia neighborhood 



Unsigned R&B/hip-hop act ODYSY. fronted by SANTALINA, far left, is looking to Sprite's new 
online initiative for exposure. 



to New York. 

In the Big Apple, they per- 
form for Violator Management 
co-founder Chris Lighty. 

With this campaign, and like 
the teens it targets. Sprite is 
hoping to cut through the 
sameness in the world by cre- 
ating a new and unique brand 
identity. In other words. King 
explains, the relaunch of Sprite 
has nothing to do with con- 
formity and everything to do 
with individualitv. 



"By leveraging the accessi- 
bility and intimacy of the Web, 
we were able to create a kalei- 
doscope of perspectives 
around a single event." Hsia 
says. "It speaks to the unique- 
ness in all of us. It applauds 
individuality. It celebrates 
self-expression." 

Since laimching in [une, 
"Exposure" has experienced 
"good traffic" on the site. King 
notes. Though King will not 
give an exact figure, he says 



that there have been "millions" 
of impressions. 

Whether Odysy breaks 
through or gets signed to 
Lighty's company remains to 
be seen. (Lighty was unavail- 
able for comment.) But it ap- 
pears that the quintet has 
found an audience. Of course, 
whether it can leverage this 
newfound audience into some- 
thing more lucrative remains 
to be seen. The same is true of 
Sprite. Stay tuned. • ■ 
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hen Stephen Navin was appointed CEO of Britain's 
'Music Publishers' Assn. in January, he took the man- 
^tle of an organization steeped in history— 125 years of 
history, to be precise. 

The London-based trade body, which looks after the interests of music publishers based or 
working in the United Kingdom, was established in July 1881. It was the same year Louis Pas- 
teur developed the first artificially produced vaccine, U.S. President Garfield was shot by an as- 
sassin, Pablo Picasso was born and the suffragette movement was in full swing. Few, if any, or- 
ganizations in the international music industry can boast such a life span. 

At the MPA, Navin's mission is to champion the cause of music publishing into the 21st cen- 
tury. He brings with him an impressive legacy of his own. 

In a career spanning 30-plus years, Navin, the consummate all-rounder, has garnered expe- 
rience at the highest levels across most of the music industry's tendrils. 

Prior to Joining the MPA, Navin had a three-year spell as an adviser to the United Kingdom's 
Department of Culture, Media and Sport on music and other creative industries. 

A lawyer, Navin, 55, has held roles as VP of operations for BMG Europe and worldwide CEO 
of powerhouse independent label V2 Music Group. And were it not for the calling of the busi- 
ness end of the entertainment industries, his peers consider that a career amusing others may 
have beckoned. 

"He brings a unique mixture of enthusiasm, expertise and eccentricity to all his endeavors," 
says former colleague and longtime friend Richard Griffiths, now head of Modest Management 
In London. "Life's never dull with Stephen around." 



Q: Is music publishing still a 
game for industry veterans or is 
it evolving? 

A: Publishing is a fantastic 
mix where the old can benefit 
from the great catalogs of the 
past and where the new can 
create great music for the fu- 
ture. A lot of our classical pub- 
lishers have been working for 
their companies for a very long 
time. It's a long-term commit- 
ment for very little reward. Pop 
business tends to be a bit more 
ephemeral, everybody wants a 
quick return. But music has to 
come to the market recorded 
to have music on paper. Pub- 
lishing is enriched by the fact 
that it takes time, a little bit of 
money and a lot of encourage- 
ment. You'd have to be older. I 
suppose, to actually under- 
stand the complexities. 

Q: Is there money out there that 
songwriters aren't getting their 
hands on? 

A'. All the societies I speak to — 
obviously our own MCPS-PRS 
Alliance — their big selling 
point is their transparency. 1 
would think that would be the 
order of the day for all of the 



societies going forward. Col- 
lecting money is liable to 
human error. Registering 
songs is a complicated busi- 
ness. Registering songs with a 
variety of collecting societies 
requires a lot of expertise and 
close attention to detail. There 
are always possibilities that a 
song is incorrectly registered, 
which might mean that the 
money that was otherwise al- 
locate-able to that song might 
end up in some sort of sus- 
pense account. 

Q: Although the record business 
has been banging the drum for a 
longtime, do youthink the U,K, 
government is truly aware of the 
role of music publishing? 
A: Having been within the 
bosom of the Department of 
Culture, Media and Sport, I 
think it is probably true to say 
that the message of music pub- 
lishing was not entirely clear. 
Part of the plan going forward 
is that 1 have to be more mes- 
sianic about what publishing 
is. From within government 
looking out. I was a big advo- 
cate of the industry having a 
common view, purpose and 



Stephen Navin) 



focus. Now that I'm here at the 
M PA. one of the strengths I see 
is the partnership we have with 
our composers. As far as I can 
see going forward, I have to 
sacrifice myself to ensure the 
relationship between publish- 
ers and recording compa- 
nies — they are part of the same 
root and branch. 

Q: What is your vision for the 
MPA? 

A: My vision is that when peo- 
ple ask me what is music pub- 
lishing, they will be able to 
understand very clearly what 
it is. I have to demystify for 
the public and government 
what that is, the importance 
of it, and why it is not an old 
Victorian concept run by old 
men. We want to break down 
the barriers between the song- 
writer and the public. The vi- 
sion is like magnetic north on 
the compass. We take bear- 
ings off that vision and focus 
in three different areas — to- 
ward our members, users and 
government. I will have to 
beef up our organization to 
make sure the message is 
properly communicated. 




Q! You've been in the job now for 
about six months. What do you 
feel are your greatest achieve- 
ments in that time? 
A: In my original interview, I 
remember musing on 
Napoleon's l{X)days campaign, 
from the Island of Elba 
through to the Battle of Water- 
loo. I don't think it had been 
quite as catastrophic after my 
first 100 days. In achieving the 
vision, there's an awful lot of 
important day-to-day work that 
has to be achieved. 

There are still areas where 
1 feel we need to help our 
members in the business. We 
are looking at finding ways in 
which to work with govern- 
ment, whether there may be 
tax incentives. The education 
of people, particularly young 
people, about the industry is 
key. Not just on the impor- 
tance of copyright, but train- 
ing people to be good at 
business. I think we have a 



very important role to play in 
that, so that those rising en- 
trepreneurs will be both cre- 
ative and business-orientated 
at the same time. 

Q: Do the opportunities out- 
weigh the challenges in the music 
publishing field? 
A: Publishing is all about part- 
nership and relationship. 
There are so many different 
models for generating rev- 
enues to compensate creators 
for their work. Whether it's 
through advertising or sub- 
scription revenue or whatever. 
There's a multiplicity of ways 
of earning your keep. And 
we're not that greedy. I don't 
think publishers are that 
greedy. I just think there needs 
to be respect for the music, and 
that's what we are in the busi- 
ness of. 

There will always be chal- 
lenges. There were challenges 
from day one. The reason why 



this company was set up was 
because people were copying 
music and the person who 
wrote the song wasn't getting 
value. Is anything different in 
2006? Not really. The issues are 
still the same but the opportu- 
nities now are enormous. 

Q: what do you see as the shape 
of the modem publisher? 
A: The skills that you naturally 
associate with record compa- 
nies — whether they were A&R, 
marketing or selling — to some 
extent collapse into precisely 
what a modern publisher 
might or could be doing. A lot 
of our publishers have really 
seen the importance of the on- 
line environment to bringing 
music to the market. 

Q: which brings us to the 
MPA's }25th birthday party July 
6 in London. What do you have 
in the works? 

A; The party will be a brilliant 
moment to punctuate time 
with a celebration of British 
music over the last 125 years. 
We've got a fantastic moun- 
tain of talent lined up and 1 
was hoping to add a tittle 
cherry on top. We have a few 
super-wow factors. The Bank 
of Ireland corporate banking 
has come onboard as sponsor. 
Hopefully we'll finish up with 
everyone singing together 
"We'll Meet Again" [laughs]. 
We're celebrating that in 1881. 
this old Victorian organiza- 
tion was built. In those days, 
the Victorians built great loo 
Itoilet] pipes. [Civil engineer 
Sir Joseph] Bazalgette's Lon- 
don pipes were built in those 
days and are still doing their 
job now. 

In this new age of digital dis- 
tribution, 125 years later, let's 
hope our pipes can now be as 
fresh and full of exciting music 
as the loo pipes were full of poo 
in those days. •••• 
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COUNTRY MUSIC'S REIGNING COUPLE BARE 
THEIR SOUL2SOUL TOUR A SECOND TIME 

BY RAY WADDELL & TAMARA CONNIFF 

PHOTOGRAPH BY DANX^' TLINCH 
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Blazing a trail of hits and high notes, from left: TIM McGRAW and FAITH HILL 
performing in June in New York; two-time winner McGraw at the 2005 
American Music Awards last November; the Grammy Award-winning couple 
with their trophies for best country collaboration with vocals at the 48th 
annual event in February; Hill onstage on their current Soul2Soul II tour; 
the guitar-slingin' duo live and in the round. 



Shortly before showtime, 

Tim McGraw and Faith Hill — arguably the king and queen of country 
music — are backstage at the Bryce Jordan Center in University Park, Pa., 
on June 2 1 . They joke around and laugh with the crew. The casualness and 
fun in McGraw and Hill's demeanor belies the hard work they and their 
teams have put into the Soul2Soul II tour. And the numbers don't lie: This 
74-date, 56-city arena is expected to be the highest-grossing country tour 
of all time during a calendar year — and among the highest-grossing tours 
of 2006 in any genre. For the week ending June 25, ticket sales passed the 
1 million mark, according to organizers. By the time Hill and McGraw 
wrap Soul2Soul II in September, they will have shattered Kenny Chesney's 
single-year country gross record of $63 million set in 2005, and may even 
surpass Shania Twain's 2003-04 mark of nearly $90 million. 



Talks for Soul2Soul II began in 2000, while the first outing was 
still on the road. The first Soul2Soul grossed S50 million. But 
Hill, McGraw and their management companies had bigger 
plans for No. 2. 

"We never do anything unless we want it to be the biggest and 
the best thing out there," McGraw says. 

To surpass the success of the first Soul2Soul, some changes 
had to be made, from the staging of the show to how McGraw's 
and Hill's management teams worked together. 

"It's a completely different tour." McGraw says. "I don't think 
it has any resemblance at all to the last time we toured, and that's 
what we wanted." 

The key was to view the tour as not only a husband and wife 
collaboration, but also a marriage of two very different super- 
star management cultures, one from Nashville and one out of 
Los Angeles. McGraw is managed by Scott Siman's team at 
Nashville-based RPM Management, and Hill is managed by Gary 
Borman's team at Los Angeies-based Borman Entertainment. 

"You have two superstar artists who have incredible careers," 
Borman says. "And you have two different philosophies of how 
to do things. It really took the experience from 2000 to see how 
it didn't fit together and for us to create a new philosophy that 
is neither Tim's nor Faith's." 

According to Siman, each team brings its own strengths to 
the party. " It never hurts to see how somebody else is doing things 
and what their view of it is." he says. "We shared a common goal 
of making this the biggest tour it can be." 

While the two teams did not exactly have a "culture clash' in 



2000, there were some bumps in the road. "But when you live 
in your little bubble you think everyone does it the same way you 
do it," Borman explains. "Until you actually interact with some- 
one in this kind of dynamic, you don't realize there are 100 dif- 
ferent approaches to a career. We knew we had to create a third 
culture, and I think we've been very successful at doing that." 

McGraw says it was key to build a crew neutral to both camps. 

"We each have our teams," McGraw says. "The challenge was 
to find people and crews that weren't part of either team who could 
come on and be the independent crews. The biggest challenge 
was trying to find the right people to fill those positions . . . It was 
a conscious effort to bring in an overall tour manager, because we 
each have one. You certainly don't want to go back and forth be- 
tween each other's people trying to get different decisions." 

Co-headlining tours are always complicated. Even though Hill 
and McGraw have been married for 10 years, their careers are 
handled separately. 

"Them being a celebrity couple brings a certain energy that nei- 
ther one can attain on their own," says John Huie, Hill's agent at 
Creative Artists Agency (CAA). "I think they're cognizant of it and 
are smart about how they manage their lives on and off the stage." 

THE ROAD TO SOUL2SOUL 

'This tour has been talked about since we toured last time," Mc- 
Graw says. "We've laid in bed at night for six years talking about 
what we would do and how we would do it." 

For McGraw and Hill, how the show was staged and designed 
was a high priority. 'We wanted to do it in the round because 




we felt like it was a different experience." McGraw says. "It 
brings us closer to the audience." 

Why six years? Borman says both artists were very active 
with other projects including films, albums and, in McGraw's 
case, touring. The couple's growing family threw another wrin- 
kle into planning. 

"That's a lot of moving parts, from family issues to profes- 
sional issues," Borman says. 

Serious planning and routing began 18 months out. "I think 
many people don't realize just how hard it is to do something at 
this level, you can't just start six months out," Siman says. "What 
happens when you give yourself less time is you give yourself 
less options. You want to make sure you get the right buildings, 
you get the right production and opportunity to get it manufac- 
tured, all those kinds of things take time," 

Hill's and McGraw's agents work at CAA's Nashville office — 
veterans Rod Essig (McGraw) and Huie (Hill) — but the entire 
CAA Nashville team worked on the tour. 

"It's really cohesive," Huie says. 'Between Rod, myself and 
[CAA agents] Darrin Murphy and Marc Dennis, we each have a 
quadrant of the country, and we route based on territory. Nei- 
ther one of us view it as a Tim McGraw or Faith Hill tour, it's the 
Soul2Soul lour. These two people are joined at the souls." 

FAMILY AFFAIR 

Family is a priority for McGraw and Hill. Soul2Sou1 II was de- 
signed around their daughters' school schedules, so dates were 
booked only on weekends until school was out for summer. 

"They're great parents." Essig says. "When we started in April, 
the rule was the kids get out of school, get on a jet, and we can't 
be farther than two hours by jet for the first show." 

The tour route does not include Canada or any international 
markets, though the demand is strong. Had they toured in these 
markets as well, the tour gross would be even larger. 

"Could we do bigger numbers? Yeah, we could, but basically 
we have a time frame we could work in," Siman says. "Family 
was always the priority." 

The artists also made their bands' families a priority. Because 
the tour had such planning, McGraw and Hill could arrange for 
a "family bus" to accommodate visitors on the road. 

'It's like a rolling barbecue," McGraw says. 

THREE AUDIENCES 

While many tours strive for synergistic packaging, few achieve 
the true "one-plus-one-equals-three" result. But the Hill/Mc- 
Graw union draws three unique audiences: McGraw fans. Hill 
fans and those who relish them together. 

"What I think is really cool about this tour is it's bringing dif- 
ferent fans together," says Brian O'Connell, president of coun- 
try touring for Live Nation. "It's not your traditional show with 
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three acts and a cloud of dust. It's a full two-and-a-half hours of 
the best of Tim McGraw, the best of Faith Hill and the best of 
the two of them together." 

Management has long recognized this potential. "We've al- 
ways viewed Tim and Faith as having three careers: Tim's career. 
Faith's career and then there's the one together," Siman observes. 

FEEL THE HEAT 

Presales and initial public on-sales indicated serious heat for 
the tour. "We saw early on some of the presales were huge num- 
bers, better than we'd ever done before, better than most people 
had ever done before." Siman says. "That gave us a pretty good 
idea we had a winning package." 

As the sales progressed, the tour rang up double-plays in 11 
markets and, remarkably, triples in Chicago, Los Angeles and 
Las Vegas. The 60 dates initially planned turned into 74. 

"We knew from the word go it would be big," Essigsays. "But the 
multiples are bigger than I expected. When you can play three Sta- 
ples Centers [in Los Angeles], two Madison Square Gardens [in New 
York) and on and on, that's a lot of people. There are a number of 
cities we have not played because we didn't have any more time." 

The artists made an effort to play for the promoters and build- 
ings who hosted the first Soul2Soul tour. "Tim and Faith are ex- 
tremely loyal, so the people who played them six years ago got 
the play this run," Essig says. That means independent pro- 



moters like lam, C.A.M.E., Fantasma, Beaver and Outback got 
the nod in their respective markets. 

Borman Entertainment VP Joni Foraker notes. "In a lot of cases 
they are co-promotes. Live Nation has a chunk of dates, AEG Live 
has a chunk of dates, and we tried to be true to everybody." 

The approach is appreciated by independents in these days 
when national tour promotions are common. "They supported 
all the people that supported them in the past," says |am co- 
president Amy Granat, who promoted the Chicago sellouts. 

THE SHOW 

At Live Nation, which promotes or co-promotes 38 shows. O'- 
Connell says the show's look and production elements are draw- 
ing almost as much acclaim as the performances. 

"They spent so much time designing this show, it's one of the 
biggest shows I've ever seen in terms of the set and everything 
else." O'Connell says. "No matter where you sit in the arena, the 
presence they have with this set is they're everywhere. They work 
the entire stage and it's aesthetically gorgeous to look at." 

The set was designed by Roy Bennett, "along with an awful 
lot of input from Tim and Faith," Foraker says. 

"The only challenge is trying to cram enough music from each 
artist into the slot," she says. "They both have so many hits, and 
you only have room for so much, so you have to take a sampling 
of what you think is the best representation of each artist." 



Borman adds, "You have a husband and a wife who have a 
built-in advantage in that it brings a whole other element of emo- 
tion and message to the mix." 

As the tour passes its midway point, the team is knocking down 
five shows a week and running at high gear. "It's so much difTer- 
ent from 2000. which was crazy." Borman says. "We really took 
what we learned in 2000 and put it to good use in 2006, and at least 
internally we're seeing the benefits of that. This is a real harmonic 
experience for us — as it is onstage, it is behind the stage." 

As for the record-shattering numbers. McGraw is surprised but 
confident. "You never know what people are going to want to lis- 
ten to this year or the next year." McGraw says. "All you can do is 
go with what you want and hope a lot of people agree with you." 

SOUL2SOUL III? 

With so many markets untapped, it's clear there are more 
Soul2Soul plays left on the table. "We realize there is more de- 
mand than we could imagine and there's talk about doing things 
again next year, maybe a little differently," Borman says. 

However. Borman adds that one reason the tour is so suc- 
cessful is because McGraw and Hill have such strong solo ca- 
reers. "Each of the artists individually is so strong," he says. "We 
can't give that up." 

McGraw is game for III. "We love doing it, I'm sure we'd love 
to tour together again," he says. "We're still young." 



FAITH HILL TALKS LIFE 



Mother, wife, Cover Girl, country superstar, actress —now Hill can add touring phenomenon 
to her bio. As SoulZSoul II marches toward becoming the biggest calendar year country tour of 
all time. Hill's focus remains on her family and her fans. 



Q: How do you feel about the success 
of the tour? 

A: It's pretty exciting to say the least. 

Q: What guidelines did you give 
management? 

A: The management companies i<now there 
are strict guidelines on how Tim and I tour, 
especially together. I thini< that's one of the 
reasons why it toolc six years. We worked the 
tour around the girls' school schedules, 
which is very, very difficult. It went through 



many, many stages before It was workable. 

Q: Has family played a big role on 
this trek? 

A: We were able to plan for a family bus 
to come out for some of the band's family, 
our family and other people on the road so 
family can come out and travel with us. The 
only reason that's been able to happen is be- 
cause we planned the tour so far in advance. 
That was a priority for us. It's made it like a 
traveling concert family reunion. 



Q: Why did you want to make changes 
from the last tour? 

A: Soul2Soul was a great success then, but 
knowing that we were going to do it again, we 
really wanted to make changes on every level. 
The biggest was trying to offer an experience 
in the round-something our fans had never 
seen and we had never experienced before. We 
wanted to try to get closer to the fans and give 
them a different kind of show. 

Q: How long have you been planning 
Soul2Soul II? 

A: The preparation has been years in the mak- 
ing. It's not something we just decided a few 
months ago. Tim and I started talking about 



this before the last tour ended. It takes a lot 
to put this type of show on. It's a fun show, and 
it's fun for everyone out on the road. You've 
got 144 people out there. It's nice to say that 
we are all enjoying it. 

Q: How did your respective manage- 
ment teams work together? 
A: Tim and I have been together for close to 11 
years now, we've been married for 10, and we've 
had different management companies that 
entire time. Over the course of working together 
during that amount of time, you learn to work 
with people. That's one thing we said getting 
into this, that it was just going to have to be a 
massive team effort. But I have to say our man- 
agement companies have been unbelievable 
and brilliant in working together. They got 
into one room and just worked it all out . . . 
Otherwise it wouldn't have worked. 
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Like Malcolm CladweU's "The Tipping Point" or SUven Levitt and Stephen Dubner's "Freakonomics," Wired editor- 
in-chief Chris Anderson's "The Long Tail" — released July 1 1 — is a book comfortably propped at the junction of economic 
theory and pop culture. To understand the theory's name, imagine every album ever released as data points on a graph. 
Thehitsare represented by spectacular spikes. And to their lefi. in descending order, is everything else. The numbers keep 
dropping, but they stretch on. seemingly forever — the LongTail. The theory sounds simple: Give consumers more choice, 
and they will indulge in the options. But impressed upon a media world in transitional chaos, that means industries 
grappling with diminishing blockbusten and niche purchases that, in aggregate, yield staggering revenue. Anderson 
first published his research in Wired in September 2004. Since then, via his blog. long^aiicom. he has applied Long Tail 
economics to everythingfrom kitchen appliances to beer. As he asks in his book, what happens when everything in the 
worid becomes available to ever)>one? 

In the conversation below. Anderson speaks to the origins of the theory, the value of Mogs and how a music business 
built on hits must learn to love little successes. 



The Long Tail has existed as a statistical theory before 
you wrote about it, but you certainly put it together in 
such a way and at such a time that it's as if you created 
it yourself. How did you first come to the idea? 
1 spend a lot of time just talking to f)eople, collecting 
data. tr)ing to understand how to prove what I believe 
are the ascendant lechnology trends in the world. It was 
in the course of preparing a series of speeches that I 
first came across the Long Tail as a data phenomenon. 
I fleshed it out and looked for similarities in other com- 
panies and articulated it. So that was a research project 
that took me through most of 2004. And the article came 
out in the October issue in September 2004, and 
became the most cited article Wired's ever done. I knew 
then that I was onto something. 

You've btogged on the topic almost from the time 
the article came out. Why? And how did this affect 
the process of putting together and ultimately 
promoting the book? 

The article came out in September 2004. and the book 
was going to come out in July 2006. It just felt so un- 
natural to go quiet. So I end up with three reasons for 
going to the blog. Tlie first reason was to continue the 
conversation. I talk about that in the book — meeting 
the meme, cultivating conversation. Not policing the 
conversation, but to be Long Tail central — the one place 
you could go to collect all this. 



TTie second was that through the course of research 
as 1 put data out there. 1 could find resonances in 
places I didn't know anything about — industries, beer, 
travel, soccer, whatever. It was the notion of blogging 
my observations and data — half-baked ideas — and 
then having this audience that got the subject bake 
the ideas for me and enhance my own thinking. 

The third reason to do this is that 1 figured that 
if I continued to curate the conversation and have 
a collaborative work with these readers that when 
time came to publish the book it would be a fantas- 
tic marketing vehicle. I had a built-in audience who 
both knew the book was coming and knew what it 
was about. [I have] a presentation on this using 
Google trend data. Long Tail trend .searches peaked 
when the article came out, then went back down. 
And then when the blog was launched, they went 
back up, and now the searches today are higher than 
when the article came out. 

You spoke at the Atternative Distribution Alliance's 
"Declaration of Independence" conference in Philadel- 
phia in mid- June. What were the best questions you 
heard from the music business about the Long Tail? 
Everybody could see pretty clearly what needed to be 
done. People are trying to figure out how to value the 
archives. Right now the backlist is estimated at a certain 
number based on the distribution channels. And as you 




'If you've got 
more supply 
and more 
demand, then 
that's simply an 
opportunity for 
someone to be 
smart about 
connecting it.' 

-CHRIS ANDERSON 



know, back catalog is very popular, especially in any for- 
mat change, because people repopulate their library. 

One of the questions was. "Is the very strong back 
catalog presence on these Long Tail markets an arti- 
fact of the early adopters or is thai the static shape.'" I 
looked at the Head/Tail ratio over time for Rhapsody 
. . .and the niches became a bigger part going forward. 

You cite Rhapsody data in your book but not 
iTunes. Were you able to see Long Tall trends in 
per-track purchases? 

Rhapsody not only has a streaming service, they 
also have a pay-per-track service. I couldn't publish 
those numbers, but I could get them to calibrate the 
curve. It turned out there were no gross distortions. 
There are many times more streams than there are 
downloads, but the curve [the ratio ofhits to non-hits] 
isn't shaped differently. 

I put some data up a couple days ago on the blog that 
gives the percentage of sales accounted for by the top 
100 artists in Wal-Mart. iTunes and in peer-to- peer net- 
works (based on BigChampagne data]. And all the Long 
Tail markets are much less hil-centric than Wal-Mart, 
but iTunes is more hit-centric than Rhapsody. IfRhap- 
sody is40%Tail. iTunes might be 30% Tail or 25%Tail. 
And those numbers will vary from market to market, 
but the point is the Tail is growing. 

In spending so much time thinking about the buslr>ess 
of music, did you come up with some ideas for what 
could be improved? 

Artists are great at adapting to change. Consumers are 
great at adapting to change. There has never been a bet- 
ter time to be a musician or to be a music consumer. 
You have more supply and you've got more demand. 
The only problem is in the middle. If you've got more 
supply and more demand then that's simply an oppor- 
tunity for someone to be smart about connecting it. 

One of the things that I focused on and learned 
about is how really bad the metadata for music is. 
The data you see is the fields you find on iTunes — 



RIDING THE TAIL 

BIRDMONSTER 

San Francisco-based quartet Birdmonster had a front-seat view 
as much of the Long Tail was being contemplated by Wired mag- 
azine editor-in-chief Chris Anderson: Frontman Peter Arcuni was 
Anderson's assistant. 

"He was just picking my brain the whole time I was there," Ar- 
cuni says. "He wanted to know the prospective of a young person 
starting out— how I thought things were. I would tell him the stuff 
I learned from being in the band and doing stuff on MySpace and 
what grass-roots Internet PR is like for a young band." 

Arcuni has since left his job to pursue his rock-star dreams full 
time, but Anderson clearly harbors no ill feelings about the de- 
parture. Birdmonster is name-checked with its own little section 
in the book version of the Long Tail; Anderson cites the band's in- 
genuity in booking gigs for itself by searching the Web for "TBA" 
and convincing venues that Birdmonster should fill its to-be- 
announced bookings. In addition, the book details the band's 
decision— so far— to avoid signing with a label. 

"We're not pro-label or anti-label," guitarist David Klein says. 



"If we find a label that feels like a home for us, we're not opposed 
to that, but we worked our butts off in day jobs to record this 
album, and we're keeping things close to home for now." 

The band's full-length debut, "No Midnight," has become the 
latest toast of the blogger community. And white the band's 
indie cred helps, its success is probably more due to slices of 
pop perfection like the song "Cause You Can." A sharp guitar 
line flirts with chaos, swinging its way around the song's dance- 
floor rhythm. Arcuni struggles to keep hts emotions In check, 
singing about the "skirt, folded high" of the "little thing" that 
has his heart racing. 

Birdmonster has toured with Art Brut and Clap Your Hands 
Say Yeah and has its sight set on securing distribution before 
finding a label (contact: David Klein, birdmonster:a:'g ma il.com). 

Arcuni says he and his bandmates even discussed Long Tail 
theory occasionally. "It wasn't an overly conscious effort," Ar- 
cuni says. "[The music business] is constantly changing. Now Is 
the time to see some bands come to the table. Try different things 
and see where it takes you. You don't necessarily have to sign 
yourself up to a long-term commitment off the bat. We're not 
anti-record labels, by any means. We're Just the kind of people 
who know what we can accomplish." — ■ —Toeid Martens 
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The Buzz Economic Theory Is 
Coming Out In Book Form. 
Bill Werde Sneaks A Peek And Sits 
Down With Author Chris Anderson 



artist, label, album, the bare minimum. But you 
want so much more. 

I M DB [Web site I ntemet Movie Database| has loads 
of metadata fields, many of them user-generated. Where 
is the music equivalent? Where is Wiki-music? 

All Music Guide does that to some extent. But why 
is it not integrated into the [digital music] services.' 

If I want to dive into the D.C. punk scene from 1982. 
it's not easy to do. In this case there is a label. Discbord. 
that would allow me to do that on some level. But it's 
hard for me to get the timing right, to focus on the ones 
who were just in D.C. The story of classical music is 
just as tragic. All the metadata fields in a MP3 player 
are set up for pop. Your average M P3 player doesn't have 
a field forcomposerorconductoror for first violin. Jazz? 
Likewise. Why can't I click on the bass player's name 
and sec all the bands he's been in? 

It's all those things that need to be done to really help 
people, to cut and slice and reconfigure tliis world to 
suit their own taste. 

A lot of people in the business are realizing the Impor- 
tance of this. But wouldn't it be really expensive to 
populate that sort of information infrastructure? 
I would not spend a penny to create the metadata. 
I would enable fans to create the metadata. So if 
you're Rhapsody or iTuncs. set up a little field. It's 
going to clutter your interface a little, but let's say 
you can accept that. Here's the official data, and 
then there's this little field that has prepopulated 
metadata fields that are not part of the original set. 
You can freak out about what might happen if it's 
wrong or have very complicated Wikipedia-likc rules 
and voting. But there's that saying, "Don't make 
the best the enemy of good." Just put it up and see 
how it goes. 

I don't think there's a magic formula. One size 
doesn't fit all. not just in terms of content but also the 
way you sell it and the way you package it and the way 
you market it. The only smart thing to do right now is 
to find cheap ways to experiment. •••• 



BOOK EXCERPT 



DOES A LONGER TAIL MEAN 

A SHORTER HEAD? 




The 
Long Tail 



'The Long Tail" makes the case that the future of many industries — music, books. fUm and count- 
less others — may depend on recognising that a whole lot of small success stories may be jitst as im- 
portant as a few really big ones. For entertainment industries built on the blockbuster, that may be 
a tough pill to swallow. But as Anderson details in the excerpt below (with a little help from Nielsen 
SoundScan ) the new media consumer isn't your grandfather's — and possibly not your dad's, your 
brother's or even your son's, depending on your generation — customer 
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The average 
niche music 
album title— 
those beyond 
the top 1,000- 
sold about twice 
as well online 
than offline. 



One of the main questions that came 
up as I got deeper into quantifying 
Long Tail markets was about the effect 
of increased variety on the overall shape 
of the demand curve. As aggregators 
are able to carry more and more prod- 
ucts, lengthening their Tail, will the 
relatively few hits at the Head sell less.^ 
More.^ The same.^ 

There are three aspects of the Long Tail 
that have the effect of shifting demand 
down the Tail, from hits to niches. The 
first is theavailability of greater variety. If 
you ofier people a choice of 10 things, they 
will choose one of the 10. If you ofier them 
a thousand things, demand will be less 
concentrated in the top 10, 

The second is the lower "search costs" 
of finding what you want, which range 
from actual search to recommendations 
and other filters. Finally, there is sam- 
pling, from the ability to hear 30 seconds 
of a song for free to the ability to read a 
portion of a book online. This tends to lower the risk 
of purchasing, encouraging consumers to venture 
farther into the unknown. 

There arc several ways to try to quantify this with 
hard data. One is to compare a market that offers rel- 
atively limited variety with one that ofTcrs much more 
variety of the same sort of products. Another is to 
track a Long Tail aggregator/retailer over time, watch- 
ing what hapf>ens as its inventory grows. Yet another 
would be to just look at the efTect of lowered search 
costs online, making an apples-to-apples compari- 
son with a similar offline inventory. 

A 2005 study by a team at M IT led by Erik Bryn- 
jolfsson, who did some of the early work at Amazon's 
Long Tail inventory, looked at this effect at a women's 
clothing retailer. The company has a catalog busi- 
ness and an online business, both of which offer the 
exact same inventory and prices. The difference is 
that online, it has search, easy browsing of lioth prod- 
ucts and variations of those products, and ways to or- 
ganize the ofTerings using "rank by" filters. 

The result was that consumers — even those that 
shopped in both the catalog and online — tended to 
buy farther down the Tail online. The bottom 80% of 
products accounted for 15.7% of catalog sales, but 
28.8% of online sales. Or to switch it around and see 



it from the top 20% perspective, the catalog exhibited 
an 84/20 rule, while the online site was closer to 71 /20. 

That's the effect of lowered search costs for the 
same inventory. To measure the effect of difTcrcnt 
inventories — one much larger than the other — we 
worked to construct an apples-to-apples comparison 
between a retailer with limited shelf space and one 
with unlimited shelf space. In practice, that means 
comparing a bricks-and-mortar store with an online 
one selling or renting the same things. We decided 
to use entertainment examples because the online 
markets were mature enough to measure with confi* 
dence and the data was available. We looked at both 
music and DVDs. 

Rather than pick a single bricks-and-mortar re- 
tailer, we used industry-vvide data compiled by Nielsen 
divisions — SoundScan for music and DVDScan for 
movies. We compared that with onlitic data from 
Rhapsody and Nelflix. respectively. 

(There are several corrections required to do these 
comparisons properly. In music we had to find a way 
to compare album sales offline with track sales on- 
line, and then from individual sales to streams under 
a subscription plan. In DVDs it was a matter of com- 
paring sales and single-copy rental data offiine with 
subscription rental online. Although the methodolo- 
gies are beyond the scope of this book, they broadly 
revolve around using other data sets, such as pay-per- 
track online sales, to calibrate the curves and elimi- 
nate as many systematic biases as we could.) 

After the corrections, the results were striking: The 
online demand curve is much flatter. The average niche 
music album title — those beyond the top 1 .000 — sold 
about twice as well online than offline. And the aver- 
age niche DVD — again those beyond the top 1 ,000 — 
was three times as popular online as it was offline. 

Another way to look at this is to see how much less 
dominated the online market is by the top hits. Here's 
the data for music. Offline, in bricks-and-mortar re- 
tailers, the top 1 .000 albums make up nearly 80% of 
the total market. (Indeed, in a typical big-box retailer, 
which carries just a fraction of available CDs. the top 
100 albums can account for more than 90% of the 
sales.) By contrast, online that same top 1 ,000 ac- 
counts for less than a third of the market. Seen an- 
other way. a full half of the online market is made up 
of albums beyond the top 5.000. • ■ •- 
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AS TV EMBRACES 
THE DOWNLOAD, 
LABELS AND PUBLISHERS 
WORK TO CLEAR MUSIC 
IN A NEW-MEDIA CLIMATE 
BY MELINDA NEWMAN 



LOS ANGELES — It's a brave new world for licensing music for 
TV shows. Unfortunately, it doesn't come with instructions. 

The number of TV shows available on iTunes has swelled from 
five titles to 100 during the last six months. And possibilities for 
playing episodes over cell phones have everyone's heads spinning. 

At question is how to compensate copyright holders for digital 
and mobile usage for the music featured in these TV programs. 

Ellen Ginsburg. VP of music clearance for film and TV at Fox 
Music, remembers asking a music publisher several months ago 
how much it would cost to clear all the usual rights plus new dig- 
ital rights. The publisher replied: "We'll probably just take you to 
the cleaners for the first year until we can figure out what we're 
doing, and then we'll be more in line with reality." 

"It's a new era for us," says Gay DiFusco, VP of music clearance 
and licensing for Warner Bros. Television Production. 

Everyone is eager to get their piece of the new pie without hav- 
ing any idea what a slice is worth. Music supervisors and clearance 
companies say studios are paying copyright holders — primarily 
publishers and record labels — between 1 5% and 50% more when 
they include all digital media on top of existing rights. 

While everyone waits for the dust to settle, industry experts say 
they see trends emerging: 

• Studio contracts are changing to "all media excluding theatri- 
cal" usage as mandatory instead of as an option. 

• Contracts are forgoing the five-year option and going straight 
to perpetuity rights. 

• Contracts are frequently making the term "all media, now 
known and hereafter devised" mandatory, so negotiations don't 
have to occur with each new technology platform. 

While some publishing companies say their prices are going up 
to compensate for added rights, others say they are getting squeezed 
to provide tlie rights for less money. 

■■ Publishers are crying because we're asking for more and want- 
ing it for less ... At some point there will be a call to arms," says 
Wende Crowley, a music supervisor for "Cold Case" and "The Loop," 
who just segued to Sony/ATV as senior director of film/TV. 

But. she stresses, despite some tough negotiations, most stu- 
dios don't expect these rights for free. "For 'Cold Case.* we know 
our fees are going to jump 10%-15% to make up for the rights we're 
asking, so it's not like we want everything [ for free).* Crowley says. 
"We just don't want to be reamed on it." 

"Cold Case," with up to 12 needle drops per episode, is one of 



TVs most musiC'intensive shows. Similarly. "The Sopranos" and 
"Entourage" routinely use 10-12 songs. 

Shows want few surprises from licensors, says Pat Lucas, exec- 
utive VP/GM of EMI Music Publishing's film soundtrack division. 
"When the producers decided they needed to get digital rights, 
they never bothered to tell the music supervisors. So we got greeted 
with gasps when we told them they had to pay for them." 

To decrease the shock value. EM 1 is setting up a per-season price 
structure that spells out licensing ranges. "We give low- and high- 
ball figures for things like 'Over the Rainbow' versus [music from] 
a new band from Sweden," Lucas says, adding that if sales explode 
in digital formats, "we can say we need to boost up" rates for fii- 
lure clearances. 

One licensing source says the average cost to obtain a synch li* 
cense from a publisher is now between $1 5,000 and $25,000, up 
from an average of Si 7,000- $20,000 pre-digital. ffhesame amount 
usually also goes to the record company to license the master.} But 
clearance for a song by a major artist can soar into six figures, while 
usage for an unknown act can be as little as $500. Often, it costs 
more to license a track for TV than for a film. 

Music budgets can be as high as hundreds of thousands ofdol- 
lars per episode for a music-intensive show that uses selections 
from top artists. 

THE NEW DEALS 

Music supervisors have a new mantra: all media excluding the- 
atrical (AMXT). While not a new term, this right is becoming the 
standard for many contracts. In the past, usage has been per plat- 
form: a certain amount for when the show airs on basic TV or cable, 
when it airs internationally, etc. 

But as was evident with home video, not having preclearance to 
use songs when the TV series comes out on DVD has led to re- 
placing songs if it is too expensive to get the tracks. Crowley says 
she "ripped out" the music for seasons four and five of " Northern 
Exposure." replacing it with music library tracks at between $1 ,000 
and $1,200 a pop. In many cases. AMXT clauses would eliminate 
the need to replace music because all usages are precleared. 

Many of these new rules strike fear in the hearts of copyright 
holders who sometimes refuse such rights. One publishing exec 
is very reluctant to sign AMXT deals, while a record company exec 
feels they make life easier 

"AM XT makes perfect sense for all involved. The publisher and 






master holders don't want to go through every little usage. They 
want to get as much done upfront," says Jonathan McHugh, VP of 
creative development for Zomba Label Group. " But they don't want 
to give away the farm." 

Warner Bros, is going to AMXT with the 2006-07 TV season, 
says DiFusco, who oversees music usage for 28 shows, including 
"Gilmore Girls," "The OC" and "Cold Case." "We need to have as 
broad a right as possible to distribute and to take advantage of tech- 
nologies to grow our viewership," she says. 

While AMXT is one of the biggest changes, some contracts are 
also being amended for all rights in perpetuity. 

"Five-year quotes are on the way out." says Evan Greenspan, head 
of music licensing firm EMG Music Services, which clears music 
for HBO's shows, including "Entourage" and "The Sopranos." 

The remaining exception is shows in their first year. Since 
the odds of any series succeeding is slim, like most studios, at 
Warner Bros., "We're not going to perpetuity for all our first- 
year shows unless we think it's going to be a hit right out of the 
box," DiFusco says. "Bui it will be all [AMXT] and we have an 
option to extend to perpetuity. When we have a second year, we'd 
go into perpetuity." 

While Mark Pinkus, senior VP of strategic marketing, custom 
products and synch licensing for Rhino Entertainment, stresses 
that parent company Warner Music Group makes a variety of deals, 
he has no problem signing perpetuity pacts; "If they have plans to 
make 'My Name Is Earl' available for the next 100 years, we're fine 
attaching our music to it. The only thing we're adamant about is 
being compensated." 

The third change is clearance for platforms not yet created. 

Greenspan credits Peter DiCecco, Disney/ABC senior VP of 
business and legal affairs for music, with including "all media now 
known and hereafter developed" as obligatory language in con- 
tracts, starting with "Desperate Housewives" and "Lost." 

"That is really new," Greenspan says, adding he saw it for the 
first time last year. "2005 was the breaking point. Disney knew 
something was coming and they said we can't have platform-lim- 
ited licenses and having publishers coming back lo us every lime, 
so they said, 'We want to pay for all media, now known and here- 
after devised, so we can put your music in our shows, so we can 
grow our business.' " 

Plus, the term keeps show producers from constantly playing 
catch-up: "H BO, ABC, N BC are asking us to go back on shows that 



were done years ago and expand those rights so it's available for 
wireless and handheld devices," Greenspan says. DiCecco declined 
to be interviewed. 

Simply put, copyright holders who won't play along may get 
pushed to the side. "We can't afford the rising costs of music," 
one studio exec says. "We don't want to start cutting down the 
amount of music we use, but if the costs continue to go up. those 
decisions have to be made. We have to have a product that has to 
be free and clear." 

The Chop Shop's Alexandra Patsavas, who serves as music su- 
pervisor for such shows as "The OC" and "Grey's Anatomy," says 
the cost of clearing the new rights may affect the song selection. 
"Producers really do put aside money for the amount of songs they 
want. If ihe show calls for seven cues, we find seven cues," she 
says. "It just may not be ihe seven cues we'd get before. There may 
be shifts around the expectations for the song." 

Greenspan says many copyright holders are agreeing lo the new 
usages, but are very quiet about it. "For years, publishers and la- 
bels withheld rights for future media and just wanted to do 'now 
known,' but now that the door is open on future media they don't 
want it to appear they've knuckled under," he says. 

While cell phones technically count as a "media now known," 
clearance is still an issue. "The phone is the one thing licen- 
sors are a little careful about." Zomba's McHugh says. "If it's 
in the context of the whole program, [we'rej OK with that, but 
if they're chopping it up. licensors are not going to want to do 
that." For example, some "mobisodes" are condensed from 
original TV episodes instead of created anew and licensors 
often consider that a new production as opposed to one cov- 
ered by existing rights. 

EXPOSURE PLUS MONEY 

Often, it comes down to who needs the placement more when it 
comes to signing away rights. In many ways, the shows have the 
power because so many acts are clamoring to have their music 
used. TTie sustained hit the music industry has taken from de- 
creased album sales and Internet piracy further weakens negoti- 
ating clout for publishers and labels. 

Plus, exposure garnered for artists — "Grey's Anatomy" is cred- 
ited with breathing new life into Anna Nalick's album — can lead 
to sales down the road. Therefore, labels and publishers are often 
willing to accept less money for greater exposure. 



"[TV play) can turn a record around." McHugh says. "The TV 
shows weigh in as heavily as radio. It's not only about revenue." 
He adds that such thinking can often lead to interesting discus- 
sions at labels between the marketing team, which is looking for 
opportunities for exposure, and licensing execs, who are looking 
for revenue. "If I have a new band, I'm not going to give it away, 
but I'm going lo let you give me every usage you can give me so I 
can leverage it marketing- wise. Money is secondary." 

As Lucas says, "If it's a new band like Kasabian or Bloc Party, 
then sure, we'll give (the studio] the low-end of the fee, but David 
Bowie is still David Bowie." 

That willingness to bargain is making some independent pub- 
lishers a little queasy since they often don't have the leverage the 
major publishers do. "The specific fee may be Sl5.000-$20,000 
for a complete buyout, but [TV shows] are trying to get that down 
to $7,500 [and] they're asking for more usages," says John An- 
derson, senior VP of film and TV music/lifestyle at Windswept 
Pacific. He's feeling the pressure even on classics. For example, 
Windswept would generally gel $25 ,000 as a synch fee for "What 
a Wonderful World," which it co-owns, but that has now shrunk 
to around $17,500. "They're drawing the line," Anderson says 
of the studios. 

THE GREAT UNKNOWN 

Studios say they are trying to hold down music budgets because 
it is too early to know if the digital revolution will lead to in- 
creased overall viewership and sales. Will people still buy series' 
on DVD or switch to downloading individual episodes at $1.99 
a pop.' "It may make us less money for all we know." DiFusco 
says of episode downloading, 

"No one seems to know what [digital usage) is worth," Lucas 
says. "It's a guessing game." 

Fox's Ginsburg puts it in simple terms: "People may be down- 
loading [a show] on iTunes, but they're not buying it on VHS 
anymore. The publishers and labels feel you're making more 
money so [they] should, but the truth of the matter is we're los- 
ing other sides of the market. There are only so many buyers 
out there." 

No matter what side of the debate, everyone involved believes 
compromises will be reached. "We want exactly the same thing the 
labels and publishers want," Ginsburg says. "Absolutely, we'll find 
some common ground." •••• 
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MOBILE WEBSITE in JAPAN 



Having its history in the US for over 110 years, with its great influence over 
international music scene in Japan, HCL has launched its official mobile website 
based on weekly charts where subscribers can download latest hits as ring tone. 
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SELLING 50 MILLION SINGLES IN 18 MONTHS IS NO 
mean feat. "That's how many individual tracks were 
sold via the Chaku-uta Full mobile phone-based 
music-download service from )apanese telecom op- 
erator KDDI between its November 2004 launch and 
May 2006. "Although exact figures aren't available, 
it's safe to say that none of )apan's computer-based 
download services come close to matching Chaku- 
uta Full's sales tally. ■ Mobile phones are over- 
whelmingly the digital-download medium of choice 
for )apanese consumers and will likely remain so as 
new music services and bigger capacity handsets are 
laimched during the next several months. ■ Mean- 
while, lapan's three major telecoms — NTT DoCoMo, 
KDDI and Vodafone — along with such companies 
as Apple. Microsoft and Softbank are forging al- 
liances and jockeying for position in the rapidly 
growing mobile-music market. continued on »p36 
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from Warner 
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Revenue from mobile-music applications — including 
full-length tracks, polyphonic ringtones, master ring- 
tones and other related content — totaled 10.9 billion yen 
($97 million) in the first quarter of 2006. up 63% from 
the first quarter of 2005, according to the Recording In- 
dustry Assn. of Japan. 

The value of computer-based download sales by the 
RlA|"s 42 member companies during the January- March 
quarter totaled 1.2 billion yen ($10.8 million), a rise of 
293% over the previous year. 

Mobile phone-based music applications thus account 
for roughly 90% of Japan's digital-music market. 

Helping power Japan's mobile-music boom is a plethora 
of new music services aimed at mobile-phone users. 

One service that got a lot of attention when it was in- 
troduced last December by KDDI and Wamer Music Japan 
is WAMO Pack, billed as the world's first "mobile music 
bundle," comprising audio, video, graphic and textual 
products in a single, downloadable file. The service's ini- 
tial offering was a package featuring vocalist Sean Paul. 

Also offering bundled content for mobile users is Uni- 
versal Music Japan with its Chaku-uta Full plus image serv- 
ice, which features master ringtone and full-track versions 
of songs along with artists' images. UMJ launched the serv- 
ice with a selection of Bon Jovi's greatest hits and photos 
taken during the band's most recent Japan tour. 

"I believe this product will be able to show new possi- 
bilities for our music business." says Ryo Miyamae. sen- 
ior manager of Universal Music Mobile Japan. 

'Technology will continue to give us opportunities to 
create new products," he says. 

Warner Music Asia Pacific president Lachie Rutherford 
says bundling is an example of how mobile phones are 
more than just another distribution channel for music. 

"With bundling, you can [offer] 100 different product lines 
from just one artist," Rutherford says. 

This new way of packaging and marketing content has 
major implications for the music industry, he adds. 

"The liberating factor for the music business is the 'un- 
bundling' of the album [into single downloadable tracks]," 
Rutherford says. "This changes the way we do business." 

WM J made some more news in the mobile-music sector 
when a May 26 concert by teenage singer/songwriter Ayaka — 
one of the label's bright new hopes — could see be seen as a 
streaming live broadcast on three major mobile carriers. 
One song from the concert was made available for down- 
load immediately after the show. 

Another new service launched in December is free radio- 
by-mobile from Tokyo-based radio network Nippon Cul- 
tural Broadcasting. Jointly developed with information 
content developer Frontmedia. the service — billed as the 
first of its kind in Japan — allows users to download music 
programs (including commercials) from its Web site and 
play them back on their handsels. 

In April. Tokyo-based cable-radio operator Usen and 
NTT DoCoMo launched a mobile-based streaming audio 
and video service called Docodemo Usen consisting of var- 
ious music programs offered by Usen. 

Users can access online services selling ringtone and 



master ringtone versions of the song currently being played 
by clicking an icon next to the song's title. They can also 
save information about the song so that they can access the 
stores later. 

One of the most significant developments in Japan's mo- 
bile-music sector came in May when KDDI became the coun- 
try's first telecom to launch a Web site featuring full-length 
tracks and master ringtones that can be downloaded onto 
personal computers. The move was seen as yet another sign 
of KDDi's commanding position in the Japanese mobile- 
music business. 

Users of KDDI 's new Lismo service can transfer down- 
loaded tracks from their computers to mobile phones de- 
signed to be used with the service. The au Music Port 
software package that comes witli Lismo phones enables 
users to copy songs from CDs and manage their song li- 
brary as well as videos, photos, calendar and e-mail. 

And Lismo's au Music Player has Global Positioning 
System technology to let users know what other people 
using the service within a radius of a few miles are lis- 
tening to, reinforcing the sense of 
community that's so important for 
mobile users. 

Could Japan eventually develop 
the mobile-music platform to 
threaten the iPod's digital-music 
dominance? Right now. the serv- 
ices in Japan are targeting different 
demographics, observers say. 

"While most Japanese iPod users 
are in their late 20s and 30s. KDDI 
seems to be targeting teenagers 
first, most of whom are learning 
about non-ringtone digital music 
for the first time, know little of file 
sharing and don't have $300 to 
spend on a dedicated music player," says Steve Myers, 
president of Theta Music Technologies, a Tokyo-based soft- 
ware developer. 

Myers says he expects KDDI to actively court this group 
in its promotional campaigns during the next few months. 

May saw a flurry of activity on the mobile-music front 
in Japan, starting with the announcement by DoCoMo and 
Microsoft on May 10 of a collaboration that paved the way 
for the June 7 launch of DoCoMo's own mobile-based 
music-download service. Two new handsets being intro- 
duced by DoCoMo this summer will support Microsoft's 
Windows Media Audioand Windows Media Digital Rights 
Management 10 for portable devices. That will allow users 
to play music downloaded to a computer from more than 
100 online music sites. 

Among the new handsels coming from DoCoMo is the 
NEC N902iX High-Speed, ihe first mobile phone in Japan 
to feature high-speed downlink packet access, with transfer 
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speeds of up to 3.6MB per second — about 10 times as fast 
as currently available FOMA handsets. 

Content providers have been quick to introduce serv- 
ices aimed at users of the new generation of high-capac- 
ity handsets. For example, music trade paper/music chart 
compiler Oricon is launching a mobile-based album-down- 
load service on DoCoMo's upcoming "Music Channel" 
this summer and will be available on the FOMA N902iX 
High-Speed handset. Users will pay 300 yen ($2.67) to 
download all of a CD's tracks, which they can listen to for 
a week before it expires. 

!t remains to be seen whether Japanese mobile users 
will go for a subscription-based music-download service 
such as Napster, although there are already many sub- 
scription-based services in the mobile sector. Tower 
Records Japan, now partly owned by DoCoMo, launched 
Napster Japan in November. 

"DoCoMo has been falling behind [rival telecom 
KDDI] in terms of music services." one industry source 
adds. "And Tower Records Japan must have thought that 
it should do something to com- 
pete with iTunes and other down- 
load services." 

The next hot news on the Japan- 
ese mobile-music scene was a re- 
port in the influential Nihon Keizai 
Shimbun economic daily on May 
13 that Tokyo-based Internet serv- 
ice provider Softbank and Apple 
were jointly developing handsets 
with built-in digital music players 
capable of directly downloading 
songs from Apple's iTunes Music 
Store. Neither company would con- 
firm the report. 

Industry observers expect Soft- 
bank, which bought Vodafone's Japanese unit in March, 
to place particular emphasis on music services as a way 
of attracting younger users to Vodafone. which has fallen 
behind DoCoMo and KDDI in terms of market share. 

Not to be outdone, KDDI announced May 22 the June 
launch of a mobile handset with a built-in Sony Walkman 
music player capable of storing some 500 songs. 

The Walkman Keitai W42S handsel, which KDDI jointly 
developed with Sony, will be able to operate for about 30 
hours on a single charge when used as a music player and 
will retail for about 20.000 yen ($179.15). 

And on June 7, DoCoMo became the third Japanese tele- 
com to offer mobile phone-based, full-song downloads. The 
service will initially be available only on the new Panasonic 
P902iS FOMA third-generation handset, which was also 
launched June 7. The device can store up to 2GB of music 
content or nearly 1.000 songs — the latest entry into a fast- 
paced, innovative and potentially lucrative market. •••• 
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AS any pop culture fan knows, 
anime has become an important 
medium for promoting Japan- 
ese music overseas. ■ Such acts 
as Puffy (known outside fapan 
as Puffy Ami Yumi), T.M. Revolution and Nami 
Tamaki have developed solid fan bases beyond 
their native land by having their music used 
as anime theme songs or, in the case of Puffy, 
by having their own U.S. animated TV show 
("Hi Hi Puffy AmiYumi") on Cartoon Network. 

One measure of Puffy's impact in the United 
States was the presence of Puffy members Ami 
Onuki and Yumi Yoshimura performing on their 
own the float in the Macy's Thanksgiving Day 
Parade in New York last November — the first 
[apanese music act ever so honored. 

Puffy's role in popularizing Japanese pop cul- 
ture abroad received official recognition in Jan- 
uary when the Japanese government on Jan. 1 6 
named Puffy as goodwill ambassadors to the 
United States. The act, which is signed to Ki/oon 
Records, will help promote an initiative to en- 
courage Americans to visit Japan. 

Another Japanese artist who became a hit 
with American fans of anime is female vocalist 
Yoko Ishida, who has sung theme songs for such 
anime hits as "Sailor Moon." 

Ishida, who is signed to Tokyo-based Geneon 
Entertainment, brought her Anime Fusion Tour 
to U.S. cities on the East Coast in September 
2005 and to the West Coast this past January. 

The latest Japanese act to jump on the overseas 
anime bandwagon is six-man rock group High 
and Mighty Color {SME Records), which hails 
from Okinawa, Japan's southernmost prefecture. 

The band's song "Pride" was 

used in the anime series "Gun- 
dam Seed Destiny," and another 
tune, "Ichirin no Hana," was fea- 
tured in the series "Bleach." Both 
series are popular with U.S. 
anime fans. 

That exposure led to the U.S. 
release in March of High and 
Mighty Color's album "Goover," 
followed by its American debut in 
fi-ont of an audience of 2,000 at the 
Shiokazecon anime convention 
April 28 in Houston. 

Back in Japan, the anime/ 
music connection obviously isn't 
anything new. While in the past 
anime theme songs were usually 
performed by artists closely iden- 
tified with anime, lately there has 
been an increase in the number 
of top-tier artists who are work- 
ing vnth the genre. Asa result, an 
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breakthrough in the United 
States included the act's float 
in the Macy's Thanksgiving 
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increasing number of anime songs are expected 
to enter the charts. 

For example, the winner of the Recording In- 
dustry Assn. of Japan's animation album of the 
year award this year was "Mobile Gundam Seed 
Destiny," which featured songs from the pop- 
ular anime series performed by such big-name 
acts as T.M. Revolution and Chemistry. The 
award for animation song of the year went to 
mega-popular pop-rock band Orange Range for 
its song "Asterisk," which was the theme song 
for the "Bleach" series. 

Among Japanese labels, Sony has played a 
leading role in developing the anime/music 
connection, both overseas and in Japan. The 
label group — Japan's biggest, in terms of 
market share — recently held the Sony Anime 
Fest, which featured live performances by music 
acts involved with Sony anime titles such as 
TM. Revolution, Rte Fu and Tommy Heavenly 
6. Also appearing at the events were several top 
voice actors, who to hardcore anime fans are 
stars in their own right. 

"Japanese animation has recently become 
popular all over the world," observes Yuji 
Kawaguchi, manager of the licensing depart- 
ment ofTokyo-based label Victor Entertamment. 

"Of course, stories and characters are very 
important, but music is also a key factor." he 
says. "We would like to establish new markets 
for anime music in overseas territories." 

Victor has released some 30 anime sound- 
track titles overseas via licensing deals and re- 
ports the "Akira" series soundtrack has sold 
some 100,000 copies outside Japan. 

— Sttve h4cClure 
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JAPAN'S 

FESTIVALS 

But Some Fear Packed Season Is 
Too Much Of A Good Thing 



This year's summer music festival 
calendar in Japan is more packed 
than ever. ■ The big-name, inter- 
nationally known events such as 
Fuji Rock and Summer Sonic are 
the mainstays of the season. But smaller, re- 
gional festivals have been popping up the length 
and breadth of the Japanese archipelago, from 
the island of Okinawa in the semitropical south 
to the wide-open spaces of Hokkaido in the north. 

"It may have taken longer for most of the re- 
gional festivals to be established and known 
throughout the nation, but we see more strong 
regional festivals with very strong local lineups 
this year." says Nori Tsuzuki. manager of concert 
promoter Kyodo Tokyo's international division. 

For example, Kagawa Prefecture on the Seto 
Island Sea coast of the island of Shikoku is the 
smallest of Japan's 47 prefectures in geo- 
graphical terms. But even Kagawa has its own 
rock festival. Monster Bash (monsterbash.jp), 
which this year takes place Aug. 26-27 in Manou 
Park amid Kagawa's gently rolling green hills. 

Like many Japanese summer festivals. Mon- 
ster Bash has a corporate sponsor, NTT DoCoMo 
Shiikoku. the local branch of Japan's leading 
mobile-phone company. And like several other 
summer music events. Monster Bash features 
Japanese acts only, among them Okinawan rock 
band HY. jazz-rock group Pe'z and indie-rock 
act EUegarden. 

Although the summer festival boom shows 
no signs of ending, some think the whole phe- 
nomenon has passed its peak with some 25 
large-scale outdoor music events scheduled to 



Summer Sonic, below, staged 
in August in Tokyo and Osaka, 
holds its own in a crowfied 
music festival market. • 



take place in Japan this summer. 

"It's just a knee-jerk thing now, putting on 
festivals in summer," one industry source says. 
"The more festivals there are, the thinner the 
bills become." 

Perhaps. But there's definitely no shortage 
of big-name acts, domestic and international, 
playing at summer festivals in Japan this year. 

For instance, Fuji Rock's lineup includes such 
international acts as Red Hot Chili Peppers, Franz 
Ferdinand, Broken Social Scene, the Hives, Sonic 
Youth. Super Furry Animals and Madness, as 
well as leading Japanese acts like Asian Kung-Fu 
Generation and Mo'some Tonebender. 

As in past years, the 2006 edition of Fuji Rock 
will be July 28-30 in the bucolic setting of Ni- 
igata Prefecture's Naeba ski resort, about two 
hours by express train from Tokyo. Visitors com- 
ing to Japan to attend Fuji Rock may be in for a 
bit of a shock if they expect to see Mt. Fuji's fa- 
mous snow-capped peak as a backdrop to the 
show — Japan's national symbol is actually about 
200 miles south of the Fuji Rock festival site. 

Ever since the first Fuji Rock festival in 1997 
set the template for Japanese festivals there's 
been an emphasis on community and culture 
at summer music events. Several offer camp- 
ing facilities and most feature a wide variety of 
food stalls and stands selling all kinds of crafts, 
clothes and other goods. 

Giving Fuji Rock a run for its money in terms 
of big-name acts is Summer Sonic, which takes 
place Aug. 12-13 in Tokyo and Osaka (sum* 
mersonic.com). International acts appearing at 
this year's Summer Sonic include MetalHca, 




Linkin Park, Daft Punk. Massive Attack, the 
Flaming Lips and Tool. 

Another major summer festival featuring well- 
known foreign acts is the Udo Music Festival (ud- 
ofes.jp). organized by Tokyo-based concert 
promoter Udo Artists, also in Tokyo and Osaka. 
The lineup has a distincl classic-rock flavor: San- 
lana, Kiss, Jeff Beck and the Doobie Brothers are 
among the acts playing the Udo festival. 

Billing itself as Japan's biggest summer festi- 
val in terras of attendance is the Rock in Japan 
Festival {rijfes.co. jp) , which this year will be Aug. 
4-G in a park near the city of Hitachinaka in Ibaraki 
Prefecture, northeast of Tokyo. Rock in Japan is 
sponsored by leading Japanese music magazine 
Rockin' On and produced by Tokyo-based con- 
cert production/promotion company Disk Garage. 

"In the last five years, summer festivals in 
Japan have finally taken root among Japanese 
music fans." Disk Garage president Takeo 
Nakanishi says. "They all understand that is the 
place to enjoy music." 

Naoki Shimizu, president of Tokyo-based pro- 
motion company Creativeman. which organ- 
izes Summer Sonic, is upbeat about Japan's 
summer festival market. 

"As far as Western music is concerned, there 
are only two — one urban festival [Summer 
Sonicl and one rural [Fuji Rock), so the market 
is far from saturated." Shimizu says. "The Udo 
Music Festival has not established itself as an 
annual player yet." The event first occurred in 
2004 and will be staged for the second time this 
year. " But it may turn into the third major West- 
em music festival." Shimizu adds. 

Shimizu says that because regional festivals 
featuring domestic repertoire are evenly dis- 



persed throughout the country, "the market is 
pretty well-balanced." 

Massy Hayashi. president of Tokyo-based con- 
cert promotion company H.I.P., disagrees. 

"There are too many festivals — they're killing 
the market," Hayashi says bluntly. In the '80s, 
H.l.P. held a series of Japan Jam outdoor sum- 
mer festivals — but no more, Hayashi says. 

He admits thai the summer festival boom 
has its good side, because 50 days of live music 
during the summer helps to promote music 
in general. But having so many acts play in 
such a relatively short span of time weakens 
demand in the year-round concert market, 
Hayashi argues. 

The continuing popularity of summer festi- 
vals has led companies from outside the con- 
cert promotion business to enter the fray. Tower 
Records Japan, for example, recently organized 
an event called the Nagisa {"seaside") Music Fes- 
tival, which was held in Tokyo's Odaiba district 
beside Tokyo Bay on April 1 6. The festival's main 
"all-genre" stage leaned toward club/techno, 
with Japanese DJ/producerTakkyu Ishino.Jeff 
Mills and Japanese techno/dub band Audio Ac- 
tive among the featured acts. 

The festival also included a hip-hop/reggae 
stage, a house stage and — unusual for Japan — 
a stage labeled "Rainbow Gay Mix." 

And Avex, japan's biggest independent label, 
is again holding its a-nation festival scries (a- 
nation.nct/pc), which features major Avex acts 
such as Ayumi Hamasaki. Kumi Koda and BoA. 
This year's edition of a-nation comprises seven 
shows in five cities across Japan from |uly 29 
until Aug. 27. 

— Steve McOure 




The Earth Celebration festival attracts 
drummers from around the globe. 



DkumMING up 
M ^-clEBRATIOin 



One of Japan's longest-running summer 
festivals and certainly one of Its most In- 
teresting Is Earth Celebration, which Is or- 
ganized by the Internationally renowned 
Kodo "taiko" troupe of traditional Japan- 
ese drummers. 

Created in 1998, Earth Celebration Is 
held on beautiful Sado Island In the Japan 
Sea, away from the hustle and bustle of 
urban Japan. 

The event, which will take place Aug. 18- 



20, attracts percussion groups from all over 
the world and features workshops (In- 
cluding one dedicated to the hula this 
year), fringe events and exhibitions. 

International guest performers include 
Tamango's Urban Tap, a collective of 
dancers and musicians brought together 
by Tamango, a New York-based tap dancer. 

For more information, visit Earth Cele- 
bration's Web site at kodo.or.jp/ec/en. • • 
—Steve McOure 
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FOR THE LOVE OF ENTERTAINMENT 

OKYODO TOKYO INC. 

http;//www.kyodotokyo.com 
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'Sinners Like Me' 

Eric Church s debut CD 
IS no Nashville norm 




Defying Definition 

India.Aries Testimony' 
unveiled in 6 Questions 



Gospei Groove 

Kierra Sheard s disc 
has R&B/hip-hop spirit 



Tlie Puppini Sisters 

U K, act puts a new 
spin on the '40s 




After the 'Romance' 

Violinist Joshua Bell 
offers a new 'Voice' 




BY HILLARY CROSLEY | 



Busta's New York Groove 

He*s Revived His Own Career— Can He Rejuvenate NYC's Scene? 



Returning to hip-hop after a four-year hiatus is a high 
liurdle for any artist — and one Busta Rhymes has cleared 
with aplomb. First-week sales of "The Big Bang" topped 
200.000 and earned him a spot atop Tlit- Billlsoard 200. 
And with two singles from "Tlie Big Bang" in the top 25 
of the Hot R&B/Hip-Hop Songs chart— "Touch If 
peaked at No. 3 while "I Love My B****" is at No. 25 and 
climbing — it seems Rhymes may have some legs. 

But can he carry an entire region? 

New York, the breeding ground of hip-hop. and once 
its shining beacon, has fallen on tough times. Rhymes 
says he is determined to return it to glory. 

New York artists have disappeared ahnost completely 
from the singles charts. Witliin the last decade, it was 
not unconnnon to find 10 or more New York-area acts 
within the top 10 on the R&B/hip-hop chart in any 
given year. This year. Rhymes and juelz Santana are 
the sole representatives. 

(fs a falloff that hasn't escaped the attention of 
hip-hop fans, artists, the music press — and Rhymes. 

"Tm just tired of tliat." Rliymes says at the New 
York office of his management company, Violator. 
"Fuck the excuses, fuck the whole "New York ain't 
got a swag.' We got the swag! We just need to 
make sure we reinstate the throne to New York's 
swag holders." 

New York's fall from grace occurs as other 
cities and regions — the Bay Area's hyphy 
scene. Houston's chopped and screwed 
sound, Atlanta's snap tracks — are making a 
name for themselves. 

Artists and industry sources who spoke 
with Bitllxiard say that one reason for this is 





that scenes outside New York arc more supportive of 
local talent. 

New York's two R&B/hip-hop stations. WQHT (Hot 
97) and WWPR (Power 105). have only one New York 
act within their respective top lOplaylists — RemyMa, 
with "Feels So Good." 

"It's like you're Mary I. Blige and you're locked 
In a room forced to listen to Keyshia Cole," Hot 
97 jock and mix-tape guru D| Kay Slay 
says. "Maino. Saigon. Tru Life. Jae 
Millz, all these [new New York] 
artists get mix-show spin: 
But a new Southern artist 
gets support." 

A look at the top 
10 playlists of At 
lanta's top two 
R&B/hip-hop 
stations. 
WVFH(V-103) 
and WHTA 
(Hot 107.9}, 
proves D] Kay 
Slay's point. Both have at least one lesser-known, 
local artist in their top !0. with V-103 spinning D.G. 
Yola's "Ain't Con Let Up" and Hoi 107.9 spinning 
DI Unk's -Walk It Out." 

New York may also simply be in a down cycle 
prompted by |ay-Z's retirement and la Rule's 
sales decline. Queens MC Nas has also been 
quiet since 20O4's "Streets Disciple." 

"Tlie only records out right now are Busta," 

continued on >>p44 
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>>>CAREY, McGRAW, 
OTHERS SEE STARS 
What do Mariah Carey, 
Sean "Oiddy" Combs, 
the Doors, Crystal 
Gayle, Tim McGraw. 
LeAnn Rimes and 
Shania Twain have in 
common? All will get 
stars on the Hollywood 
Walk of Fame in 2007. 
Although dates have 
yet to be set, the artists 
were chosen from 
hundreds of 
nominations by the 
Walk of Fame 
committee of the 
Hollywood Chamber of 
Commerce. 

—Melinda Newman 

>>>RANDALL. 

ALEXANDER 

DROPPED 

Artists Jon Randall and 
Jessi Alexander have 
been cut from the Sony 
BMG Nashville roster. 
The artists, who are a 
couple, had been 
working on a duets 
album together. Prior to 
releasing an album on 
Epic last year, Randall 
recorded for RCA Label 
Group, Asylum and 
Eminent Records. 
Alexander released one 
album on Columbia last 
year. They join four 
other artists who were 
recently cut following 
the merger of RCA 
Label Group and Sony 
Music Nashville: Jace 
Everett. Susan Haynes, 
Brice Long and Jamey 
Johnson (Billboard. 
July!). -Phyllis Stark 

> > TEENA MARIE 
SIGNS PUB DEAL 

Singer/songwriter Teena 
Marie has signed an 
exclusive worldwide 
publishing deal with Jay 
Warner's National 
League Music. The R&B 
chanteuse released her 
second Cash Money 
Classics/Universal 
Motown album, 
"Sapphire," in May. 

-Gail Mitchell 

»>SIRIUS AIRS 
McCOURY'S 'PICKS' 

Bluegrass legend Del 
McCoury, frontman for 
the Del McCoury Band, 
will host a new show, 
"Hand Picked With Del 
McCoury." on Slrlus 
Satellite Radio's 
bluegrass channel. The 
show will feature 
traditional and 
progressive bluegrass 
music. It launches July 
24 and will air Saturdays 
at 3 p.m. ET. 

—Phyllis Stark 
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D) Kay Slay says. "[Cam'ron's 
crew] the Diplomats do their 
thing. But New York fell olT." 

Staten Island's Ghostface. 
whose recent album "Fish- 
scale" sold 110.000 first-week 
copies, has been especially 
vocal about defending the 
honor of New York's hip-hop 
scene. At a concert earlier this 
year. Ghostface called Atlanta 
rap group D41.'s "lafFy Taffy, " 
which reached No. 1 on The 
Billboard Top 100, '"unauthen- 
tic hip-hop." comments widely 
interpreted as taking a shot at 
the South. Hot 97 midday 
mixer Mr. Cee explains: "His 
beef is that it's from the South 
. . . Ghostface feels like "Laffy 
Taffy' was a novelty record." 

But New York may want to pay 
a little more attention to some 
of the decidedly light fare bounc- 
ing around clubs and up the 
charts all over the country. 

"New York has gotten so 
hardcore, it's not cool to dance." 
D| Kay Slay says. "The South is 
hip-hop in 1979. It's fun." 

It's a point that may explain 
Rhymes' enduring success. 
"You gotta make music for the 
world." Rhymes says. "Every 
venue ain't a hood venue." 

The rapper has learned his 
lessons from years of hitmak- 



ing- " I f you want to get the whole 
scope, you gotta be able to make 
the joints that is gonna work on 
all radio formats," he says. 'Keep 
your little shit for the street the 
way you gotta keep it for the 
street. But you gotta make the 
ladies happy, you gotta make 
them proper pwople happy, up- 
scale middle class people who 
don't want to hear all that shit 
about the chains and the whips." 

"The Big Bang" shrewdly 
blends pop tracks like the 
will.i.am-produced "I Love My 
B****" featuring Kelis with 
more classically hip-hop songs 
like the Eric Sermon-produced 



"Goldmine" featuring new label- 
mate Raekwon. 

"There's an identity crisis 
where dudes don't understand 
how to make a New York record 
that ain't going to compromise 
who they are but still keep it bor- 
derline global enough to be 
mainstream," Rhymes says. 

Of course, comparing a 
metro area of about 100 miles 
in diameter to vast regions of 
the country may be unfair. 
Houston, Atlanta, New Orleans, 
Miami, the Carolinas and Ten- 
nessee all have their own 
sounds and styles, and have the 
benefit of relative newcomer sta- 



tus to hip-hop's brightest spot- 
light. As hip-hop's first city, it's 
hard for New York to redefine 
itself as "the new thing." 

"New York hip-hop needs a 
new sound and a new young 
face.' says Shakir Stewart. Def 
jam senior VP of A&R. who 
signed Rick Ross and Young 
|eezy. "(The South] is a breath 
of fresh energy." 

"Everybody in New York was 
a gun-busting, crack-dealing 
something," says Chaka Zulu. 
co-CEO of Atlanta-based label 
Disturbing Tha Peace. "New 
York has to tell its current story. 
People won't want to know 



From The Five Boroughs 

A half dozen NYC-area hip-hop stars to be, each with albums expected later this year. 




PAPOOSE/Brooklyn 
FllpnK>de/Streetsweepers 

A mix-tape darling with 
singular enunciation. 



TRU LIFE/Lower East Side 
Roc-La- Fam ilia/ Def Jam 

Jay-Z's signing with 
strong Latino roots. 
SAIGON/Upstate NY 
Fort Knox Entertainment/ 
Atlantic 

Criminal-turned-philoso- 
pher; guests on TV's 
"Entourage." 
JAE MILLZ 
Washington Heights 
Wanna Blow/SRC/ 
Universal 



Freestyler brings t>ack New 
York's essence— lyricism. 
J.R. WRITER 
Spanish Hariem 
Koch 

Burgeoning Diplomat's 
single "Grill 'Em" on 
radio. 

CONSEQUENCE 
Queens 

G.O.O.D. Music/Columbia 

Weil-dressed MC once 
fourth member of A Tribe 
Called Quest. 



about New York again until they 
don't know about New York." 

Fortunately for New York, 
there are some new faces in the 
region (see sidebar). One of 
them. Papoose, has been named 
mix-tape artist of the year at 
lusto's Mixtape Awards twice in 
a row, and is signed to the indi- 
vidual labels of both Rhymes and 
D| Kay Slay, who are, in turn, 
shopping a major-label deal. 

In lune at Hot 97's Summer 
)am concert, Rhymes brought 
other New York artists with him 
onstage. Now he's using footage 
from that performance in his 
next video, for "New York Shit." 

Grabbing everyone from 
Kool Here to Kid Capri and in- 
cluding shots of Junior's 
Restaurant in Brooklyn and the 
Apollo Theater. Rhymes' video 
sets him up as a one-man res- 
urrection team. 

"Everybody from [Big Daddy] 
Kane to Slick Rick to Q-Tip and 
a bunch [of othersl came out 
with me to Summer Jam," 
Rhymes says. "It was a monu- 
mental event, live, just micro- 
phone, rhyming on the beat, 
52.000 people . . . that was raw, 
stripped-down, classic and tra- 
ditional hip-hop, acknowledg- 
ing the fact that the birthplace 
of it is New York." 




l^h^ftlim & Blues 

6AIL MITCHELL gmitchell@>billboard.com 



Jazz Thrives At Playboy Fest 



Jazz is one of the creative 
cornerstones of R&B and hip- 
hop. While the number of full- 
time commercial radio stations 
playing jazz is dwindling and 
jazz festivals these days are 
frequently headlined by 
smooth R&B and jazz/pop 
acts— rather than straight- 
ahead jazz artists— the genre 
is not lacking in promise. 

While a strong New Orleans 
undercurrent ran throughout 
the 28th annual Playboy Jazz 
Festival, the Jur>e 1 7-18 event at 
the Hollywood Bowl in Los An- 
geles also put the spotlight on 
young talents such as pianist 
Eldar Djangirov, trumpeter 
Christian Scott and the Los An- 
geles County High School for 
the Arts Jazz Ensemble under 
the directun of Jason Gokknan. 



Scott marked his festival 
debut as a featured performer 
and as a member of host Bill 
Cosb/s ad hoc ensemble Cos 
of Good Music. 

A self-assured performer at 
22, Scott is a Berktee College 
of Music grad whose expres- 
sive style hinges on his com- 
pe1tir>g, breathy tone. The New 
Orleans native points to such 
influences as King Oliver and 
Louis Armstrong, but was 
mentored by his uncle, alto 
saxophonist Donald Harrison 



Jr., and veteran hornman Clark 
Terry. You can hear what I'm 
talking about on "Rewind 
That," Scott's Concord Rec- 
ords album debut. 

Also makir>g an impact in his 
own festival bow was 19-year- 
old Djangirov. From San Diego 
t3y way of Kyrgy zstan (formerly 
part of the Soviet Union), Djan- 
girov is another confident 
player wtrase skill t^eties his age. 
Two years ago he was invited 
t}y Wynton Marsaiis to perform 
at the opening of Jazz at Lin- 
coln Center's new Rose Hall. 

Demonstrating jazz's versa- 
tility were a couple of relative 
newcomers: singer/pianist 
Jamie Cullum (who did a 
crowd-pleasing snippet of 
Kanye West's "Gold Digger") 




and composer/vibraphonist 
Stefon Harris. 

Playboy icon Hugh Hefner 
calls jazz the "music of my 
childhood." The magazine's 
first Hollywood Bowl fest 28 
years ago featured Ella Fitz- 
gerald, Count Basle, Duke 
Ellington and Miles Davis. More 
of the jazz performers he has a 
soft spot for appear on "Hef's 
Favorites," the new Concord 
release that he compiled. 

Hefner added that the Los 
Angeles community's embrace 
of the festival is the reason for 
Its lor>gevity. "People who sug- 
gest that you can't make it [a 
success] with jazz are obviously 
wrong. We have beat the 
odds," he said backstage Satur- 
day afternoon. "This music is 
the stuff of dreams. It speaks 
to the heart and soul." 



CHRISTIAN SCOTT 



MUSICAL NOTES: Producer 
Rodney Jerkins will release 
his all-star remake of Sister 
Sledge's "We Are Family" on 
Aug. 28 to coincide with the 
one-year anniversary of Hur- 
ricane Katrina. The single 
features Sister Sledge, PattI 
LaBelle, Chris Brown and 
Lyfe Jennings, among oth- 
ers. The single will be fol- 
lowed Oct. 17 by a special 
edition Hurricane Katrina re- 
lief CD/DVD issued via Bun- 
galo/Universal Music Group 
in conjunction with the 
Points of Light Foundation. 
Sales of the CD/DVD, featur- 
ing the "Family" single and 
nine other tracks, will benefit 
hurricane-displaced families. 

NBA star Ron Artest of the 
Sacramento Kings is spend- 
ing his downtime prepping 
for the release of his rap 
album "My World." Guests in- 
clude Mike Jones. 112, Allure 
and Capone. It arrives Aug. 
29 through Artest's Tru 
Warier Records Productions, 
distributed by WEA's Light- 
year Entertainment. ■ * • - 
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Label: Capitol Records 
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Management: Q Prime 
Booking: William Morris 

Agency 

Publishing: Sony/ATV 
Tree Publishing (BMO 
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Church's Mass Appeal 

New Capitol Nashville Artist Is Living Up To The Buzz 



NASHVILLE— Mike Dungan 
is a record executive not given 
to hyperbole. So when the 
Capitol Records Nashville pres- 
ident/CEO walked onstage at 
Country Radio Seminar (CRS) 
in Nashville in February and 
declared that Eric Church's 
debut CD. "Sinners Like Me," 
was the best record he had 
made in his six years at Capi- 
tol, it got radio's attention. 

Standing in the wings. 
Church heard Dungan say 
publicly what he'd often 
heard the label chief say pri- 
vately and remembers think- 
ing, "Great, now the whole 
world just got [thrown] on my 
shoulders." 

Still, he barreled onto the 
stage and immediately 
launched into a song about, 
of all things, the anxiety of 
waiting for pregnancy test re- 
sults. By the time he got to 
the line "We were young and 
on fire and just couldn't 
wait/Six weeks in, she was 
three weeks late," Church 
owned the room. 

He says everything changed 
for him that day as he emerged 
from CRS as one of this year's 
buzz artists — five months be- 
fore the scheduled fuly 18 re- 
lease dale of his album. He 
was already well into his in- 
troductory radio tour. 

But when Church resumed 
the tour, he found he had grad- 
uated from the conference 
room/cold pizza circuit to 
being ushered into station stu- 
dios for on-air interviews. 

Not surprisingly, debut sin- 



gle "How "Bout You" quickly be- 
came a hit. The song is No. 17 
on Billboard's Top Country 
Songs chart this issue. 

Like many young country 
artists. Church leans heavily on 
rock sounds, but Jay )oyce's 
edgy production brings some 
unusual textures to Church's 
music; there's even a tuba on 
one track. 

Church says Joyce and he 
worked hard to make an album 
that wasn't the Nashville norm. 
"Where most people go right, 
we went left." he says. "We 
tried to make as interesting a 
record as we could." 

Thematically. "Sinners Like 
Me" is a little more traditional 
country. Topics range from 
songs about capital punish- 
ment to learning life's lessons 
the hard way. 

WYCD Detroit PD Tim 
Roberts calls the album "son- 
ically diverse" and says. "I like 
his culting-edge lyrics with 
real honesty that cuts to the 
heart." Roberts cites planned 
second single "Two Pink 
Lines" — the pregnancy test 
song — as an example. 

Capitol senior director of 
A&R Arthur Buenahora first 
signed North Carolina native 
Church as a songwriter in 
2003 when the exec worked at 
Sony/ATV Tree Publishing. 
He later followed him to Capi- 
tol after helping Church land 
his deal there. 

In addition to his songwrit- 
ing. what immediately im- 
pressed Buenahora about 
Church was that "this kid 



knew exactly who he was and 
what kind of music he wanted 
to make. That's something you 
can't teach an artist." 

Church wrote or co-wrote all 
the album's tracks. Many 
songs, like "Lightning," in- 
spired by the film "The Green 
Mile," are dark. Church calls 
that tone "my natural place 
when I write by myself." 

But his humorous side 
shows through in plenty of his 
co-wriles, like the crowd- 
pleaser "Pledge Allegiance to 
the Hag," which features its 
namesake. Merle Haggard, on 
the album. 

In an effort to expose him 
to his potential fan base, his 
agents at William Morris have 
been carefully booking 
Church in a combination of 
headlining gigs at clubs — 
many in college towns like 
Athens, Ga.. and Fayetteville. 
Ark, — and opening slots on 
various country tours. This 
summer, he's opening dates 
for Brad Paisley, and a sup- 
porting slot on a big fall tour 
is being finalized. 

Meanwhile. Church has al- 
ready made solid fans at 
country radio. Roberts is 
among those expecting him 
to stick around and become 
a real star. 

"The future of our format," 
Roberts says, "depends on us 
developing great new acts 
like Eric Church with lyri- 
cal and musical integrity 
[who are] not afraid to 
take some chances 
musically." ••• 
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New Nashville Names 

Entrepreneurs Try Their Hand At The Music City Game 



As the music Industry's fortunes ebb and flov^, 
the business remains sexy enough to attract 
a steady stream of wealthy outside investors. 
Many made their fortunes elsewhere, but were 
lured by the music to try their hands in a 
volatile Industry. 

In the country music world, one of the more 
successful recent examples is Benny Brown, a 
California car dealer who launched Broken Bow 
Records in 1999. In recent months, he's been 
joined in the label game by New England nurs- 
ing home entrepreneur Raymond Termini, CEO 
of Connecticut-based Haven Healthcare, and 
by attorney/entrepreneur John Simmons, CEO 
of Hedgewood International and founder of the 
law firm Simmons Cooper. Through Hedge- 
wood, Simmons owns such ventures as a steel 
mill and two minor league baseball teams. 

In January, Termini launched Category 5 
Records In Nashville, a company that also has a 
publishing arm. Simmons is In the process of 
launching Montage Music Nashville, which Is 
being billed as a multlgenre record label as well 
as a publishing and management company. 
Hedgewood will serve as the parent of Mon- 
tage Music. 

If Broken Bow's history is any indication, it 




may take Termini and Simmons a few years 
to find their footing. After several years of fi- 
nancing Broken Bow from his back pocket. 
Brown's label finally took off in 2005 when 
it hit moderately big with artists Craig t^organ 
and Jason Aldean. The label is now financially 
self-sustaining. 

While it's still very early In Oie label's life, Cat- 
egory S's rocky start Is indicative of how tricky 
it can be to navigate the waters in this town. 

After spending wads of cash for signage 
and sponsorship at Country Radio Seminar 
in February, Category 5 failed to even chart 
the debut single, "Direct Connect," from its 
first artist, Craig Hand. Meanwhile, It signed 
veteran country artists Travis Trttt and Sammy 
Kershaw, reportedly for big bucks. Tritt, how- 
ever, won't have a new project out until next 
year. Kershaw's first album for the label, 
"Honky Tonk Boots," is due June 27. 

Next the label got sideways with the media 
and jeopardized Its credibility when It an- 
nounced that it had "signed" George Jones 
to its roster, much to the consternation of the 
folks at Jones' actual label home, Bandit 
Records. In truth, Jones had signed up to 
record just one song for a tribute album Cat- 
egory 5 is planning that will feature artists 
from a variety of genres singing Jones' songs. 

Then, just four months after its launch, the 
RED-distHbuted Category 5 jettisoned much 
of Its original staff, Including VP of opera- 
tions John Northrup, VP of promotion Tony 
Benken and three members of Benken's 
team. It did make a key replacement hire In 
former Epic Records VP of promotion Bill 
Macky, who came onboard as executive VP 
of promotion and is reconfiguring the label's 
promotion team. 

It's much too early to tell how Montage will 
fare, but Simmons' first hire Is a promising one. 
He's tapped former Sony Music Nashville pres- 
ident/CEO Allen Butler to head the company 
and oversee its launch. Prior to his tenure 
at Sony Music Nashville, Butler was VP of 
promotion and artist development at 
Arista Nashville. 

Still in the works for the fledgling 
Montage are a distribution deal, artist 
and staff signlngs and the acquisition 
of office space for the company on 
Music Row. 

Since the success of any label is good 
for the whole Industry, let's hope it hap- 
pens for Category 5 and Montage Music 
sooner than later. 



ON THE ROW: Former Sony Music 
Nashville publicist Amy Willis has 
landed at management company 
li Hallmark Direction as director of 
1 press and publicity. Hallmark 
' M clients include Montgomery Gen- 
llA try. Jeff Bates, Trent Wlllmon, 
Ray Scott and the Whites. 
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Latin Notas 



India. Arie did not set out to 
be one of the original poster 
children for nco-soul. But the 
seven GrarTiiny Award nomi- 
nations earned by her 2001 
platinum debut. "Acoustic 
Soul," plus her 2002 Grammy- 
winning platinum follow-up. 
"Voyage to India." deemed 
otherwise. 

The singer/songwriter, who 
is now also a U.S. ambassador 
for UNICBF. took a more am- 
bitious approach on her third 
Universal Motown album, "Tes- 
timony: Vol. 1. Lifi'& Relation- 
ship." The (uiic 27 release finds 
India.Arie covering Don Hen- 
ley's "The Heart of the Matter," 
trading licks with Bonnie Raitt 
and even playing trumpet as she 
explores the aftermath of a 
painful breakup. 

Q: Are you nervous about return- 
ing after almost four years? 
A: This album shows a more 
vulnerable side of me, so it does 
make me a little nervous. But 
not afraid. Part of what 1 wanted 
to do this time was speak my 
truth about my quest in life. My 
music has always been very per- 
sonal- That's what I do. 

Not giving people what they 
expect from me might turn 
them off. In the music industry 
you have to be conscious of that. 
But that takes a back seat to 
doing what's honest for me. I 
place this in faith, not fear, that 
it will work. 

Q: In addition to Bonnie Raitt. 
you collaborated with Rascal 
Flatts'Cary LeVox. V/'hat spurred 
these intriguing pairings? 
A: I just did what 1 intuitively 
fell. For some people, these pair- 



ings seem unexpected. How- 
ever, for the people who know 
me. it all makes perfect sense. 
It's about all the musicians I 
love and the stuff 1 love to do. 

This album is closer to who 
I am musically. It shows a wider 
range of my tastes and ability, 
which includes country music. 
My family is from Memphis; 
country is in my blood. 

Q: Do you consider this album's 
first single. "! 'm Not My Hair. " a 
sequel to your first hit. "Video"? 
A: No. People and God took 
"Video." and it spoke to a lot of 
women. That song was also 
about introducing me as an 
artist: as someone you're not 
used to hearing. 

I know why people hear 
those songs the same way. but 
I'm not in that place anymore. 
" Hair" came as concept when 
1 cut my locks. The song talks 
about defining you for you. but 
it also has a lot of metaphorical 
messages. That's one reason 
why I used [R&B singer] Akon 
on the remix. I had many male 
friends in the early '90s who 
couldn't get jobs because they 
had dreadlocks. 

Q: Some people still define you as 
"neo-soul. " What do you think of 
the term? 

A: It was coined to make 
money. You know, "This is a spe- 
cial kind of water in a special 
glass that costs $15 instead of 
$9.'' That's what the music in- 
dustry is about. 

But that's not what I'm 
about. 1 never called myself or 
my music that. That's what 
bothered me: They were seek- 
ing to define a bunch of artists 



defying definition. So we were 
put in this box. How dare you 
tag someone to make people 
feel comfortable. 

In the beginning I was 
Erykah Badu. Before thai 
when I was only writing songs, 
I was Arrested Development. 
But time will continue to de- 
fine me. It's doing that with 
this album. 

Q: You did a clever song in a Los 
Angeles concert called "Vagina's 
Mortologues. " Will that appear on 
a subsequent album? 
A: "Testimony: Vol. 2. Love & 
Politics" is written and partially 
recorded. I 've reserved that song 
for that album, but I don't know 
if it will be on there. 

People will assume "Vol. 2" 
is about the war and American 
politics. A little of that is in 
there. But as in "Vagina's." I "m 
also talking about the way 
women view their bodies and 
how that affects our health. I 
talk about AIDS in Africa; the 
hip-hop generation that doesn't 
prioritize its money. It's about 
the politics of human nature 
and humanity. 

It's not about me being 
preachy but doing music that 
touches and speaks to people. 

Q: Is there a country album in 

your future? 

A: Music is what 1 love to do. 
And now that I have better 
producer chops, a country 
album is something I want to 
do one day. I don't know 
who's going to put it out. But 
when 1 do. I don't think peo- 
ple will call it "country 
music." They'll probably call 
it "neo-soul" tiaughs). • ■ 
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Home To The Music 

In Colombia, Reflections On What Music Means 



t's inevitable. 

Every time I go home, I return nostalgic and 
patriotic, particularly when it comes to music. 

AfterlO days in my native Colombia, I am— 
at least temporarily— completely and ab- 
solutely convinced that the best salsa in the 
world, the most eloquent troubadours and the 
broadest possible variety of music is to be found 
in this one country. 

This time, however, my twice-yearly trip 
south yielded an "eureka" moment in terms 
of Latin American musical identity. 

It happened In the midst of one particularly 
excellent party, where drinks, a piano and a mi- 
crophone kept us up and singing until 5 a.m. 

The collective revelry, to be repeated several 
times during the week, made me realize that 
the commonality shared by Latin music re- 
gion-wide goes beyond merely the common 
language theory I have 
long espoused. 

It also has to do with 
two essential ingredi- 
ents: A melody that 
can be easily sung and 
a rhythm that invites 
dancing. 

At first blush, these 
two characteristics 
seem obvious to music In general. But among 
Latins, they also define a lifestyle. 

Music is an intrinsic element of Latin culture, 
as it is of most cultures. 

But throughout Latin America, it is also com- 
mon to enter a party or gathering, find a guitar, 
someone to play it and a host of people to sing. 
It is akin to the piano singalong tradition of the 
United States, except that the latter has mostly 
become the realm of cruise ships and the rare 
singalong bar. 

In Latin America, the tradition of singirtg 
and dancing in gatherings remains firmly 
entrenched across generations. 
The repertoire transcends borders. 



en la l e 

ONLINE EXCLUSIVE 

For 24/7 coverage of 
the Latin music world. 
Billboard tias partnered 
with MSN. Go to 
Billboard.Latino.MSN 
.com for a complete 
roundup in Spanish. 
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At a recent Argentine party in Miami, we sang 
everything from "American Pie" to Argentine 
rock by Charly Garcia and Soda Stereo to bal- 
lads by Mocedades and Agustin Lara. 

Our Call repertoire spanned a very late-night 
version of "Hotel California" as well as such stan- 
dards as "Sabor a Mi" and "Adoro." 

Beyond the American pop standards, a deep 
arsenal of pan-regional Latin hits ensures the on- 
going marketability of cover alburru in Latin Amer- 
ica, by acts as diverse as Andrea BocetH arxj II Divo 
(\ft^>ose new albums include Latin starxlards) atong 
with the likes of Julio Iglesias and Luis Miguel, 

Latins are infinitely melodic and romantic. 
Even newer repertoire by acts like Juanes, Mana 
and Chayanne sticks, as long as the melody is 
strong enough. 

It is no accident that American rap acts have 
rarely enjoyed the same kirxl of popularity south 
of the border as their pop and rock counter- 
parts. Even in a foreign language, it's possible to 
phonetically make out the lyrics to melodic fare; 
with rap in English, there is little to grasp onto. 

Why, then, is the melodically challenged reg- 
gaetdn so hugely popular In Latin America? Be- 
cause you can dance to it. 

Of course, not all dance songs are created 
equal, a fact underscored durir>g my singing hol- 
iday. In recurrent rotation during the week— and, 
indeed, of my life— were "Plastico" and "Pedro 
Navaja," two tracks from the 1978 Willie 
Colon/Ruben Blades album "Siembra," touted 
as the best-selling salsa album of all time. 

The tracks, sung by Blades, are long and the 
lyrics intrinsic. "Pedro Navaja," a take on "Mack 
the Knife," is a neariy eight-minute tale of a man 
knifed down by the prostitute he tries to steal 
from in the streets of New York. 

It's a great track to dance to and a 
great melody to sing. 
A perfect combination for a Latin 
Annerican audience. 
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Sheard Stays Cool As Career Heats Up 



They say you can tell a lot about a person by the way they han- 
dle lost luggage or a rainy day, but the true test of an artist's met- 
tle is how she handles a video shoot in 90 degree weather. 

On a recent sweltering day in Nashville. Kierra "Kiki" Sheard 
was the epitome of graciousness and cool. During a break in the 
action, she took time to talk (thankfully in an air conditioned 
trailer) about her new album, "This Is Me," which came out June 
27 on EMI Gospel. 

"There's thai thing called the sophomore jinx and I was 
a little nervous about whether or not I would be able to do 
what I did on '1 Owe You.' " Sheard says. She was referring 
to her debut album, which made history by becoming the 
first such effort to debut at No. 1 on Billboard's Top Gospel 
Albums chart. 

Despite being nervous, the talented teen is pleased with 
the results on "This Is Me," a spirited collection of R&B/hip- 
hop-fiavored gospel tunes. "1 think that the Lord made thr 
way. He kind of worked it out for me and it's a great album, 
but I was most definitely nervous, very scared." the 18-year- 
old admits. 

Sheard is a third-generation gospel artist. Her mother is Karen 
Clark Sheard of the famed Clark Sisters and her grandmother 
is gospel pioneer Dr. Mattie Moss Clark. "I believe that it was 
much easier for me as a new artist to come in the industry be- 
cause my mom and aunts shared their wisdom with me and I 
was able to gel the knowledge that some new artists didn't have." 
she says. 

Sheard also benefits from her father's profession. Dr. J . Drew 
Sheard is minister of Greater Emmanuel Church of God in Christ, 
one of the largest churches in Michigan. Sheard says she draws 
inspiration from his sermons that finds its way into the songs 
she writes. 

Continuing the family connection, her 16-year-old brother. |. 
Drew, is one of the album's producers, along with Fred ferkins. 
Warryn Campbell. Antonio Neal, Tommy Simms, P.|. Morion 




and PAJAM. 

"This is definitely a personal record." Sheard says. "It has 
songs thai I sang from the bottom of my heart in the studio. 

I cried on some of the songs. It ministered to my soul, so I 
know it will minister to those out there that may need a little 
encouragement or just the gospel word to help them get 
through the week." 

Sheard penned eight tracks on her new album and says she 
finds time lo write in various locales. "When I'm on the plane 
or we have studio time, I'll write," she says, "ffhe songs] just 
come. Sometimes I write them in a journal. The Lord just gives 
them to me. It's an awesome thing." 

A lot has happened to Sheard since the release of her first 
album. She graduated from high school, started college al De- 
troit's Wayne Stale University and is majoring in law. She's also 
become a sensation in Japan, where the single "Let Go" (from 
"just Until ..." a remix album EMI Gospel issued last summer} 
has become a major hit. 

"It's God making a way for me," Sheard says. "It's him just 
giving me favor and giving me the opportunity to spread the 
gospel across the world." 

IN BRIEF: Newsboys bassist Phil Joel, who also records as a 
solo artist, has signed a record deal with Indelible Creative Group. 
Look for Joel's new album, "deliberatePeople." Sept. 12. 

Integrity Music is launching a new initiative. GlobalWorship- 
Now.com, an online community of churches offering new wor- 
ship resources and content. The launch coincides with the July 

II release of "Living for You," a new CD and companion re- 
sources from Dallas-based Gateway Church, which will be a 
major contributor to the site. 

Third Day is in the studio working on "Christmas OfTerings." 
the third installment of the band's popular series of "OfTerings" 
worship CDs. The project will include newly written songs along- 
side Christmas classics. <-•■ 
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Kalodner Looking Forward With An Eye On Past 
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f hen A&R execu- 
f tlve John Kalodner 
' leaves Sanctuary 
' Group's Los Angeles 
offices for the last 
time on July 14, his exit strat- 
egy Is securely In place. "When 
i pull out of the parking lot, I'm 
putting my BlackBerry under 
the rear wheel of the Lexus. I'll 
put it in a plastic bag, so it 
won't make a mess for the 
other drivers." 

In other words, don't ex- 
pect an announcement any- 
time soon about a new ven- 
ture. Kalodner broke ttie news 
of his retirement June 19 on 
billboard. biz. Even though 
Sanctuary laid off Kalodner 
with several other staffers last 
fall, he kept working out of its 
offices. He also continued his 



A&R role independently: He 
oversaw an album by "Rock 
Star" finalist Suzle McNeal for 
manager Irving Azoff. 

But after he finished that 
project, Kalodner realized 
what he'd long suspected: The 
thrill was gone. That, coupled 
with other signs— he says the 
June 1 departure of Don len- 
ner and Michele Anthony from 
Sony, both of whom he worked 
with during his nine years at 
Columbia— helped him realize 
It was over. "It seemed It was 
time to retire instead of being 
a jerkoff and forming a pub- 
lishing or management com- 
pany," Kalodner says, display- 
ing his classic candor. 

There are few executives 
with A&R track records that 
extend more than 30 years in 



pop music. The list of acts 
Kalodner worked with at At- 
lantic, Geffen and Columbia 
includes Foreigner, Whites- 
nake, Shawn Colvin, Aero- 
smlth, Bon Jovi, Cher, Phil 
Collins, Genesis, XTC. AC/DC 
and Peter Gabriel. 

But the simple fact is major 
labels have little use for some- 
one like Kalodner anymore, 
something he freely admits. 
While there are clearly still 
some tremendously talented 
A&R reps who can see a dia- 
mond in the rough in a chunk 
of coal, the art of A&R has 
largely been subsumed by 
ego-driven artists and produc- 
ers who feel insulted if the A&R 
exec even comes by the studio 
and by risk-adverse labels who 
care more about the bottom 



line than the creative arc. 

As Kalodner says, "A&R'Ing 
was a process where you tried 
to get the artist to do their best 
work, which always involved 
having them go back into the 
studio, which costs money. 
Nowadays, the labels don't 
have that kind of money." Then, 
as he notes, once an artist has 

some success, woe to the A&R 
exec who challenges the artist 
to write and rewrite and push 
through creative barriers. 

Kalodner says the last time 
he saw that happen was when 
Warner Bros, senior VP of A&R 
Rob Cavallo produced and 
A&R'd Green Day's "American 
Idiot." "That's a brilliant, spec- 
tacular record," he says. 

The ASR execs who do push 
back are often as hated as they 



are loved. When Kalodner, wtK> 
is largely responsible for Aero- 
smith's '90s comeback, made 
Steven Tyler rework his songs 
to make them more commer- 
cially viable, Kalodner says 
Tyler spouted off in interviews 
that Kalodner "killed and in- 
jured his children." 

Without a doubt, Kalodner 

says he'll miss making music, 
but he has no regrets. "I'm the 
luckiest person ever that I got 
to be around when there was 
so much talent and to have 
worked with Ahmet Ertegun 
and David Geffen and the peo- 
ple at Sony," he says. "I had the 
best career of anyone ever." 

WE WANT MO! As one leg- 
end exits, another is coming 
t>ack. Warner Bros, has brought 



back former chairman Mo 
Ostin in a consulting capac- 
ity. Osttn's legacy as one of 
the greatest record men ever 
Is secure— he struck a bal- 
ance between art and com- 
merce that few music execs 
have ever achieved— but 
how rewarding will it be for a 
younger generation, many 
of them young enough to be 
Ostin's grandkids, to learn 
from the master? Instead of 
folks running around mutter- 
ing, "They don't make them 
like Mo anymore" (and admit 
it, fair or not, we've all heard 
people say it), maybe his 
presence can reverse that. 
Ostin has been spotted in 
the Burbank, Calif., offices, 
spies say, but his role is still 
being defined. 
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Puppini Sisters Head Back To The Future 

"Forward to the '40s" is the message from the Puppini Sisters, 
whose lighthearted musical re-creation of the era has drawn 
widespread media attention for Britain's "new Andrews Sisters." 

Marcella Puppini. Stephanie O'Brien and Kate MuUins formed 
the trio in September 2004. They are signed worldwide to Univer- 
sal Classics & Jazz, which will release their debut album. "Betcha 
Bottom Dollar," July 31 in the United Kingdom. 

The Puppinis embrace such wartime originals "Boogie Woo- 
gie Bugle Boy (From Company B)" — out July 24 as a U.K. sin- 
gle — and "Mr. Sandman" alongside period-style versions of such 
pop/new wave hits as Blondie's "Heart of Glass," Kale Bush's 
"Wuthering Heights" and the Smiths' "Panic." 

Universal Classics & Jazz A&R/artist development manager 
Tom Lewis signed the band after seeing it live at London's Trin- 
ity College of Music. "They were so fresh, energetic and engag- 
ing. 1 couldn't help laughing out loud." he says. "The '40s revival 
has been bubbling away for some time — the girls could make 
it explode." 

Lewis describes the trio as "superb musicians who do all their 
own arrangements" and is hopeful that international releases 
will follow the album's U.K. appearance. "When I presented the 
group in New York to other (Universal) territories," he says, "there 
was a unanimously positive reaction." — Paul Sexton 

FRESH VENEER: For a singer/songwriter who spends so 
much time on the road, it's somehow ironic that Sweden's |ose 
Gonzalez owes so much to TV exposure of a cover version. 

Gonzalez wraps a series of North American shows July 3 in 
New York, four days before hitting the United Kingdom and Eu- 
rope for festival shows and dales in Australia and New Zealand. 
He is booked through Monstera (Scandinavia), Windish (North 



America) and the Agency Group (rest of world). 

Gonzalez's European calling card was "Heartbeats" from debut 
album "Veneer," as featured in a 2005 TV ad campaign for Sony's 
Bravia range of high-definition TVs. It was initially a 2003 Swedish 
hit on Stockholm independent Imperial Recordings, which says 
domestic shipments are close to 60,000 units. Gonzalez's "Heart- 
beats." an acoustic remake of a 2003 single by countrymen the 
Knife, was a hit in several European countries earlier this year. 



London-based indie Peacefrog signed Gonzalez for European 
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markets, releasing "Veneer" in April 2005, and reports that U.K. 
sales are nearing 400,000 copies. A September 2005 U.S. release 
on indie Parasol/Hidden Agenda preceded a major release April 
4 on Mute, which has signed him for North America. 

Gonzalez is published by Imperial Music Publishing/Misty 
Music (Peacefrog Publishing in the United Kingdom). He plans 
to record his second album in late summer with several songs 
already written. "The last time I had some restrictions — most 
of the songs were a verse/refrain structure." Gonzalez says. "Now 
I don't want any rules: if it sounds good, it sounds good . . . with 
just guitar and vocals." — j^If^^y '^f*'"' Tom Ferguson 

TOP RAP; Italian rapper Fabri Fibra captured the No. 1 spot 
on the FIMI album chart in early )une, becoming the first hard- 
core local hip-hop artist to do so. His third album. "Tradimento" 
(Universal), topped the chart in the week after its May 25 release. 

The album has attracted widespread publicity for its "politically 
incorrect" explicit lyrics about gays and women. Although Fibra's 
lyrics initially limited radio play. Universal Music Italy director of 
local repertoire Marco Zischka says programmers have been steadily 
won over by the album's success. 

"Successful Italian rap acts have tended to be 'softer' and 
more commercial," Zischka says. "But "Tradimento" has already 
gone gold (40,000 shipments); we feel this is just the start." 

The 26-year-old Fibra (real name FabrizloTarducci) previously 
released "Turbe Giovanili" (2002) and "Mr. Simpatia" (2004) on 
independent Vibra Records, building an underground follow- 
ing. Zischka adds that Universal has no definitive plans for over- 
seas releases at present. 

Fibra is published by Universal/MCA Music Italy. Live book- 
ings arc through Milano Concerti. — Marfc Warden 
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Bell Gives Violin 'Voice' 

New Album 'Voice Of The Violin' Transforms Vocal Classics Into Strings 



Nearly three years ago, Joshua Bell hit some 
high chart notes with the release of his album 
"Romance of the Violin." That disc encom- 
passed an array of beloved classical melodies— 
everyttilng from Puccini's aria "O MIo Babbino 
Caro" to a theme from Mozart's Piano Con- 
certo No. 21— in arrangements for solo violin 
and orchestra. 

Perhaps it was Bell's sweet tone, the album's 
interesting and approachable programming 
choices or the violinist's famous boy-next -door 
good looks that made the project such a suc- 
cess, but "Romance of the Vioiin" became a huge 
hit For more than two years the album was a fix- 
ture on Billboard's classical chart. 

Now the affable and perpetually boyish 38- 
year-old violinist returns with a follow-up mining 
that same vein of romantic favorites: "Voice of 
the Violin" arrives Sept 5 on Sony Classical. Un- 
like its predecessor, this release features selec- 
tions taken exclusively from the vocal music 
canon of opera, song and oratorio, heard in new 



arrangements for solo violin and orchestra. 

Bell might be a wee bit biased, he admits ge- 
nially, but still confides, "I actually prefer the 
sound of the violin to any other instrument, in- 
cluding the voice." That's a pretty big admission 
as instrumentalists are constantly told by teach- 
ers that their ideal should be to evoke the tone 
and phrasing of a human singer. So going toe-to- 
toe with singers on such chestnuts as Schubert's 
"Ave Maria," Rachmaninoff's "Vocalise" and 
Donizetti's aria "Una Furtiva Lagrima" from the 
opera "L'EHsir D'amore," not to mention more 
unusual choices like Mexican composer Manuel 
Ponce's 1912 song "Estrellita," places Bell 
squarely in some heavy competition. 

We wouldn't bet against him. Judging by the 
success of "Romance of the Violin." Bell's en- 
during popularity since his teenage stardom 
and a well-timed guest appearance on this new 
album by the soprano of the day, Arma Netrebko 
(joining Bell for the Richard Strauss song "Mor- 
gen!"), it seems a sure bet that this "Voice" will 



be heard on the charts for some time to come. 

ON THE TUBE: The San Francisco Symphony 
and its music director Michael Tllson Thomas 
recently announced the launch of a nationally 
distributed PBS series, "Keeping Score," which 
will begin airing in November. (Future seasons 
are scheduled already for 2008 and 2010.) The 
first season's three episodes explore music of 
Beethoven, Stravinsky and Copland in three 
hourlong documentaries and two live-concert 
programs. In addition, "Keeping Score" will have 
a significant online component (keepingscore 
org), provide an education program and pro- 
fessional development training for teachers in 
K-12 classrooms and will also encompass eight 
60-minule public radio programs called "The 
MTT Files," hosted by Tilson Thomas and co- 
produced with American Public Media. 

NEW & NOTEWORTHY: The DVD of last 
summer's Salzburg Festival mega-hIt produc- 



tion of Verdi's "La Traviata," starring Anna Netre- 
bko, tenor Rolando Villazon and baritone 
Thomas Hampson, conducted by Carlo Rlzzi 
(Deutsche Grammophon, June 13) . . . Two for 
the Mozart 250th birthday anniversary year: 
First, "Die Zauberflote," conducted by Claudio 
Abbado with bass Rene Pape, sopranos 
Dorothea Roschmann and Erika Miklosa, and 
tenor Chrlstoph Strehl; and also Rene Jacobs 
leading Mozarf s "l-a Clemenza di Tito" with tenor 
Mark Padmore. soprano Alexandrlna Pendat- 
chanska and mezzo Bemarda Fink (Harmonia 
Mundi, Sept 12). 
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SPOTLIGHTS 



Releases deemed by the review editors to deserve special attention 
on the basts of musical merit and/or Billboard chart potential 



W r\ JOHNNY CASH 

fi^^^ ^ American V: A 
^^^P\ ■ Hundred Highways 

Producer: Rick Rubin 
I^^^^^^H Lost Highway 
W^^^^^t Release Date: My 

With his heart broken 
and hrs health failing, 
Johnny Cash saddled up one last time with 
Ricl< Rubin for the final curtain on both a 
career and one of the most remarkable 
collaborations in music history. Cash's swan 
song is uplifting and incredibly sad as he 
approaches his mortality with 
characteristic stoicism and courage. 
Perhaps the most intimate of an intimate 
series, "American V " puts Cash in our living 
room as he offers perspective on faith 
("God's Gonna Cut You Down," "I Came to 
Believe,") death (Bruce Springsteen's 
"Further On [Up the Road]," "On the 
Evening Train") and, of course, love 
(Gordon LIghtfoot's "If You Could Read My 
Mind"). A lifelong fascination with trains 
comes full circle with Cash's final ride, "Like 
the 309," said to be the last song he ever 
wrote. Rubin here affords Cash a graceful 
exit rarely seen in music— ffW 

CUT CHEMIST 
The Audience's 
Listening 

Producer: Cut Chemist 
Warner Bros. 
Release Date: July 11 
Woven through with 
turntable wizardry. 
Innumerable samples and a smattering of 
live instrumentation, former Jurassic 5 DJ 
Cut Chemist's solo debut expertly tows the 
line between old-school hip-hop homage 
and forward-looking experimentation. This 



aurally nutritious blend tastes best on the 
lilting "The Garden," which imagines 
"Future Days"-era Can jamming with Os 
Mutantes, and the hazy, head-nodding 
"Spoon," which matches longtime pal DJ 
Shadow toke for toke in stoner friendliness. 
"2266 Cambridge" is a neighborhood 
drive-by set to a soulful backdrop, while 
hip-hop takes center stage on the 
humorous romantic tale "What's the 
Altitude" featuring Hymnal and the Eric B, 
& Rakim-worthy "Storm" featuring Edan 
and Mr Lif. Finally, a DJ album that doesn't 
need big-name guests or tired gimmicks to 
get its music and message across.— JC 





GODSMACK Shine 
Down (4:59) 

Producer: Sully Erna 
Writer: S. Erna 
Publishers: Universal 
Music Publishing/ 
Meeengya Music 
(ASCAP) 

Republic Records/Universal Records 
Godsmack gives its sound a unique perk by 
whipping out a bluesy harmonica for "Shine 
Down." The instrument conjures images of 
fervent revivals in the heat of the Deep South, 
playing into the single's messages of hard- 
won sobriety and spiritual renewal, themes 
songwriter/singer Sully Erna has been 
praising after a harrowing 2005. The words 
"And I know I've been away too long/All 
these years I've been hiding/I'm feeling I'm 
coming strong" say it all. Erna's handle on the 
production makes "Shine Down" sound less 
canned than previous efforts, another move 
in the song's favor. Drummer Shannon Larkin 
steadily leads the way with a lot of crash, 
setting a determined pace you can imagine 
someone using as a guide to help them move 
forward. Pretty inspiring.— CLT" 




r 



RAMBLIN- JACK 
ELLIOTT 
I Stand Alone 

Producer: Ian Brennan 
Anti- 

Release Date: July 11 
Elliott stays the course 
to a satisfyingly 
engaging degree on this new set. which is 
stripped bare similar to Anti-'s recent 
Bettye LaVette album. Now in his 50-odd 
year of laying down dusty folk. Elliott really 
does stand alone here, applying his dust- 
bowl guitar and dirt-road vocals to tracks 
about pleasingly archetypal folk elements: 
trains ("Engine 143"), old dogs ("My Old 
Dog and Me") and lovers in various states 
of leaving or gone ("Honey. Where You 
Been So Long?"). Like a sly. old grand- 
father. Elliott furnishes the occasional wink 
("Arthritis Blues." which is probably not a 
joke, come to think of it) and deferential, 
judicious guest turns by Lucinda Williams 
and Flea. But this is pure, no-frills stuff, the 
sound of a ragged master doing what 
comes so naturally.— Jt/ 



JOHN MAYER 
Waiting On the World 
to Change (3:20) 

Producers: John 
Mayer. Steve Jordan 
Writer: J- Mayer 
Publishers: Sony/ATV/ 
Specific Harm. ASCAP 
Columbia 

John Mayer is already off to a blockbuster 
start at adult top 40 radio-No. 27-with 
"Waiting On the World to Change," 
marking his highest debut ever at the 
format. Unlike his Grammy Award-lauded 
softie signature "Daughters." "World" lobs 
a controversial lyric that dares to question 
right-wing politics and the queries 
surrounding the enduring war in Iraq: 
"When you trust your television/What you 
see is what you get/Cause when they own 
the Information/They can bend it all they 
want." Melodically, it's still a smooth ride 
with Mayer's serene vocal easing the 
message into more of a plea than an 
assault, His action on the charts, however, is 
a different matter: No. ^ is all but a given at 
adult top 40 and triple- A.— CT 



LBUMS 
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CORINNE BAILEY RAE 
Corinne Bailey Rae 

Producers: various 
Capitol 

Release Date: June 20 

□ In March, Corinne 
Bailey Rae's self-titled 
debut landed in the top 
spot of the U.K. albums 
chart. While this feat will 
unlikely repeat in the 
United Stales, a debut 
recording as fine as this one 
deserves immediate 
attention. The Leeds native, 
who had a hand in writing 
all the album's songs, has a 
style that, depending on 
the track, recalls Rickie Lee 
Jones. Alicia Keys. Lizz 
Wright. Billie Holiday and 
Sia. Album opener "Like a 
Star" is breathtakingly 
beautiful and sets the tone 
for the delights that follow. 
Highlights include such 
funked-up jams as "Put 
Your Records On" and "I'd 
Like To." as well as the 
disco-kissed "Call Me When 
You Get This." Songs like 
"Breathless" and 'Choux 
Pastry Heart" detail the ups 
and downs, respectively, of 
love. Throughout, 
enchantment reigns 
supreme.— MP 

BENEVENTO/RUSSO DUO 
Play Pause Stop 

Producers: Matt 
Chamberlain. Tom Biller 
Butter Problems/ 
Reincarnate Music 
Release Date: July 11 

□ This is an album of 
cinematic scope— a 
mini-epic, really. Colorful 
head trips abound, with 
Marco Benevento's 
evocative, spiraling organ, 
piano and synth excursions 
and Joe Russo's propulsive 
yet elegant drum workouts 
tracking our two heroes 
across deep-space voids 
(the title track), Parisian 
street fairs ("Something for 
Rockets"), subterranean 
rock clubs ("Hate Frame") 
and the muddy Mississippi 
("Memphis"). Guitar, bass, 
accordion and other noise- 
makers are given 
memorable cameos, but 
vocals are virtually absent, 
only adding to the sense of 
intoxication created by 
these acid-drenched 
soundscapes. But take 
note: There's probably 
more here for the brooding 
Arcade Fire or Tortoise fan 



than the twirling neo-hippie 
despite the group's 
intermittent hookups with 
ex-members of Phish. 
Above all. the disc is a 
celebration of holding 
down the center while 
stretching out to touch the 
edges.-Sl/ 

BUTCH WALKER 
The Rise and Fall of Butch 
Walker and the Lets Go 
Out Tonites 

Producer: Butch Walker 

Epic 

Release Date: July 11 
Self-consciousness is 
never really sexy, but 
producer/singer/ 
songwriter Butch Walker 
is going for it anyway. 
Blessed with a 
breathtakingly self- 
centered title (a reference 
to Bowie's "Ziggy 
Stardust"), his third solo 
album marinates power- 
pop hooks and polished 
guitars in a glam-rock 
sauce. Like Bowie's 1972 
masterpiece. "The Rise" is 
a concept album, albeit 
one about a guy in a $10- 
per-drink bar, "pretty 
strung out for a girl" 
("Bethamphetine"). Retro- 
styled party starters like 
the Marc Bolan rip-off 
"Hot Girls in Good Moods" 
and the Bowie-esque "The 
Taste of Red" are slick and 
catchy, but feel cool and 
calculated. The problem is 
that Walker Is hopelessly 
aware of what he's doing- 
he picks titles like "Song 
w/o Chorus" or "This Is the 
Sweetest Little Song"— 
and doesn't offer a voice 
that is his own.— SP 

PETER GAMMONS 
Never Slow Down, Never 
Grow Old 

Producer Mike Denneen 
Rounder 

Release Date: July 4 
The phrase "ESPN 
reporter covers track from 
"London Calling' " is not 
necessarily one that elicits 
great faith, but the 
longtime baseball guru 
proves he knows his stuff 
on this surprisingly 
enjoyable detour. 
Gammons sounds like the 
network's answer to John 
Hiatt on heartland rock 
covers of Warren Zevon's 
"Model Citizen," the 
Clash's "Death or Glory" 
and his own "She Fell 
From Heaven," while 
indulging a who-knew 



blues side on "Tanqueray" 
and "Love's Made a Fool 
of You." As befits his 
Boston roots. Gammons 
enlists a roster of Red Sox 
past and present here: 
Bronson Arroyo, Tim 
Wakefield. Kevin Youkilis, 
Trot Nixon and even GM 
Theo Epstein show up to 
supply vocals and guitar 
as do George Thorogood. 
Juliana Hatfield and 
Letters to Cleo's Kay 
Hanley. Proceeds benefit 
Epstein's Foundation to 
Be Named Later- 



SKERIK'S SYNCOPATED 
TAINT SEPTET 
Husky 

Producer: Skerik 
Hyena 

Release Date: June 27 

□ Skerik's new album 
opens with what 
sounds like an ominous fleet 
of bombers approaching 
overhead, superimposed by 
a horn-layered lament. But 
then the tenor-saxophone 
leader and his hip, tight 
septet bloom into a lyrical, 
Hammond B-3-led rhythm 
with electronic effects and 
sauntering horn lines. Add 
to that such contrary 
descriptors as trad-infused/ 
nonconforming, 
swinging/shredding, 
soulful/skanky. sprightly/ 
urgent, and you've got one 
of this year's best jazz CDs 
that shines from start to 
finish. Skerik and crew pull 
off the improbable- 
combining curiosity and 
freedom from constraints to 
record a delightfully 
unpredictable journey of 
tunes both harsh and 
beautiful. Highlights include 
"Go to Hell. Mr. Bush." where 
the president gets bashed 
by f lute/Wurlilzer 
impressionism and horn 
exclamations, and the 
gleeful, happy-feet 
"Summer Pudding."— DO 



ELECTRONIC 



PEACHES 
Impeach My Bush 

Producer: Peaches 
XL Recordings 
Release Date: July 11 
Despite the most unsubtle 
title, Peaches' new album 
does not abandon her 
regular rapport of raunch 
for politics. Replete with 
references to her "pleasure 
dome," continued on >>p50 
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from >>p49 
"the shocker" and 
"slippery d"'," Peaches 
remains safely inside the 
realm of horny electro 
while also offering a 
handful of rock tunes 
featuring folks like Joan 
JettC'You Love It") and 
Josh Homme and Feist 
("Give 'Er"). While part of 
Peaches' schtick is her 
repetitive, lyrical tag lines, 
such as "Two guys for 
every girl/Every girl," the 
latter half of the album 
moves away from this 
purely rhythmic-centered 
habit and into. well, songs 
and melodies. Her big 
sense of humor and little 
sense of shame should 
help keep "Impeach" in 
rotation for incumbent 
spins. -KW 

FERRY CORSTEN 
L.E.R 

Producer: Ferry Corsten 

Ultra Records 
Release Date: Ju/y If 

□ Trance is America's 
favorite genre of dance 
music, and no one makes it 
for the masses better than 
Dutchman Ferry Corsten. 
The prolific producer and 
world-touring DJ doesn't go 
for dramatic, string-laden 
opuses. Instead, he layers 
humming synths and 
punchy basslines into a 
giant cacophony of 
electronic power-pop. 
Hence the title of his second 
full-length— Loud. 
Electronic. Ferocious. The 
album's 16 glow stick- 
cracking tracks are nonstop 
and gleefully over the top, 
like a Bruckheimer summer 
blockbuster. Already a hit, 
"Fire" features Duran 
Duran's Simon LeBon 
crooning the ultimate 
raver love song in an 
ingenious blend that's as 
much dance as pop. 
"Beautiful" is a big wet 
slab of arena trance, while 
"Watch Out" punks out 
with a sped-up riff and pogo 
pulse. Brain food it's not, 
but "L.E.F." is vivid, fun and 
expertly constructed — K'M 



JOHN GORKA 
Writing in the Margins 

Producer: Rob Genadek 
Red House 
Release Date: July 11 

□ The best singer/ 
songwriters are often 
the ones who deserve 
wider recognition, and that 
includes John Gorka. His 
latest effort, "Writing in the 
Margins." is a pleasure, a 
deftly mixed bag of a dozen 
tunes, including a pair of 
finely wrought covers: 
Townes Van Zandfs "Snow 
Don't Fall" and Stan 
Rogers' "The Lockkeeper." 
The remaining 10 tracks 
offer choice moments like 
"When You Sing," Gorka's 
very cool tribute to the 
wondrous Mavis Staples, 
complete with horns. It's 
modern folk with a touch of 
soul. The title track is a 
poignant soldier's tale 
that's more personal than 
political, while "I Miss 
Everyone" has a 
pronounced country lilt 
worthy of Asleep at the 
Wheel and a nice backing 
vocal from Lucy Kaplansky. 
This is one of Gorka's most 
impressive outings— 

insxssnisiissiSM 

CSS 

Cancel De Ser S«xy 

Producer: Adriarto Cintra 
Sub Pop 

Release Date: July 11 
Brazilian electro-pop group 
CSS has figured out two 
things: The Internet can get 
you a record deal, and 
everything goes better with 
booze. You see. Sub Pop 
picked up "Cansei De Ser 
Sexy" (Brazilian for "tired of 
being sexy") after the 
amateur dance punks 
garnered a sizable fan base 
via the Web. "Cansei De Ser 
Sexy" buzzes with erratic 
synth beats ("Alala"). wry 
lyrics ("Art Bitch") and Le 
Tigre-style shout-outs 
C'Patins"). plus an ode to 
the sextet's apparent vice 
of choice (the aptly titled 



"Alcohol"). All the elements 
for a smart, catchy dance- 
rock album seem to be in 
place, but the final product 
still remains slightly 
unstructured and rehashed. 
Nothing CSS can't fix with a 
few beers, though.— JM 



VITAL REISSUES 



ARETHA FRANKLIN 
Live at Fllimore West 

Producers: Jerry Wexler. 

ArifMardin 

Rhino 

Release Date: July 11 
Aretha Franklin's three- 
night gig at San Francisco's 
Fillmore West birthed a 
seminal 1971 live album, 
reissued in 2005 as a 
limited. two-CD set. 
Commemorating its 35th 
anniversary, Rhino has 
compiled a second double- 
CD of the original 
recording (including two 
formerly edited tracks in 
their entirety) and a 
second disc of rare 
alternate versions from the 
now out-of-print limited 
edition. The revivalist vibe 
remains just as intense and 
electric as it was 35 years 
ago. 



Franklin's 
scorching 
vocals are 
backed by an 
A-list band 
(featuring 
organ wizard 
Billy Preston 
and sax 
virtuoso King 
Curtis), 
serving up an 
eclectic, rock- 
meets-soul 
menu that 
veers from 
the classic 

"Respect" to covers of 
"Bridge Over Troubled 
Water" and "Eleanor 
Rigby" that Franklin makes 
her own. Still worth the 
price of admission alone is 
Franklin trading electric 
piano and vocal stylings 
with Ray Charles on "Spirit 
in the Dark"— GM 
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ADDITIONAL 
REVIEWS: 
• Brightblack 
Morning Ltght, 
"Brightblack 
Morntng 

Light" (H«i4K»or) 
- Dr. Octagon, 
"The Return of 
Dr. Octagon" 

(OCD) 

•The Mike 
Bowling 
Group, 
"Graceland" 

(Dayw<nd) 
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EOrrEO BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Molly Brown. Jonathan Cohen. Katie 
Hasty. Clover Hope. Kem Mason, Jill Menze. Gail 
Mitchell, Dan Oueilette, Michael Piiolella, Sven Phtlipp, 
Chuck Taylor. Chnsta L. Titus. Philip Van VIeck, Susan 
Visakowitz. Jeff Vrabel. Ray Waddell 

PICK > : A new release predicted to hit the top half of 



the chart in the corresponding format. 

CRITICS' CHOICE *: A new release, regardless of chart 

potential, highly recommended for musical merit. 

All altxjms comnvercially available In the United States 
are eligible. Send album review copies to Jor\athan 
Cohen and sir^gles review copies to Chuck Taylor (txjth 
at Billboard. 770 Broadway. Sixth Floor. New York, NY 
10(X)3} or to the writers in the appropriate bureaus. 
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KATHARINE McPHEE 
Somewhere Over the 
Rainbow/My Destiny 
(3:30/3:47) 

Producers: David Foster/ 
Harry Sommerdahl. Brad 
Gilderman 
Writers: various 
Publishers: various 
RCA 

Last issue, "American Idol" 
season five victor Taylor 
Hicks became the fourth 
series champ to top The 
Billboard Hot 100, as his 
"Do I Make You Proud" 
ruled at retail. Cross- 
format radio response for 
the formulaic song has 
been tepid, with even his 
Soul Patrol die-hards 
admitting that the song is 
hardly hitworthy. Runner- 
up Katharine McPhee's 
double-A-side launch 
single appears to be even 
more clearly intended as 
little more than a souvenir 
single: Original radio 
contender "My Destiny" 
has actually been 
demoted to track No. 2 
(perhaps after "American 
Idol" judges all but 
deemed it lame) behind a 
studio cover of 
"Somewhere Over the 
Rainbow," which she 
performed multiple times 
on the show. Her 
performances? Lovely, but 
excruciatingly processed. 
Her potential? Without a 
particularly entrenched 
innage. she is RCA's to 
mold. Which could mean 
all . . . or nothing.— cr 



PITBULL Bojangles (3:46) 

Producer: Jonathan "Ul 
Jon " Smith 

Writers: J. Smith, A. Perez 
Publishers: Songs of TVT/ 
Marimbero Music. BMG 
Music Publishing 

Tvr 

Pitbull's latest LilJon- 
generated club effort, 
"Bojangles" (the first from 
his upcoming sophomore 
album "El Mariel"). doesn't 
stray much from previous 
singles "Toma" and 
"Shake." But no matter, 
because buoyant basslines 
and heavy synths are in 
vogue (check DJ Khaled's 
"Holla at Me" or Lil Jon's 
"Snap Yo Fingers"). Like 
the latter cut. "Bojangles" 
relies more on call-outs 
and dance commands 
("baby turn around," 



"bring it back") than 
lyrical finesse. But this 
type of song, with its 
energetic beat and 
reggaeton zest, is tailor- 
made for hip-hop and 
Latin formats. The cut is 
already gaining airplay on 
urban radio and steadily 
rising on Billboard's Latin 
Rhythmic chart.— CH 

ALIEN ANT FARM Forgive 
ft Forget (2:59) 

Producer: Jay Baumgardner 
Writer: Alien Ant Farm 
Publishers: various 
El Tonal/New Door/Universal 

□ Alien Ant Farm made 
some noise in 2001 
with debut album 
"ANThology." which 
struck platinum at least in 
part due to its 
amphetamine-charged 
cover of Michael 
Jackson's "Smooth 
Criminal." Five years later, 
the California act has 
weathered heavy-duty 
changes (injuries from a 
fatal bus accident, lineup 
shifts, its label folding), 
but is still plugging away 
with third record "Up in 
the Attic/'due July 18. 
First single "Forgive & 
Forget" does not 
reference those dramas. 
Instead, it vents about 
plying a beautiful, hoity- 
toity girl with everything 
she wants ("Purses and 
lockets/Made out of my 
pocket"), only to get 
dumped many dollars 
later. Dryden Mitchell reels 
off the lyric like a 
caffeinated spoken-word 
artist, backed by Mike 
Cosgrove's hollow drums 
and a repetitive chord or 
three by guitarist Joe Hill. 
With summer heartbreaks 
around the corner, it'll 
give hardworking Joes 
something to drown in 
their beer with.— CZ.r 

SYSTEM OF A DOWN Kill 
Rock 'n Roll (2:33) 
Producers: Rick Rubin, 
Daron Maiakian 
Writer: D. Maiakian 
Publishers: various 
Columbia 

□ The thinking metal 
fan's band. System of 
a Down simultaneously 
slices and slams into its 
songs— a double-edged 
assault. It's no different on 
"Kill Rock 'n Roll." A tight, 
clean guitar churns into 



mounting drums and 
moans until it booms into a 
fast, tough track. 
Guitarist/singer Daron 
Maiakian and singer Serj 
Tankian share duties, 
layering voices charged 
with barbs, starting with 
the line. "So I felt like the 
biggest asshole/When I 
killed your rock 'n roll." 
then take a punky shot at 
posers with "mow down 
the sexy people." It's this 
knack for self-awareness 
with humility that sets 
SOAD apart from its 
humorless, self-loathing 
peers. The guys do 
descend into their 
trademark gibberish with a 
line about eating grass 
that's just strange, but it's 
still easy to picture a venue 
full of kids shouting along 
to it. Not a bad kicker to 
jump-start the group again 
at modern rock from its 
"Mezmerize/Hypnotize" 
double album, as it preps 
for Ozzfest.-MS 



NEW & NOTEWORTHY 



SANDITHOM 1 Wish I Was 
a Punk Rocker (With 
Flowers In My Hair) 2:31 

Producers: tan Brown. 
Stephen Darrell Smith 
Writers: S. Thorn. T. Gilbert 
Publisher: P&P/EMI 
Columbia 

□ Ending Gnarls 
Barkley's brow- 
raising seven-week run, 
Scottish folk-pop 
newcomer Sandi Thorn has 
already scored a No. 1 U.K. 
single with this naked a 
cappella anthem that 
relies on her strikingly 
potent pipes, sparse 
percussion and a lyric that 
commands immediate 
attention. "I was born too 
late/To a world that 
doesn't care," she sings 
with an achy, old-soul 
voice that suggests Janis 
Joplin waking up in an 
Internet caf^, dazed and 
confused. Born in 1981. 
Thom "misses" the days 
"When record shops were 
on top/And vinyl was all 
that they stocked/And the 
super info highway was 
still drifting out of space." 
Intelligent and moving, 
this gorgeously stripped 
ballad is building top 40 
airplay: whether it will 
become a massive radio 
hit is unlikely, but not 
impossible. Nostalgia Is a 
powerful thing.— SP 
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with 98,000 copies »old, 
Vani Warp*d tour act 
Undcroath bows at No. 2 on 
The Billboard 200. It is the 
best rank by a Christian 
album since LeAnn Rlmei 
placed -You Light Up My Llfe" 
at No. 1. Underoath's "Define 
the Great Line" also enters 
Top Christian Albums at No. 1. 



K.Another Christian artist, 

P|bdd Agnaw, makes a 
lurprlslng bow at No. 1 on Top 
Pop Catalog Albums with 
3003 ouling "Grace Like 
Rain." The set's 972% gain It 
attributed to a SS sale price 
at Family Christian Stores, 
the largest chain In the 
Christian music market. 



Furtado Scores Daily Double; Digital's Sales Boost 



ge's "Cru" bullets 
10-3 (up 70%) on Top World 
Albums after he played the 
Stern Grove Festival In San 

Francisco, with that market 
accounting for 40% of the 
title's sales. Jorge also moves 
5-2 with "The Life Aquatic 
Studio Sessions," up by 3%. 



Even in a soft sales week, the Interscope 
labels and Universal Music Group Dis- 
tribution (UMGD) find reasons to cel- 
ebrate, a party led by the triumphant 
return of Nelly Furtado. 





Furtado bows at No. 1 on The Billboard 
200, giving hof>c to any artist who had 
trouble finding traction after a big-time 
freshman album. Her first set hit No. 24 
on the big chart in 200 1 on its way to dou- 
ble-platinum status but her 2003 follow- 
up "Folklore" had to settle for a gold 
certification and a chart peak of No. 38. 

She also becomes the first artist since 
Ne-Yo. in the March 18 issue, tosimulta- 
neously lead the album chart and The Bill- 



board Hot 100, as the latter sees lead track 
"Promiscuous" jump 3-1. Only three 
artisLs managed that feat in all of 2005: 
50 Cent. Mariah Carey and Kanye West. 

Aside from being her first top 10 
album, the opening shot of 219,000 
copies obviously represents her biggest 
sales week by far. Rookie set "Whoa, 
Nelly!" did 100.000 copies during Christ- 
mas week of 2001 and 73,000 the frame 
before that, marks that 2003's "Folklore" 
could not match. 

Furtado's is one of five albums that 
1 nterscopc claims among tlic diart's first 
nine slots and one of seven that UMGD 
holds in the top 10. She is also the third 
straight artist from the interscope fam- 
ily to lead the big chart, following one- 
week turns by Busta Rhymes and AFI. 

That streak might grow to four weeks 
next issue, as diains" first-day sales sug- 
gest Vagrant's Dashboard Confessional 
will open in the range of 1 50.000 copies. 
But don't ship the next bottle of cham- 
pagne to Interscope just yet. At least two 
professional chart watchers think the 
new album from Universal Motown's 
India.Arie could roll a sitnilar number, 
so we might see a tight race. 

DOWN, BUT UP: Comparing album 
sales to those of the same week last year 



starts to feel Hke predicting whose photo 
you'll sec on the cover of the next issue 
oflifest)'!e magazine O. You already kind 
of know what the picture will look like 
before you look at it. 

Oprah Winfrey's image greets you 
with every passing edition of O, and since 
the early going of 2006, album sales have 
consistently trailed tho.se set by last year's 
tracking weeks, except in cases where 
the calendar has kicked a gift-giving oc- 
casion from one frame to another. 

So. with only one album surpassing 
100.000 copies, the sales week that ended 
)une 25 lags the comparable 2005 stanza 
by 7.8%. which widens the year-to-date 
gap from 3.8% last issue to 3.9%. That 
slide happens despite the fact that digi- 
tal album sales have more than doubled 
over the same period last year, from 6.2 
million to 14.1 million. 

Mind you. the sky isn't falling. Add 
the a la carte sale of digital tracks to the 
mix and you have a positive picture — re- 
gardless of whether you want to use 10 
tracks or a larger number to calculate 
"track equivalent album sales" — with tlie 
track category improving by 77.3%dur- 
ing the first 25 weeks of the year. 

Add master ringtones to the mix and 
the picture becomes even brighter. Per- 
forming rights organization BMl esH- 



matcs ringtone sales will rise from $500 
million in 2005 to $600 million in 2006. 
with mastertones driving that growth. 
We'll have more specific metrics on that 
market segment when Nielsen RingScan 
rolls out later this summer. 

That said, the album — whether sold 
on vinyl, tape, CD or digital download — 
has carried the music industry's mail 
since the '70s. Although music com- 
panies are shaped differently now than 
they were a few years ago. have they re- 
tooled sufficiently to make dollars and 
sense from the new realities that con- 
tiime to unfold? 

NEW DAY: The strong start by U.K. 
newcomer Corinne Bailey Rae. who de- 
fies cookie-cutter classification yet opens 
at No. 17 on The Billboard 200 (40.000 
copies) , shows how changing dynamics 
can yield positive results. 

If you subtracted the 3.000 sales that 
she derives fi*om Internet orders and dig- 
ital downloads and about 5.000 copies 
sold at Starbucks, Bailey Rae would have 
fallen shy of the top 20. 

Release-week visits to " Live With Regis 
and Kelly" and "Good Morning America" 
and exposure from VHl and VHl Soul 
help compensate for the lack of a large- 
audience radio format 
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Weekly Album Sales 




Weekly National Music Sales Report 

Yea r-To- Date 



OVERALL UNIT SALES 

»Hum 271,740,000 261,018,000 -39% 

Digillllraiks 152,187,000 269,761,000 773% 

StoteSloglcs 2.473,000 1,886,000 -23.7% 

lob! 426,400.000 532.665.000 24.9% 

UumnHU: 286,958,700 287994100 0.4% 



DIGITAL TRACKS SALES 
'05 IBi? •> million | 



SALES BY ALBUM FORMAT 

a 263,466,000 245,809,000 -6,7% 

MgM 6,212,000 14,084.000 126.7% 

1.474.000 677.000 -54.1% 



Other 



588.000 448.000 -23.8% 
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Year-To-Date Album 
Sales By Store Type 

ISO million units 



Hit 



Non- Mass 
traditional Merchant 



Go to www.blllboard.biz for complete chart data i 51 



CHART 

EVERY WEEK AT 
I BILLBOARD.COM/FRED 

»Ne)ly Furtado Is No. t on two 
contlnvnts, with two "Loose" 
tracks. "Promiscuous" (Mosl«y/ 
G»tf«n) Is the first U.S. chart- 
topper for Furtado and featured 
artist TImbaiand. Meanwhile. 
"Maneater" is No. 1 on the U.K. 
singles chart for the third week. 
Furtado it the first artist to have 
simultaneous different No. 1 
songs since Usher's 
"Confessions Part 11" ruled In the 
United States while "Burn" 
shirwd across the pond. 

»Fred Bronson also reports on 
two Motown legends who make 
chart returns: Smokey Robinson 
and Olana Ross. Plus, Is Ceorge 
headed Strait tor No. 1, and wilt 
h« eclipse Conway Twitty? Fred 
also bestows Hilton Honors on 
Paris, whose "Stars Are Blind" Is 
the third-highest new entry of 
2006 on The Billboard Hot 100. 
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Best new 
adisl Grammy 
Award 
nominee 
rettimswith 
serwid 
album, new 
chart peak 
and best 
sales week 
ever 

(75.000). 



TlieU.K. 
singer's 
album. whKh 
hit No. 1 in 
tier homeland 
earfeWs 
year, tjows 
Willi a hand- 
some 40.000. 



Quitkyact 
notches its 
best sales 
week 

(30.000) and 
a new chart 
high. Band's 
tour begins 
July/, 



CD ll'.'O 
■ICll.fl-'Stp 

litli; Iflm and 
CD thai acts 
as a live 
album and 
soundtrack, 
it starts with 
25,000, 



Three 6 Mafia 
re-enters at 
No, 54 
folowing 



wMeBon 

Jovi jumps 
105-60 atter 
"Oprah" 
re-run. 
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between its 
initiaJ 20- 
week stretch 
and its 
current run 
allows It to 
remain active. 



2iiFeliniary 



Heiress 
maiiesher 
first chart 
entrance in 
style. Saig 
opens at 
No. 10 on Hot 
Diglal Songs 
and IS 

stiapmgupas 
sold top 40 
ofohtNo. 
22 or Pop 
lOOAiplay. 



star of MTV 
realty show 
Xlieyenne' 
debuts wllti 
song she 
co-wrate. 
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SS 
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TITLE 

piiDDJCER (SONGWHiTEfit 


Artist 

IMPRINt: PHOUOnOlf (JtEEL 
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ME AND MY GANG 

11 HI II 1 ft.ASCAL f 1 AITS (J SIEtlE T MULLINS.J SIOMEl 


Rascal Flatts 

© LVfliC STFfL" 


H 


& 

w 
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72 




SINGLE Natasha Bedinglield 

;■■ • -^NEfl A !qjMP':-s fi-finv.-\i iK Bfoit-GFiaDSKiPmR afraawioih wvwiwHst o [f ■: 


57 










LEAVE THE PIECES The Wreckers 

-">■'.■.■ '■ ... ■■ 1 ' -1 ■\ljnLjMlN © UAVtniCiL.'WARKEn BROS INASWVILlEt.'WN 
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A LITTLE TOO LATE 


Toby Keith 

© 'MOVt iJljlj NASHVl. i 
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ANIMAL 1 HAVE BECOME 


Three Days Grace 

© -IIV- .'IJM-.'. 


60 
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CRAZY BITCH 

' IJLLL-.'. M ^LJTMKOFF.PDECARU (J TODO K NELSON 1 


Buckcherry 

© iLL.'Lfi [.L.'irj 
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GETTtN' SOME 

■ aL i:. :.[__ i- iJ.n - > t" = 'A' 1 ODDDEN.S JDP.DAIi 


Shawnoa 

®0 C'Tt [i[f iAM L ■,'.; 
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IF YOU RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Aikins 

I-.,. 0 


U 
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NOT READY TO MAKE NICE 

h RUB.'. [ a",^ji;-;;'. u UAi^uiRf ^ maihes 0 '*ilsoni 


Dixie Chicks 

©.UIII1,'-I,> 
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DJ PLAY A LOVE SONG Jamie Foxx Featuring Twista 

r^^.Ort fiA DUNS GAii.PEr .'OStS 5 GABREIIJ L.PERRY) © 
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SEXY LOVE 

'.■-n..-'.l I. MilH TE HERMAHSEH MER",SEM| 


Ne-Yo 

© DEF JAM ir..'.' 
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65 




EVERY TIME 1 HEAR YOUR NAME 

'■ rl;. .■-■in"H?0NtkAM8fil0GEJSmLE( 


Keith Anderson 

© ARIStA NASnVlf..: 




V9>' 


82 


83 




SHOULDER LEAN 

i.i ■■ I" '.'i |. HAHTC HAHRlSl 


Young Dro Featuring Tl, 

O liRANDHUSTlE,'AriA>l'il 
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LET U GO 

i.r.'^..-;' ■, .. . ^ -'■', ,i ■■ 7,". 'k; © H 


Ashley Parker Angel 


# 1Z 
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SETTLE FOR A SLOWDOWN 


Dierks Beniley 

0 U ! '1 IM--..U. 




A 
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MAKEDAMNSURE 


Taking Back Sunday 
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PULLIN' ME BACK 

. Durm Lftt: ij Dlpri j i'M(1.lips,h bailey b a morgan. j PAStowus* 


Chingy Featuring Tyrese 

© SLGi-A LD' CArr;. 
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CALL ON ME Janet Duet With Nelly 

, DUPfll .1 JACKSON JIMMY JAW I LEWS M OUPRI J AUSTIV.J PHfLllPS C HAYNES J HARRIS Ii.E«-'5i V'!>''. 
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80 




LIFE AIN'T ALWAYS BEAUTIFUL 

I.' /..Kli.'-t :, 1,11 ^iiMilj :i JiUfSi 


Gary Allan 

0 MCA MAS"!'!,'. ^ 


'* 
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60 




THE ADVENTURE 


Angels And Airwaves 

© iLHEirjNt f.fM'l. 
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75 


70 




STAY WITH YOU 

1.. :..i;i"'.:" . ' .■!.'.!' L [.■i.^AIDl 


Goo Goo Dolts 

0 WAns-n ft'.. 
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79 




HOW TO SAVE A LIFE 

t.i i jL'M.bu't I. J KiKGi 


The Fray 
© [ 
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SI 
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BRING (TON HOME 

■A -IFiKi-MRJi-.. LII-.E :.lb IDftN fW KIHKP*IRICK.G.WtCILTH.BIlC«) 


Utile Big Town 

© EQIj! ■ 










COMING UNDONE 

■■:'-;, . i.HKtSIY.SSPOCK.G EDWARDS) 


Kotn 

© U'". '. 


79 
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71 




SIZE MATTERS (SOMEDAY) 


Joe Nichols 

©O ;WiVtH'-t; ■-' 
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IS IT ANY WONDER? 


Keane 














© INi--l .1 ^- 
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CHASING CARS 


Snow Patrol 








© f: . .1..- If. --1 i . 
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HOLLA AT ME DJ Khaled Feat. Lil V/ayne. Paul Wall. Fat Joe. Rick Ross & PHlHiil 
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79 


69 




WHY 

■' "'l.-H (J RICH.VMCDEHE R CLAWSONI 


Jason Aldean 

© .IN: ,-. 


43 


88 


71 


61 




SOMETHING'S GOTTA GIVE 

. -.-1 L '/,'l:[MAh lUmUNSl 


LeAnn Rimes 

© AL>.|JM .Liji" t; 


51 
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HANGING ON 

- '.■,■.■ ,1 . .iWj^ (C «IMSALL,RU*I0A C llfi£VIAZU*i 


Cheyenne Kimball 

© :iAvii.,.j[ 
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STEADY AS SHE GOES 


The Raconteurs 


92 






. ...'MiiL >j \ -Am id BEriSOH J ti>mi un 


©©O IHI^. .'.',■■■, . 




88 


78 
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HUSTLIN 

'-i FiuNNEF-,:-; 'A ^.DBEms * HAHRj JACKSONi 


Rick Ross 

© SUP-N-SLlOLDfi .'.M in.V"., 
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89 


80 


73 




GIRL NEXT DOOR 

'.II r:..(-.-^ l^.'.'r. lANj ,vCODS0N.PBUZZWD)(M6£VSKI.DC00O«Wt.JI*Hrr«i 


Saving Jane 

0 ICUCAN COrt lHr.^R=.Al SEI'JPL •' 


■ 31 
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87 




RIDIN' RIMS 

... . t iNWAU M GL£A10II.B LEVEREItE.G TILLlfl.C H THAVtS) 


Dam Pranctiize Boy 7 

©0 SOSaOEF.'YIRi:,''. 
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BRAND NEW GIRLFRIEND 

Mil. ■■: ■ ■■■.Mil- ^ ALIMANO JSIEEIEI 


Sieve Holy 

© !:'iH- 
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TAKIN- IT TO THE STREETS 


TayloT Hicks 

©©O I'.l. ■, -Ml. 


H 
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1 CAN'T UNLOVE YOU 

ML'fF irtKIBBYW RDBlHsONj 


Kenny Rogers 

© CA.-'fin. H, ... 
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84 
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SAY 1 Christina Millan Featuring Young Jee^/ 

r:<il i ORE (A lYONS,MVALtH»«0.jSUlLll/AN,JJtmilMSPHURTIBSIGLER( ©O 


21 


Q 
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SWING 

< -rr^tRS (C STAPLETON.F ROGERS! 


Trace Adkins 

© CAPinii i',t i.vi . 


95 


•8 


92 


78 




KICK PUSH 

(•A SCiL'NDtnAKK iMJACOl 


Lupe Fiasco 
e© TST & --Lll 


71 




SO 


89 




CAN'T LET GO 

MBAIT-C.f. AHAUILTMUBAISOHl 


Anthony HarmliDn 
©£-:■:■■ 


71 
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ANGELITO 

1 i'l'iHic. ::■ ■ 1 J',- "4 i uSEii 


Don Oniiir 

© >.o. -■■\ 
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CROWDED Jeannie Ortega Featuring Papoose 

'--AFr,.'.I: .t.< r-J -riM r llERWAriSEN.JORTEGA.WUACKIEl ©O Hiiiiv^'i . 1 
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THE REAL THING 

i.'M--)tF', I'll- M ;■, iii^lliMIHEOERIKSEM) 


Bo Bice 

© RCARU , 


66 



BETWEEN THE BULLETS silviooblllboard.com 

'PROMISCUOUS' GETS CONSPICUOUS 



Nelly Furtado earns her first No. 1 on 
The Billboard Hoi 100 as her Tiniba- 
land-aided "Promiscuous" nabs 
Greatest Gainer Digital and Airplay 
honors and jumps 3-1. 

The track gains 1 2 million listener 
impressions {No. 7 on Hot 100 Air- 
play) and scores its best one-week 




sum. returning to the top ofHot Dig- 
ital Songs for the first time in four 
weeks (140.000 downloads). It is the 
first song to simultaneously nab the 
Digital and Airplay Gainer awards at 
No. 1 since Billboard introduced 
digital sales to the Hot 100 in Febru- 
ary 2005. — Silvio Pietroluongo 
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Go to www.blllboard.biz for complete chart data 
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HIPS DON T LIE 

SMAMRH FEAT WYCLEF JEAN lEFi'Ji 
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SNAP VO FINGERS 
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PROMISCUOUS 

NEUY FUfTTADOEEAT TUttALAHO iMOSlEY.'tiEfEEK) 


o 


10 


8 


UNFAITHFUL 
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DEJA VU 
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GIMME THAT 
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WHERE D YOU 00 
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TEMPERATURE 

SEAN PAUL .VI AL FNIi:i 
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CRAZY 
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WHY YOU WANNA 
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BAD DAY 
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UNWRITTEN 
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BOSSY 

KELIS FEAT TOO SHORT i IIVF Z'VilA, 
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WHEN VOU GONNA (GIVE IT UP TO ME) 

SEAN PAUl FEATURING KEYSHIA COLE IVP ATLAHTICi 
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ENOUGH CRYIN 

MARY J SAKE FEAT BROOK-lYN MiHTiARGH GEFFtNi 
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WHAT S LEFT OF ME 

NICA lACHET . , ,1 :i ^'lit 
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OVER MY HEAD (CABLE CAR) 

tHI FflAT ii 1 : 
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DOING TOO MUCH 

PAULA OEANOA FEAT BABY BASM I ARISTI^IUBGl 
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BE WITHOUT YOU 

MANY J BLIGl i ■ 1 ■. 
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U AND DAT 
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SAVIN' ME 
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SUMMERTIME 

WHAT YOU KNOW 
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DANI CALIFORNIA 
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I WRITE SINS NOT TRAGEDIES 
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AINTNO OTHER MAN 
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THE WORLD 



LAST DAY OF MY LIFE 

PMHUSU I 'I 'i.^.lfi 



DJ PLAY A LOVE SONG 

Foxi FEW Tv nn> .;. bmgi 
CALL ON ME 

JMin DUtI WITH naif K >.| 



WHO SAYS YOU CAN'T GO HOME 



WHEN YOU'RE MAD 



A LITTLE TOO LATE 

lOlT KfTM I .■■ I>06 labHVILLE) 



WHEN THE STARS GO BLUE 

THIiK&RAWi 
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BLACK HORSE & THE CHERRY TREE 

I LOVE MY B**" 
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SAVIN ME 

HICKELBACK i H' lADf^UKKEH'IOJMG) 
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4 29 


UNWRITTEN 
HAUSMA IEHKCbEICLO <EPICI 






3 40 


BAD DAY 






5 34 


OVER MY HEAD (CABLE CAR) 






6 25 


WALK AWAY 

ICELLT ClARISON T ■'■ Ml,. 
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7 12 


STAY WITH YOU 

1100 too OOLIS .'■ ■■! ^■ . ; 
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10 10 


DANI CALIFORNIA 
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UPSIDE DOWN 
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EVER THE SAME 
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CRAZY 
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THE REAL THING 
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HIGH 
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FOR YOU 1 WILL (CONFIDENCE) 

TEDOY OEIGER i C* H"^ IT ^i,yU^tA| 
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WHO SAYS YOU CAN T GO HOME 

60^1 JOVI '- III V" J. 
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WHAT'S LEFT OF ME 

KICA LACHET i;rvE70UBA) 
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MOVE ALONG 
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HATE ME 
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JUICY 
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27 4 
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WHAT HURTS THE MOST 
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WHERE D YOti GO 
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NOTHING LEFT TO LOSE 
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BOSSY 
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WHO SAYS YOU CAN T GO HOME 

BONJOVI . '1.;. : IM . 




5 HIPS DON T LIE 

SHANlHA FEAT WTCLEE JEAN PiC) 






25 


31 


UNWRITTEN 

NATASHA BEDIKGFIELD lEPICl 
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,, FOR YOU 1 WILL (CONFIDENCE) 

TEOOYGEIGER|.-.lEa COLUMBiAi 
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, CRAZY 

GNABLS BANALir iDOrtTIIOWN^AVAi 
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15 


SAVIN' ME 

HICNELBACK .r ' llIUNNERXJMGl 
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, SHAKE 
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, LIFE IS A HIGHWAY 
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MS NEW BOOTY 
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J CHASING CARS 

SNUW PMHOl .■ ■.'/ INTERSCOPEI 


, AINT NO OTHER MAN 
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RIDIN' 
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a THE ADVENTURE 
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„ UNFAITHFUL 
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DO IT TO IT 
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CHEYENNE KIMBALL . I..i . ..^nl EPIC) 


8 


5 


, IT'S GOIN DOWN 
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WALK AWAY 
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, U AND DAT 
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JAMISBLUM., I.-.. .■.;,-'.IlI 


B 
B 


o 

eo 


60 
36 


^. UPSIDE DOWN 
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, STARS ARE BLIND 
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SINGLE 
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WHY YOU WANNA 


84 


57 


„ MY HUMPS 
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WHEN THE STARS GO BLUE 
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• GET LOW 
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,„ BAD DAY 
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„ MOVE ALONG 

THE *U SMEPiCRl. PtjECTB (DDGHOLIStlFETERtf ' 


45 


43 


BREATHE (2 AM) 

ANNA NAIICK iCGUMBIAl 


o 




, DOING TOO MUCH 
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JONES LANDS FIRST NO. 1 ALBUM 



On his fourth visit to Top R&B/Hip-Hop Al- 
bums. Donell Jones toasts his first No. I. 

There's a reversal of fortunes on The Bill- 
board 200. where Jones' "Jour- 
ney of a Gemini'* (No. 15. 
49.000 sold), trails Field 
Mob's "Light Poles and Pine 
TVees." the duo's first top 10 
on that list (No. 10. 63.000) 

Both albums were sale- 
priced for less than $10 at Tar- 
get and Circuit City. Stand- 



ings on the R&B/Hip-Hop chart difTer from 
The Billboard 200 because the former is deter- 
mined by a core subset of stores that special- 
ize in those genres. 

Jones' best is "Life Goes On." 
which sold 110.000 when it hit 
the big chart at No. 3 in 2002: 
the same year saw Field Mob's 
"From Tlia Roota to Da Toota" 
do 28.000 for a Billboard 200 
rank of No. 33. 

— Raphael George 
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„ 




BE WITHOUT YOU 

MAM» J BLIHt '.IKIN MiHSCOPt) 




''t 


39 


IN MY MINO 

HEATftH WEADLET iRCAyBMOl 




If 


20 


PRETTY BABY 

ERIC BENH ■■■ !■;■ Rf F ^. WAF1NER BROS ( 




9 


41 


LOOKING FOR YOU 

nms FRANKLIN M.:;i .. ■! I MSCO T.f NIRIC iOMB*[ 


nr 


12 


4 


SHINE 

LUTHER VANDRDSS i[CGAI:Y<J.PW[^> 


iD 


13 


10 


NO WORDS 

CMAHiit WilSM iji'.'E I'OVBAI 




11 


14 


I'M GONNA BE 

OOMELt JONES L'.lf.CL ;:)W6A) 




17 


B 


ME TIME 

HEATIlfn XfADLEf iRCA^RMGI 




14 


21 


GOD'S GIFT 

JEFF MAJQflS FEAT UUT miCC IMUSK OKLtPIC/SUHl 




IS 


12 


ENOUGH CRYIN 

MART J SLIGE FEAT. WOOK-UII iMAtRIAHCH GEfFEN.'INTERSCCE) 


B 






TAKE CARE OF U 

SHAMCE |:yiJAKPLAVlYMEl 




I*- 




THE CHOSEN ONE 
JAHEIM mml MIU 'A'ARIiER BROS i 




94 


> 


1 CALL IT LOVE 

LIONEL RICHIE 1 i-Hb .LIJU'.'h 




19 


13 


YESTERDAY 

MAHY MARY vv BLOCu COt-UMfilA'SUMj 




22 


10 


TORN 

IfTOf* ' ■■■■'J.t 


23 


21 


7 


BLAST OFF 

THE tSiEY BHOTtffHS FEAI R KaU (DEF SOUL ClAS&ICS.'DEF JAU'lOJMG) 


23 


20 


16 


YOU 

RAHEEFA DEVAUGHN .i^'n^DMBAi 


24 


23 


e 


4 MINUTES 

AVANI l'IHN$0VG6'ffN'INIERSC0PE) 




26 




WANNA SEE YOU SMILE 
LORENZO OWERI |Q-TOWtt| 



^ HITPREDICTOR 



AHTBT/nautiUISCOTl 



aurtmnli 



i/HIP-HOP AIRPLAY 



D4DVaiui|IOLi| 
Bony HMM (70.7) 
Mf (nil>IU«1ltlK.2| 

CllOlMl«iail|«2J| 

WMn Hoi Conn (GM n tin To Ma) nuimc (74.7) 
SHyL«niiuHii(82.4) 
K Pi«n' lie BKt urnn II2.S) 

W FmIi Sa Good ukeverua MnmM (17.3) 

F SfXMiim.2) 

RMIn'RlnttnnsiN(«4B) 
EnlMraoe sum (79.1) 
Unliiniil lusiii 166 21 

Say KUM (74.4) 
NumlMr Ona amMCore (74.7) 
Voa ShouM Ba My Gill Mormm laavfasAL (73.7) 

IM* Ban luaia (75.9) 

BMYTMMIC AIRPLAY 



I 



[g^»P Bocsv zo«M(W.4) 

' "My tta Wanna Aiuumc (U S) 

DiiaVuiuH(n.O) 

TornCAfm)i(72.S) 

vnin Yta Gonna (Ghr* H Up To Ma) ATUumc (7VI) 
CmyuvAiTI.I) 
SMvLeHiajM(l2.4) 

PdWr' Ma Back CAPnoL {S371 
(MOaMavnCMlttl) 
Wkal Vn QoMia Da invboai hgtowm (66.7) 
Vani aMMrn.S) 
MIgMy '0' I0MM(71I.S| 
SupamiM mt |H.4) 
Git Up iomi(H.4) 

Bulton an H ncOK (7I.€1 



ADULT RftB AND RHYTHMK: AIRPLAY 

eteclrcxncn*y mon^ored by Ntelsen Broao . i ■ i- 

■ 3()fift'.'»JUBr.i'>essMoiJalnc. andNielsenSojni^ii! Ir.. HOT R4B HlPHOP 
SINGLES SALES !his 6sla is used lo oompie Hot R&BfHk>Hop Sngles & TracKs. L 2006 

v. .:a Inc and Nnban Souncficwv Inc. HITPREDtCTOR: c 2006. 
I - :iiM. .;i-u!.;i .1 HiiPredtcBfafetradem8rteo*'nw*ftstLLC 

Data for week of JULY B, 2006 I CHARTS LEGEND on Page 66 



-iterial 



^R&B/HIP-HOP SONGS,, 





III 


TITLE Artist 
wooucEB tsoNGfmnHi) nimiT / pwiuotion ubu 


il 










BCTirS COIN- DOWN Yung Joe 

■M will IJ AMIMSOM C HOORE) OO BLOC^'BAD BOY SOUIK ftlLAHTIC 




1 1 


& 


III 


m 


D 


TORN LeToya H 

leiE'iGf ITB Bill L fPSIEiS TBISWOPO YDl/HO L LUCKHM 00 JAFHi,'. ^| 


w 


3 


4 




SNAP YO FINGERS Ul Jon Featuring E-40 & Sean Paul 01 Tne YoungBloodZ 

. SMi'ii . 11 iWIIri £ S!['*£hi SCJOSJPM. 0O SMt T'-T 


■ 


■ 


o 


5 


5 




SO WHAT Field Mob Featuring Ciara 

.\m. FMi .p>^fLWfO£n DCMWiOTO sji>tKsc«,c WLiUiMSONZ WALuici c Htms. (SO r."-i5fifiniHrEn5CC« 


mm 




4 


3 




ENOUGH CRYIN Mary J. Blige Featuring Brook-Lyn 

P .ifiKin-: U J PLi'Jl R JtRniSS.SOHRREns C CABtEn. M MAIHIARC- [lEFftNlNTERSCOPt 




6 


6 


9 




WHY YOU WANNA Tl. 


1 










■ AW i .v.i.; va,TBSlIDflQUWrojlWfflXMU*My«Mtl«^ 0O *W«i**fSm*.lAVT 






o 




21 


a 


BiStSSMH ME & U Caut* 

ITlll.'lllVflllM fl ifSllE rALEBUCl MC NOT aiECTtOHflAD eCrf.«l«niC 




7 k 


B 








SHOULDER LEAN Young Dro Featuring T.I. 

IIL C (C QUIHN :i HBflTC MURfll^t O G^iND HilSHf iTiav.Tli: 




i 


9 




DEJA VU Beyonce Featuring Jay-Z 

0 .cnKNs B -.wniis u aibs.h knoaus s c cwterk N.pnctu floocxj) Twtus.RjaKns) couMuvsuy 








7 


6 


PI 

■'1 


DJ PLAY A LOVE SONG Jamie Foxx Futurlng IVwisla 

r-OLOf- P* OON.SGAHltll iJ iONES.S GARRETT J L PEBRVJ • JilWO 


1 






0 


to 




GIMME THAT Chris Brown Featuring Lit' Wayne 

■ ■ - H:^GA«P£ir(SStO«lCH,SGA«RErri <J>0 Ji-'EWMB* 








10 






PIDIN' Chamilllonaire Featuring Krayzie Bone 

■■: '.Ai; D SilLIMS (H SERIKI.J SAvlWi j ■i[-;-rci^:s, •j.v'fiU 


■ 


I 




n 






DO IT TO IT C-ip-ish Fp.-,;uring Sean Paul Ot The YoungBloodZ 

. . !■ L"££S£ (fHIMG,»mNG,« RICHARD ■ . i, QQ ■ "Ol 


■ 


■ 


® 




17 




BOSSY KeliS Featuring Too Short 
f CfUihSFQRo ^ QARRfTT iK ROGERS S CRAHFORD.I A SH A W.S GARRETT) OO i - t ZZ'Ji^ 








g 


g 


J 


WHEN YOU'RE MAD Ne Yo 

i lAvLL'S ItYlDHt GlO l:tf .iV in.M!.. 




1* 


13 


n 




HUSTLIN Rtck Ross 

t'.f f-. '.'.lii-- ..V (-.fieEm^ A HAflfi.j J»CICSONl 0 Sli'I-SUDE rFf .-V 1"' 




11 




16 


13 


■f 

;tiS 


LOOKING FOR YOU Kirk Franktm 

■" >t^&.mOf*mFR*«WlHPfll.S«EhC HMSSERCWtf'AASOINGTCfii OO fO ^0 SOUL &CSf^) Cira^lC ;:f.'[!- 




1 




18 


100 




SISTER Scoundrel Squad Featuring Bun-B 

L !'[<[' lOvc id .oii{ n malker ihjosdm 0 irjuisie.! 




14 




17 


18 


"1 

ti 


CANT LET GO Anthony Hamilton 

M SATSON lA NAMlLTDH M BATSOHl 0 SO SO OtF.ZOUBA 


Ml 


ao 


19 


15 




WHAT YOU KNOW Tl. 

: , ■;■ ,■ ,.r,Rp:|.:, t ri.','lSC MAVFItlDL WUTSON.OMATHIIHfAVt 90 GBAriD "jSTLE AILANTIC 


*8 


i 


o 


25 


36 




WHEN YOU GONNA (GIVE fT UP TO ME) Sean Paul Featuring Keyshia Cole 

■, . . M- .H . Hi-'iRliJUESDSEMNEnNSUMi ®0 VF iTLi'lUC 


ii 




20 


14 




BE WITHOUT YOU Mary J Blige 

. V . 1 ■,' 1'Li.i-: 'J M CUX 1 - F:Hav, iJSTifl. © 'M'^i'i lM£fl^:>^[ 




1 


© 






2 


EiHSSllHI CALL ON ME Janet Duel Wtlti Nelty 
|tf:li;M;ir:ll;Ufil'l inmijitrianuHrjwii0BuiwnjAUSiiun«^ wgw 








30 


39 




SEXY LOVE Ne-Yo 
-H lEHEBMAMSCH.UEflKSEN) ODCFJaMiDJMG 






IP 


26 


2$ 


'it 


1 LOVE MY B**" Busia Rhymes Featuring will.i.am & Kells 

/.ILL JV1 ,T EM.;!- A ADAWS.t HARRISl OO AFTERMATH IHTERS^C'T 


i 


■ 


© 


35 


36 


1 


PULLIN- ME BACK Chingy Featurir>g Vese 

J DUPPILROC IJ O'Jfl: . PMIS.L1PS,H eAILEY8 A U0R6AN.J PASTORWSI O SLOT A lOr CAPITOL 






□ 


27 


26 


--■1 


FEELS SO GOOD Remy Ma Featuring Ne Yo 

■■iiif. ■ ■■ tH J F0STIR.LCOPPIM.SSM1THI 4ItO SRC UMV£B.ii4L UDTOrtri 


■ 


■ 




26 


23 




FLY LIKE A BIRD Marlah Carey 

■ ■■" M :'.Fitv J D wwenri ffi 'Slaiid :jmg 








23 


22 




GOOD LUCK CHARM Jagged Edge 

■1 L' : ■ I -. Ill .-tl :■ T i.JjEVB CSSEY.C ELLIOTT HfilCM*RD.JWtlLrAMSi ® COLCiWb'i SJM 


■ 


■ 




24 


19 




GETTIN' SOME Shawnna 

- : 'rA&HA'A.RGOOOEN.S JORDAN) M OTP OEF JAM.ipJMG 


i 




D 


t3 


43 




HMM HMM Beenle Man 

■ ■ L L . " 1 •illiy.X CARDOVA M GRtGOf'i OOO Si-IXKING VIBES VlRGI** 


■ 


■ 


: at 


22 


32 




GHETTO STORY Cham 

■r, ,' .; --.r- SECRET i| 0OO voDHUuiii 






r» 


29 


27 


J 


FtND MYSELF IN YOU Brian McKnight 

B UCt^NIGNI iB UCitHtGHTi O JMVERSAI. UOTDA^ 






34 


32 


30 


t 


MIQHTY -0- OutKasi 

ORGvetDNCISlAeUAmAPBrTCNRmXJVOmRiVfV^ A LAWEKMA 


8 


1 




36 


33 




OOH WEE Teena Marie 

: '.''.I- ■ : :•- ■, -|.v iIMARtf.n GMiiiie*! 0 CASH MOMY CLASSICS [J'ilVER^il. MfjI./.W 




w 




41 


40 




1 REFUSE Urban Mystic 

H M MH[i C BAflHER.S STDRCMl OO 5a&£ /iX.B}.m ef -, 




X 




31 


28 




JUST CAME HERE TO CHILL The Istey Brothers Featuring Ronald Isiey 

1 *.'r.i1fi,G CHAMBERS nrAYlOR.G CHAMBERS) O OEF SOUL CLASSICS OU J*M if-V:: 




a 


© 


44 


46 




S.E.X. Lyie Jennings 

L JEritJINGS .C JEhWK&Sl CCLUMei* E.'.' 




at 


© 


40 


45 


1 


U AND DAT E-40 Featuring T-Pain & Kandi Girl 
. EViIH ID -STEVENS J HSMITH.ABAILEV.FNAJM.HBlfUUSSl G StCK AiD' i** BMEVlAn.hfR bfii 




m 


© 


43 


42 




RIDIN' RIMS Dem Franchize Boy; 
. II'. M .v.J)»6HAMMGliAT0H.BLEVtRfTTESTaiER,CHIHAV1Sl 0O ^0 SO r.Ff '. 




40 


tail 


38 


34 




IN MY MIND Heather Headley 
■.V-];Y (DRAMSO.SSANQEHSI 0 




11 




33 


20 




4 MINUTES Avanl 




9 






SHINE Luther Vandross 
.•iMUV ,AW T LEWIS (JHABRtS Ill.T LEWIS S EDWARDS. Jfl .N flOGEHSl LtGAC* J hvl 




41 


■ 


» 


41 




1 LOVE YOU Cherl Dennis 

R 1, ESU; IFHIE C WllLlAMS.J JOKES i ROBINSOH) 0 BAP BOY »TLAI.Ili; 




n 


B 




37 




UNPREDICTABLE Jamie Foxx Featurir>g Ludacris 

■< ■ ■ -H . ..V ,H I ILL* J« .J SChEFFER D BAHER.C BPWtSi <&0 J t'MG 




1 








1 KNOW YOU SEE IT Yung Joe Featuring Brandy Ms. B ■ Hambrick 

IMij . ■ I 1 " .-IINSJN D nARREN.B HAWBflltKI O BiOCK.BAO BOY SOUTH ATLANTIC 


a. 


1 




I 


i 


D 


I'M GONNA BE Donell Jones 

TI»l4B'.li- : .',[ !■ .LVEROBmSON} 0 LAFACEiOMBA 






94 


24 




HOLLA AT UE l^J KKiM Feeluring LI Wiyn*. Paul Wri. Fat Joo. Rkrk Ross & PRtxJ 


1 


■ 




^ 


36 




BACK LIKE THAT Ghostface Killah Featuring Nb-Yo 

■ ■ "LV'; ill . ..[-^ . til... .v\ ■■■ HUTCHt 0O C'EF JAM ID..WG 


■ 


■ 


Q 


42 


31 




LEAN WIT IT ROCK WIT IT Dm) Franchize Boyz Featuring Ul Peanut & ChEVlay 

--'■Li- iV: Eu:mj WILLINGHAM.G TiILER.S LEVERETIE.M Gi^EAION; eO so s: 0EF VIPCIM 




■ 


Dl 


5t 


49 




PRETTY BABY Eric Benet 

T S..<S£Tf E EIE^CTD POSEY G NASH JR | O FRIOAY REPRISE A'ARNER BROS 


1 


■ 




52 


66 




1 CALL (T LOVE Uonel Rlctiie 

SIARGAIE iM S •Ri«SEN.TEHERMANSEHTJACKSOttl iSLANO tDJMG 




■ 




S6 


63 




LOVE SONG MisseZ Featuring Pimp C- 

■■■ il'^ iTJOHES DCARTEH.S JOflESi OO fO' StEl fif FFEN.INTER&COPE 








66 


61 


Ml 


NO WORDS Charile Wilson 

•1 <.ELi.¥ |fl LKiY) O JfVE.'IOMM 


1 








■ 


Q 


YOU Raheem DeVaughn 

tHUNTER iRSOfVAuGHN IHUNtER) O VWE 20MBA 




■ 



Singer s first 
up 10 and 
Sales Gainef 
awaiJas 
inlroducljon 
ofCO single 
raiesa789% 
sales increase. 
Ming this 
siiQle-s 
omictiart 
poWsby 



Song sprints 
94-74, Its 
lighest cliart 
posilxyi in fh/e 
wEfite WGCI 
Ctago (32 
spns) and 
WJHIVI 
Ortando.Ra.. 
(25) provide 
boosth 
a<play. 



At tia 5, 
amva! o: 
mao-single 
stirs 126% 
sales spil<e 
tot BET 
Award winner 
Mary J. Bige. 
Song jumps 
21-9 on Top 
R&B(Mp-Hop 
Singles Sales. 



LteBeyonci 
andJay-rs 
2002 NI 
■Crazy in 
Love.' their 
newpainngat 
No. 9 reaches 
HieloplOr 
justitnee 
ctwt weeks. 



mi. 


i 


m>' 


64 




67 


58 




IQI 99 


>S 




71 

mtm 






96 


67 




HI 


65 




Hi n 


M 












Si 


a 


Hi H 

Qi 


SS 

i 


11 

n 
19 




w 


in 


0.j| 


1 




m 62 


51 






81 




||2|73 


76 




BE 

QI 76 


a 

75 





TITLE 

PROQUCER ISDMGWRIICRI 
CRAZY 

ri'iGiH MOUSE iB aUHTOH.t CALLAWAYG HEWERBERl.G REVEHBEBll 



Gnaris Barkley 
eO ;ii amd;.'! I -..1 



GOD'S GIFT 



iLSTEllV SAMPSON) 



BACK AND FORTH 

"- '.'I : Z UtRlAH HARUKWYj 



ENTOURAGE 

■ .. MlHHii: lOGRANOftERRY.EWUOSQHAMEBfllTTt 



Omarlon [ 



^AGAHl ^BABYFACE G PAGAW.C ALLENi 



MPBELl.e CAMPBta.ICAMPBELLl 



IMPOSSIBLE 



Kanye West Featuring TWlsta. Keyshia Cola & BJ 1 



TC^tilL.H CQLE.B SLEDGE, A MAWZARERO S WAVNEi 



O HOC A fElLAOtf JAM, ID 



NUMBER ONE 



Pharrell Featuring Kanye West I 
OO STAR tWMMTtiaCOPe I 



Nelly Furtado Featuring Tln^aland I 

V>*0SI.EVRHILLS,TCLAY1QN> QQ WQS,LtY GEfFEHHtTERSCOPt | 



Jamie Foxx I 
O J w*G I 



THE CHOSEN ONE 

- HLtALtVfcClWIYBMjmWOFaWWTaAO&SWWiLWHLffCH 



UNFAITHFUL 

TARGAIE iSSMITMTEt<HtiUUISEW,MSER»KSiN) 



o cMtwi-vweins I 



Rlhanna 
O W/tlCF JAWDJM6 



GO AHEAD 

:!='/i,C MOOREl 



Gucci Mane Featuring Mac Breezy I 
O LAFLARL-BIGCW I 



AINT GON LET UP 



MR ME TOO 



MS ' rMORFiTQN G TM.3RNTnNi 



STUNTIN LIKE MY DADDY 

■ '.'^TERaWLLlAMS) 



MARGARITA Steepy Brown Featuring Pharrell & Big Boi 

■■■ "U KtS tPBflOWh PL WILLIAMS C HUGO.A PATTON) PURPLE RIBBON Vir'-,IN 



■ EHSllNGS <J t SMITH C JtHIWGS) 



LL Cool J Featuring Lyfe Jonmng^^ 
0 DEf 



BLOW THE WHISTLE 

, M.li:-' 1 1 * aHAWJ H SMITH C LOVE L J'EFfERSOII.i,PHR.llPS| 



H MAHHyC SMITH t SEFUA&Hl 



Method Man Featuring Lauryn Hill I 



FLEMMlSGGCODKEl 



Heaven Davis I 

O WlLDCWHJl MV& I 



TAKE CARE OF U 



I GAftClA.O R0ORHaiEZ.M A AWOUC W.SOW K AMXRSOW 



Shwilcal 

o MAjAtrnjamit I 



WANNA LOVE YOU GIRL 

"■ E ■.^■■ii'.i I . -MLi '.V - r mcKEi 
POP MY TRUNK 

I .'JINE-C i:il'iE 1.1. 



Robin Thicke Featuring Pharrell I 

OOO OVERBHODH.STAR TRAn.'IHTEHSCOW | 



WIrw-Ol 

MNE-O I 



LORD GIVE ME A SIGN 

! S STORC)- .E S IFWCtS.S STOHCH) __ 
SOLDIER SONG 



^ <FLUJAN.E SANIILLAN.O CWiALEZ) 



W SYMPHONY OF BROTHERHOOD 



Sapo I 

TEE-fl TEE I 



MIri Ben-Ari ^ _ 

O MIRIMOOt PROOUC'IONS StflEU PRIDE 



WORLD WIDE (V.I.P.) 



Saire Jones I 

O VIBANI I 



TELL EM WHAT THEY WANNA HEAR Rashad Featuring Tl. & Young Dfo I 



I CHEVY RIDIN' HIGH 

i.:. .a LyONS M VALEHfAHO.W bobertsi 



Dre Featuring Rick Roes I 

OO ,]mt.ZOMBA I 



I PICK IT UP 
PULLMAN IS GOOWS J FlOYQ. 



I GRILL -EM 
DnicLOPFILTHV i.R HHtTD B 2AYAS M OELQIOHNQ. 



JR Writer I 
O kd:m I 



I HEAT IT UP 
MR COi L IPABtt iv; MATHIS M CROOMS S AWOERSOHl 



Bubba Sparxxx I 

> HEW SOUTH. PURP.I HieeoH.viF- ■ 



Christina Milian Featuring Young Jeezy I 

I VALENfAW.J SULIIVAN.J JENKINS PHllHTI B ritaLFBl 0O ISl AfID iP.JMG 



.© » 






.«• 78 


62 






76 




BIB 


74 
1 




Hi " 


92 




as 


91 




M 96 


94 









■fiAKER C SVIIHI 



Young Leek Featuring Black Starr V|l 

O OEF JAM IDJM.3 B il 



DUTTY WINE 

■ . 'V L. L' lA-LOR.C MAR5WI 



THE ONE YOU NEED 

I ! I " JERKINE J JACHSOKl 



Tony Manerhorn I 

OO VP I 

Megan Rochell Featuring Fabolous ^jjl 



BUMPIN MY MUSIC Ray Cash Featuring Scartace I 

TELL ME WHEN TO GO E-40 Featuring Keak Da Sneak I 

.'Aru T:,T'.t>£C'AUJjA*fcJ.H5MfT>(.flS»ll»6,DUMCa««LSjWSMl06.> O 5CH Vltr IT »*.%AI«R BROS J 



BOJANGLES 



REMEMBER 



WHAT THE LICK READ? 



Juvenile I 

OO UlP AtiANTIC I 



BETWEEN THE BULLETS rgoorge a btUboard.com 

RIHANNA GARNERS R&B AIRPLAY 



Failingtochart with the pop-tinged "SOS." Rihanna 
earns the Hot Shot Debut on Hot R&B/Hip-Hop 
Songs with "Unfaithful," her sultry tale of love and 
infidelity (No. 68). 

Already top 10 on The Billboard Hot 
100 and Rhythmic Airplay. "Unfaith- 
ful" — co-written by Ne-Yo — tops 4 mil- 
lion in audience from 32 reporting sta* 



Rihanna 



tions. WMBX West Palm Beach. Fla.. leads with 
221 spins. The videoclip also heats up at MTV (No. 
8. 15 plays) and VHl (No. 17. 13 plays). 

Rihanna's sophomore album. "A Girl Like Me," 
which has never left the top 10 of Top 
R&B/Hip-Hop Albums, sees a 13% 
bump to earn The Billboard 200's Great- 
est Gainer prize. — Raphael George 



Data for week of JULY 8, 2006 > For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data i 59 



See cnaia Ltgand (o> luin and mutnUora. e 2006. VNU BtaMM VMM. Inc. M NM«n SoMScan. Wc M ngMs itMned. 
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COUNTRY ALBUMS. 
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:3 

So 


ARTIST 

■ • ■. - VflEB ^ DISTMBUTIHG LASti. (PfliCEl 


Title a 
luie g 


S 

Is 


1 


' 


1 


6 


VTI DIXIE CHICKS 


TMcIng The Long Way ■ 


1 


IRi 


2 


2 




RASCAL FLATTS 

■1 . .■V.'iJOD I'd ~-^V 


Me And My Q 


1 


3 


3 


3 




CARRIE UNDERWOOD 

!■■,■■. ■ .'I KKu: iia '-fl 


Some Hearts H 


1 


Ay 




i 




TIM MCGRAW 


Greaiesi Hits Vol 2: Refloctod ■ 


1 


■ 


I 


1 


D 


TOBY KEtTH 

SmCW Mti KSSHVluf M6!70 ('B 98l 


White Trash With Money 1 


2 


•ifm 
• 


8 


9 




JOHNNY CASH 

■■-1 ' J Jos?a8.'yM[ I 


The Legend 01 Johnny Cash H 


2 


o 


10 


S 




THE WRECKERS 


Stand Still. Look Pretty 








: .Vf'.li IISMI * 


m 


■ 


4 


6 




ALAN JACKSON 

I :.J2S1 SBN iie98:i 


Precious Memories 0 


1 


9 


n 


n 
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BETWEEN THE BULLETS wjessen a billboard com 

CHICKS MAINTAIN GROUP STREAK 



As the controversial Dixie Chicks roost at No. 1 
for a fifth week, foUownng a seven-week run atop 
the chart by Rascal Flatts' "Me and My Gang." 
the penthouse on Top Country Albums has 
been ocaipied by a group for 12 straight weeks. 

That's the longest the chart 
has been dominated by group 
listings since Dixie Chicks' 
"Home" spent 13 straight weeks 
at the summit, slariitig in the 
Ian. 18, 2003. issue. 

That partiailar H-week run 
atop the diart is also the longest 




for any group on this chart in tiic Nielsen Sound- 
Scan era. which began in the May 25. 1991 . issue. 

The " Home" set spent 19 cumulative weeks at 
No. 1 starting with its No. 1 debut in the Sept. 14. 
2002, issue. With 36 nonconsecutive weeks at j 
No. 1 . tlic trio's 1999 album "Fly" 
spent the most cumulative weeks 
at No. 1 for any group in the 
SoundScan era. 

The Chicks" "Taking the 
Long Way" moves 87.000 copies 
tliis issue, down 33% from the 
prior period. — Wade Jessm 
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Formal veteran George Strait racks up his 
secotid- highest debut with "Give It Away." 
which pops on Hot Country Songs with 5.5 
miUion audience impressions at No. 54. 

Strait recently acliieved his highest debut 
in his more than 25 years on this chart when 
"You'll Be There" arrived at No. 30 In the 
April 9. 2005, issue. That single jwaked at No. 
4 two months later in the |une 18 issue. 

Strait manages his new feat with about five 
fiill days of airplay at 70 of the 131 stations 




that Nielsen BDS monitors for this chart. 

"Give It Away," not to be confused with 
the Red Hot Chili Peppers hit. is the first sin- 
gle from Strait's next album, due in fall, but 
label sources say has not yet been titled. It 
has a tentative Oct. 24 street date. 

Should Strait ride this song to the 
chart's crest, he'll surpass Conway Twitty 
as the artist with the most No. I songs. 
Strait and Twitty are now tied at 40 chart- 
toppers apiece. — Wade jessen 
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LUNY TUNES S BABY RANKS Mas FIOTAi 2 


H 


■ 




»> 


62 


61 




LBS RCLEROS DEL NORTE Sempra Imtada Jamas Igualado 
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13 


SUFFER WELL 

OEPJCHt MDI I-i ■! -'i'i'Mii -^■F-•^;^r 


4 


7 


7 


LUUK UN IMc rLUUH (HTrNUIIt lAniiU) 

SANANARAMA IML ' .Vl il,T']RI I'JEL K02 


© 


46 


2 


IJII^ia!1 QTAQC ADC HI lun 1 
iJliTH PAfllS MITOM AAHNEK BROS PROMO 1 




1 


10 


GABHIEl i ORtSDCN '-.-^lijV.irir ,;SE OCi 




33 


4 


LEA W U (OiCQ MKE M VflZAflDTVASTH) OS MXES) 

CMICO FEATURING ASKLiE "PJ[ .I' l FLAVA WjitC 


6 


12 


6 


Burnt HUGS ■■i.nfK VH'mi 




23 


8 


WHEN YOU WALK AWAY 

HENRI ■■' ".I'.i 




S 


0 


1 1 a uvcn 

[u M oti; mnm II CUMU » tnoi fONl .M .'^iMuc <UNi 




«. 


t 


UNNT X FEATURING DHA CHARLES WI!ARO ODOS 


B 


13 


8 


1 WILL STAND 

CLAUDJA BAflHT nONNAJEAN PROMO 




36 


3 


1 nt ntJtkf I ii^rN 

DANCE HOIJS must iSSPROMO 




ig 


3 


UNFAITHFUL 

RIHAHNA 'iRT TFF JAM PROMO lOJMG 


34 


3S 


3 


TO CALL MY OWN 

BAfllON ', r - VO 


m 


14 


9 


1 AM NUI MY HAIH 

INDUAI11E ^-lI'vU-'SAl V:^tIlAri <>KIIMll 




48 


2 


JUS 1 run Unt NlUnl l&ULAHIcnit UNA nULIIci 

INDIA -■ 1 '.' . 'ii'J 




n 


10 


FADE AWAY 

SAftAH AIERirtt ■■[ .ilL- ■•ITIM lli.nl'r.i.h 


ii 


2t 


> 


1 irl Lis 1 tlNINu 
HADtSOM PARa BASIC LLi>. i207 




> 


12 


THE ONE THRJ GOT AWAY (WANDUE,VALBfTW lilXES) 

MTASHA BtDIhGFIILD ■. 




38 


3 


ALL 1 uAVc TU TUU vO 
TASORAH Ci>Ii' I[Ik: 


m 


ta 


« 




m 


41 


3 


rMCf*rvTci^ A 

Ul9L>Lt I tl^A 


B) 


22 


4 


■ - " r- .. Bf^ ^ 

FACE THE MUSIC 

COWUW ONE ■!!- .'.--I- -hlil.HJ 




32 


8 


L.Unnlrlo UnUUrlc 

lORN . ■. 1 'T 




6 


11 


FASTER KILL PUSSYCAT 

OMIWac FEAT BHirTANY MUWWf MAVtSC*; tSf^KPfVS. 


D 


a 


oUKtnMUUtL (HtMIKCS) 

nupAul H ■ ■■ ■■ 




17 


S 


YOU CAN TURN ME ON 

MUZIAIK Ff ATURIItB MIA S'.uEl 1 AHEl ^iOD TOHUV BOV 






a 


DANCE IN MY BLOOD 

HM. WOMEN A CHILOHtN REi'F^ISE fROMO 


« 


11 


12 


SAY 1 

CHnaiMA IH.IAM FUI rOUNG JB2T tSfMD PHCMQ SLRK 


42 


B 




FOREVER 

LAKE STREn PTIIUECT t :=(rVtH SCltll 71111 ISNtlCN 




9 


11 


INSTIGATOR 

RACI IHOWM '"r [IAS lABH OMSIS. INItfl&COPE 




24 


13 


SAY SOMETHIN (D. MORALES MIXES) 

tIAIllAM CAHEt rUI SNOOfDOGG l'-;ANP MIDUD lOJUG 


m 


31 


3 


C'EST LA VIE 

KIU (HGLtSM ;. ft^UMO 


ESI 


E 


a 


SANCTUARY 

srLvi» rosuN i ■ ■ ■ "1 rflauu 




25 


4 


CAFE CON ALEGRIA 

TONY MOftAN • Om IXfUJtNCt lACEL TmBHtUUf BO 




27 


12 


STUPID GIRLS 

PINK .1 i'.'HS 


m 


IS 


13 


HANDS UP TO HEAVEN 

H(*VIM 17 ■.■•<W*Vl 100« 




an 


CALLING 

lOlSHII 1 MUSM i ■ 1 - '-' 




30 


4 


THE TIME 

CHRIS THt eUIK nUUfiM OjG PflOUO 




45 


7 


IT'S MY LIFE (FINALLY) 

SEANEMSICN 




28 


S 


FAITH 




B 


a 


TRYING TO GET TO YOU 


w 






LEANA ilV EDISK DIVA PR04H) 








JASON 11 OEMARCD ■ ■ H' 'PiiiJH 




21 


12 


FALLING APART 

THE lOnMAItHS CHERFVIHEE Pfl OMO.' INI ER SCOPE 




37 


i« 


SOS (J. NEVINS CHRIS COX MIXES) 

flWAAHUSflP.OE* jAMINIt'IM iK.Vh 




29 


S 


MY LOVE IS YOU 

mSDf lOVt ACT : dW Wl,SICPtANl 




40 


11 


DIBIZA (BRING THE DRUMS BACK) 
OAHMTTflMUt STEREO IMfOn: 



(top electronic 
'albums. 



w 

1 


3s 


SS ARTIST 

TITEE .WPHINT S RUM6ER . DISTRIBUTING LABEL 

a SNARLS BARKLEY 

B£3 ST ELEEWNeK DOWEtOWN nCUl'.AIlAIITIC 






2 


GORILLAZ 

UEMOHUATS ' l I -.llDhE ■iftTS'.'i'lkE.lN 


B 
■ 




3 


~ MADONNA 

CDNEESSIONSORAOARaELOORrtViflSflUliil'. .;>(.:..>■ 




5 


j5 SHE WANTS REVENGE 




4 


, ZERO? 

* THE GAROER .-TIMATE DIEEMMA ATLARTiE E 


m 


9 


CASCADA 

" EYERYTWE WE TOUCH ROBBING 7506J 


m 


6 


. DJ LIL' CEEiTREVOR SIMPSON 

UltHA WEEKEHO E IIIIKA MM 


1 




■MM FATBOY SLIM 

■■ifl TT<E»AIIST)ffT3 WHY1IYriwmE»HtEli!HASTTWMiWi 


m 


< 


, OAKENFOLD 

A LIVELY MIND l.M.ERICA l99DD'LYARhER BPD5 




7 


. VIC LATINO 

EHHIVEMIl 02 .iqi.E DANCE SaMfl.THRrvE 


m 


111 


^ IMOGEN HEAP 

SPEAK EDH YDURSELE RCA VICTOR 72512 


1 




11 


. TIESTO 

h tEM> w SLN«E A UX IMaa EOKl tm DREUEX EiU 




12 


• THIEVERY CORPORATION 

VERSIONS E. ..';il.-M i eE: E:ilNGt 095 




^^^^ 


14 


• THE STREETS 

R€ HARDEST Mr ID AMAE AR EASY IBM MEE SnEe-.AnANir 






13 


J HOT CHIP 

THE WARNtNC '.^lliLLWERAS 62B1A' 




17 


,,. GOLDFRAPP 

'» !UI'I««AIU»I ..II -1 . 




IS 


„ DEPECHE MODE 

PlAYB(GTHEAWailiVE.-«l;.t«MrVME»«IBBW8* 


1 

1 




16 


, BAD BOY JOE 

TIN vm w *TL imwwiA t mm m Musc viawiiBBB 




■!■<■ FRONT LINE ASSEMBLY 

ARTIEICIAL SOLEIIER 




21 


, ARMIN VAN BUUREN 

A STATE DE TRANCE 7DDE ilRJ ' i:il 


21 


19 


,, GOTAN PROJECT 

LUNATICO ' iil.i'k.. I.E.....-' 


a 


24 


VARIOUS ARTISTS 
DISNEYREMIYMANIA .V'll E 'HIE* BBTTSE 


m 


20 


MASSIVE ATTACK 

COtEEETID . ..II. D 


a* 


23 


. VARIOUS ARTISTS 

«i aso) ifis EE;.!;. -. ii. v. etvjici? 5?t»wi1mv 




22 


BAD BOY JOE « JOHNNY BUOZ 
" UATRADARCtBJ L.'E.E. iJiE 





1 


HOT 

DANCE AIRPLAY 


is 

1 




TITLE 

ARTIST '.IliS'RIN! ; PHOMOnOt* LABELI 

Kfl WHATS LEFT OF ME 1 

BSI •oCK LACMT JtVL70UBA 


2 


2 8 


GET TOGETHER 

MADDNHA tlXHHin BROS 


a 


3 11 


FASTER KILL PUSSYCAT 

OAKEHFOIO FUr WITTANV IIVWM4T >.'1'.'[R|CK.'REPRIS( 


4 


4 6 


THE ONE THAT GOT AWAY 

NATASHA BEDIIHFKID EPIC 


• 


S 9 


SAY SOMETHIN 

MAHUW CARET rUtWIMG SNOOT DOOS l$LAN0<IIUM6 




12 3 


CRAZY 

GMAHLI BARKLE) DOWNTOWK'UVA 


fell 


6 7 


LOOK ON THE FLOOR (HYPNOTIC TANGO) 

lAMAMMUUW THE E.AE H'EL !00O 


a 


It 7 


MIRACLE 
CASCADA ROBBINS 






WALK AWAY 

l(ILlTCUnUNflCA.nMG 


la 


a 2 


UNFAITHFUL 

RWAMUSX^ :iE' JAM ID.'WG 




8 22 


BE WITHOUT YOU 
MAATJ ILKE . < 




15 3 


AIN'T NO OTHER MAN 

CHRISTINA ACUIlERA " ■ ^VZ 




10 16 


WAITING 

TA»1 tlOLl Til" . > COM 




BIT* 


STARS ARE BLIND 
nWUMLTOII .■,■.■'■ BROS 


IS 


17 S 


WORLD, HOLD ON (CHILDREN OF THE SKY) 

ROBtinCLAR M ■■■■ LASELTOHUY BOV 


its 


16 11 


HIPS DONT LIE 

■MAKDA Femmm wtclef jean epk 




d " 


SOS 

RWAHHA S^F'.SEF ;AM'IO.pWG 


1 




WAITING FOR YOU 

NARCOTIC THRUST : i.lll DHP DiSH 




% 7 


TRACKING TREASURE DOWN 

OABRIEL A DRESDEN << < NATURE 




20 5 


FADE AWAY 


lAWUIATIWTM ! ■'■■■.K 




13 16 


FIRE 

FERHT GOMTIN ULTRA 


32 


24 14 


WATERMAN 

ouv HUiKi rtttuRM mem m rocmns 


m 


22 13 


INCREDIBLE 

StU» M MOGTIIMIAL GROOVE/PDSITIVA 




25 2 


MAKE A MOVE ON ME 

JO!T»(GM ?:iVfn ■ ■! -1 "'VVVIOV 




23 6 


S O S. (MESSAGE IN THE BOTTLE) 

FIIIIRRMK ULTRA 



Data for week of JULY S, 2006 I For chart reprints call 646.6S4.4S33 
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ilerial 




JUL 



120061 




JAPAN 



1 NEW 


(tOUHDSCAM UPUn JUNE 11. JOH 

BLUE BIRD (CD + DVD) BLUEBIRD 

X1UMI HilHASAd 'RAX 


2 


2 


GOOD-BYE DAYS 

VUI - '. ■ 


3 


NEW 


BLUE BIRD 

ATUMl HAtUSAICI (. , ' ■ ''':> 


4 


NEW 


nine Dinn irnj. nunt ocaiiticiii cifUTCoc 

«UMI MAMASAKI TT.'.. 


S 


NEW 


AMBmOUS' YASHINTBIOE lUAN 4FRST LTD QMTKM; 

Moniinn uiisuMi - 


8 


3 


DAITE SENYORITA 

lOMDHISA UMASHITA .OHNNV S ENIEflTAJNMENT 


7 


NEW 


DIAMOND WAVE 

Mil KUHAi;! , . - i.T /Oin 


a 


5 


MILK TEA UTSUKUSIKI HANA 

MKSAKKRU lURUYAMA ' ', . - i - 


• 


8 


TERU NO UTA 

dOl IESmIM* i ■ ".'.iv. -il Cl'MMUMCailOM. 


10 


1 


BYE MY MELODY 

t.LU HlflAl . . . ■ ■.! 




FRANCE 1 


!! 

t 


LAST ■ 
WEEK ■ 


ISHEr 'lFOf . THE' LIVE) JUNE 27. »08 

WE ARE THE CHAMPIONS tOlNG A DANG DONG) 
CAAZY rnoG UACH! nECOflOS 


2 




ROC 

NAIXTA CDLL.VBIA 




2 


LIVING ON VIDEO 

nutiTOi-iMi II M 




NEW 


LA OU JE TEMMENERAI 

flOMNT PAGNY'.'t^-IHV 




5 


JEUNE DEMOISELLE 

niAMS 1 




3 


EYE OF THE TIGER 

»M£l BfNT ■■■ 






HIPS DONT LIE 

SHimk fT H*CL£F JIAH !- IT 






JE M'APPELLE BAGDAD 
THAAftEU COLUklE e 




6 


LE RAGGA DES PINGOUINS 
nikoo Me - II' MUSIC 


10 


B 


LES 8ETISES 

■EMUUTH'-rj 



UNITED KINGDOM 



GERMANY 

















TM1$ 
WEEK 




(IHf OFFtCIU UK CHUTS CO | JUNE tl. JDH 




THIS 
VFEEI 


3S 


(MEDIA COtlTAOL) JUHE IT 


1 


I 


MAN EATER 

NELIT FUHMflO V". .- ' 


1 


1 


ZEIT OASS SICH WAS DREHT 

HfRfiERT GR04IEM{VER FT AMADOU LOLU^fEIIA 


a 


3 


HIPS DONT LIE 

SUKlflt Ft WfCLFF JEltl -- 


2 


2 


'54. 74. '90, 2006 

sponifHtuNot STILLER ■. = ^m:,.:; 


a 


2 


1 WISH 1 WAS A PUNK ROCKER 
UNW TWM nCA 


S 


3 


HIPS DONT LIE 
IMANMA n. WTCLEF JEAN IPK 


4 


A5 


SUPERMASSIVe BLACK HOLE 
MUA&E 




4 




SCHWARZ AUF WEISS 

HUI MinKE waiNEn BROS. 


s 


4 


MONSTER 

IIFTOMATIC B ■ POlYliPH 




S 


5 


MANEATER 

HCLlTFUnTAM '.' > ' i.fHfH 


6 


29 


MAS QUE NADA 

SEReiO MENOCI n TXE lUCK ETED PEJIS HEAH CONCDflO 


e 


6 


CRAZY 

ONAflLS URKIfY DG'^llTOIIV^l' ATLANTIC 


7 


S 


FROM PARIS TO BERLIN 
imFIUL BLiHIHH eM[».,tR^ 


7 


7 


NO NO NEVER 

TUAS LMHTMM it-Zta i-OH-* WO 


■ 


39 


noonops ia liberation bro«dc«sti 

LOSIMOI'HCi . . 


a 


8 


HARD ROCK HALLELUJAH 


• 


41 


VALERIE 

THE ZUrOMS T'.^:. il.iL 


■ 


9 


LOVE GENERATION 

BOB 3.M-:l»P (1 [i»Pr PmE •! i Lf.', I'-'idl if T||"il. 


10 




WHO KNEW 
Pllill L«»CL'ZDMIW 


10 


10 


DANCE' 

GOLEO VI.-PLLfMIDfL'FATMAH SCMT MACH1,iM0S 








AUSTRALIA ^ > 




^ CANADA n 


!i 


2s 


lAllit) JUME li. tm 




THIS 




ISOUHIISCAIIII JUlTl.tM> 


1 


1 


HIPS DONT LIE 

StUUUlU F1- WYCtEF JEMI EPIC 




1 


1 


PROMISCUOUS 

HULTRinTJUNin; nMUUUIIIMUc.Lty litFItlLUNIveH^AI. 


2 


4 


THIS TIME 1 KNOW ITS FOR REAL 

TW YMIFi: OrUU SDhV BMG 




2 




CRAZY 

GNAALSUMLEV :i':'A')JIDA?(i ATLANTIC 




6 


WHO KNEW 






3 


HIPS DONT LIE 

SHKK'IA n WTCLEF JEAN EnC.'SdHY MUSIC 




3 


CRAZY 

GHAns BAfllOET nriAiTawN aflantic 






NEW 


STARS ARE BLIND 

P»lll!i HILTOh .V-l-l.i- 




2 


SOS (F1ESCUE ME) 

RIKANHA , • 






e 


AIN'T NO OTHER MAN 

CHRlSIIIU AGU1LEHA ^:i''f v.m yV:- Mil:,il. 




7 


BLACKFINGERNAILS, RED WINE 

ESAIMO JOf /.-^-llf: 






4 


SOS 

niHAMNI SRP.OEF JAMUNIVERSAL 




S 


FLAUNT ITl 
TVFIOCA !' '.Vri ii "^h 






5 


DANI CALIFORNIA (ALBUM VERSION) 
RED HQT emu rtfPEItS WARNtR 




11 


TEMPERATURE 

IIAHPAUI V'^ MUS-IC 






3 


UNFAITHFUL 

niiudrii "* i'. .! Kr>Ai 




16 


A SLOW DESCENT 

TK aUTTSVlr EFFiCF RQA3SH0W 






7 


NOT READY TO MAKE NICE 

DaiECHKKS ' -.'LK. i^O^V BMG MUSIC 


10 


5 


RUNNING 
CVUHOK EAST WEST 






NEW 


EASY 

UDEWUHI lAOIEt Di^>''tRAIiaN V;«>IN:i< 



EURO K 
DIGITAL TRACKS 


1 2 


fHIElSEH SOUN&SCAH IHTEAHATIONAL 1 JtlLV 1. IDOI 
HIPS DON T LIE 

SHUmlU FT WTCiif JEAN EPIC 




1 

3 


MANEATER 


CRAZY (SINGLE VERSION) 

llNAMl s BARALET .VNTQWU AILAH^IC 




5 


MONSTER 

TW l,LT3M*TIC l ,1 IF POlvnOR 


■ 


8 
NEW 


UNFAITHFUL 


a 


AIN'T NO OTHER MAN 

CHR.STIhA AG JILERR 'i<. A 


7 


10 


MAS QUE NAOA 

StPQia VENUIS FT THE BIACX EYED PEAS hFJ<T Cl'li^a^^ 




12 


BUTTONS 

THE ruSSTCAT DOILS FT SNOOf DOfiG A&IA INIERSCOPE 


P* 


6 


WHO KNEW 


10 


4 


1 WISH 1 linS « niW RDCHBI {Wm RIWBa M MV MWI 

SAHOf TF10H V'tlNG 


11 


RE 


SUPERMASSIVE BLACK HOLE 


ia 


9 


DANI CALIFORNIA {ALBUM VERSION) 

PEO MO' CHILI ffCPERS ■. 


t" 


7 


IS IT ANY WONDER? 
KEAtt . 




13 


SHE MOVES IN HER OWN WAY 

iHt >.1>0KS . ■■ .!. 


I" 


NEW 


MANEATER (ALBUM VERSION) 

hUl.' fLHUt3 '■ 


ia 


IS 


ROOFTOPS iA LIBERATION BROADCAST) 

lOSTPnOPHfTS .; . _. NOISE 


17 


16 


■54. 74. '90. 2006 
(PBHTFBEUNCIE .■ liiy; 


ia 


zm OASS SN» wu om (THE ffftcML m an imu or iinai 

MEOBiHT l^ROhLMETER n AMADOU UNO NAItlAM COLUMBIA 


10 


IE/. 


VALERIE 

■HE ;jroi.5 


20 


20 


FILL MY LITTLE WORLD (EDIT) 

IW FEnMG .51 AUr iTUfclO 





ITALY 1 


ii 


§1 
1 


IFIMlHIEltEHI JlllFl n rOOA 

STOP! DIMENTICA 

FIIIAHOFERRO ' Jl 


2 


23 


GET TOGETHER 
MADONAA i-l P^^i 


3 


2 


HIPS DONT LIE 

SHAFIR* FT .it:L£F JEAN EPIC 




5 


CRAZY 

QNARLS eARKLET .:lfitlU)^\ AIlFNUC 




4 


CUORE AZZURRO 




3 


SVEGLIARSI LA MATTINA 

TEBO ASSWUIO ' ^'Hsf 




7 


WORLD HOLD ON 

IDA SIHCIAR FT SIEVE EDWARDI •EllOW PF100UCTIOX 




10 


NOTTE 01 ME2ZA ESTATE 

• ERMATOA IRIT i ..m:... 




NEW 


SUPERMASSIVE BLACK HOLE 




9 


SOONER OR LATER 
OUItf Ail JAAIEt iNTJOCEtjT 



SPAIN « 


ii 




IPRGMUSICAE MEDIA) JUKI II. fOOa 


1 


HEW 


GET TOGETHER 

HAJTOIMA MAKNFP 9R0S 


2 


<E'A 


THEY DONT CARE ABOUT US 
MiOUELJACUOtlEPIC 


D 


t 


EARTH SONG 

MIOUajACUOIIEPIC 


4 


3 


VIVIR P«R« CONTARLO tm HACIENOO LO 

TnOUDORU Ob VERSO eCACOP 


8 


e 


WE ARE THE CHAMPIONS lOING A DANG DONGI 

CflAIV FPOG I,'; ■■ - - ■ 


• 


4 


JOHN THE REVELATOR/LILIAN 

OEPECHE MOIX FAUIE 


7 


2 


YOU ARE NOT ALONE 

FFICFIAEL JACKSON EPIC 


a 


8 


HIMNO OFICIAL DEL SEVILLA FC 

ELARREIATO I'PHl'l 


a 


7 


HEAL THE WORLD 

MICHAEL JACKSON - -'M 


10 


HEW 


STOP! OLVIDATE 
TaUHO FERN CAPITOL 



MEXICO S 


ii 
1 


ii 

1 


iBIMtAj JUNE t1. IMB 
JULIETA VENEGAS 

IMOH T SAL ^ JN* BVli 


2 


2 


SHAKIRA 

OfllL IIUIKM VOLlt<>iC 




3 


ALLISON 

»LLISON OC S- sMG 




5 


THE BLACK EYED PEAS 

MDKHil HUSIIIESS -'-M t.URlitUPi 




4 


ALEJANDRA GUZMAN 




11 


GUSTAVO CERATf 

AHIVUMOS , 




10 


DIVISION MINUSCULA 

DtFEClO PERFECTO .;!ir. t" " f,AL 




13 


LA OREJA DE VAN GOGH 

GUAPA .■:■'.< EMG 




7 


ANDREA BOCELLI 
DMOnt ■■:i: ■:■ -1 




12 


ROCIO DURCAL 

ME CUSIAS MUCHQ TOOOS SUS GMNDES EXHOS iGHi BUG 







WALLONIA II 




MEEK t 


intOMUVII JUNE IB ItOB 


1 




HtPS DONT UE 
SMKIMFI WTCLEF JEM fPK 


2 


4 


CRAZY 

QNARLS tARKLEV DO W NT OWN i ATLANTIC 


3 


e 


GOOD MORNING MIKE 

MHE NJ 




9 


JEUNE DEMOISELLE 

DIAM S HOSTILE 




5 


UVING ON VIDEO 

nUOTO PAHK.'ULM 


m 




GAROU 

8U0U CCwUMStA 




3 


FLORENT PA6NY 

ABflACAOABRA MERCURY 


a 


2 


PASCAL BRUEL 
LttFLEURSM MEN EPIC 


4 


b 


KEANE 

U><OEn TME MM SEA ISLJUID 


a 


7 


RAPHAEL 
CMAVANE CAPITOL 



SWITZERLAND + 

SINGLES 


ii 


il 


IMEDU CORTRflll JUNE 27. EDO* 


I ' 


1 


BRING EN HEI 

iASCHI UNIVERSAL 


, a 


2 


CRAZY 

GHAflLI lARKLrF IMWNTOWlA'ATLANTIC 






HIPS DONT LIE 

IMAAMA H. WYCLEF JEAN EPIC 


"4" 


4 


MANEATER 
NHUFOBTAOOL': C.-^FfN 


B 


5 


ONE 

■AJTF 4 lUGE FT- UI MATRIACH. GEFFEH 


1 


1 


NELLY FURTADO 

LOOSE ! ■ hit.il. 


2 


'lEV, 


DJ ANTOINE 

LIVE W niROPEI UUSIKVERTRIEB 


3 


3 


RED HOT CHILI PEPPERS 

ITAOAUM ARCAOIUIF WARNER H... s 


4 


2 


KEANE 

IINOIP TRC IRON UA ISLAND 


S 




GNARLS BARKLEY 

!T ELSEWMfPE .■-M.r/.l. Ar.asliC 



FINLAND a 


is 


il 


airmi-c» 




1 


MIKA KESA 

VALVOMO '.lNlv;nSAL 




NEW 


SEKAISIN 
ANHI TUtSKU Hl'L 


3 


NEW 


UUH 

TIUASAMIIJI I-ii.lf= "ICul-l ? 


4 


NEW 


MOMENTUM 

saiuw!p:ur- 




2 


RUKOUS 

MAJ KARMA FiEGAMANIA 




1 


LOROI 

TW ARtKULYPSE f^CA 


a 


2 


TERASBETONI 

VAUIIMME METALLIA AAKMH 


a 


4 


JUANES 

HIIANGHf Oi.ii~.Cr' 


4 


3 


KATRI YLANDER 

UTM TIAMOER ~ i 


5 


5 


POETS OF THE FALL 
CAMIVAL OF RUST PQFT Pi AVGROUHD 



POLAND 


ii 
1 


2 


IZWI lEK PRODUCENTOW AUDIO VIDEO) JURE II. ItOB 

VARIOUS ARTISTS 

THE BEST SIAOOTH JATE EVER' VOLS P;;VtTE■■^ 


2 




VARIOUS ARTISTS 

NAJIEPSM AluSiTU RFAF lOOS SONY FIMG 


3 


3 


MYSLOVITZ 

HAPPINESS IS EASY V'S;Oy;T; HOUSE MAI-AGEIAENT 


4 


1 


COMA 

UFHEEPASTCEONE SRY YHELKIU ARNMI SGN> HWC 


a 


7 


PIOTR RUBIK 

RUBIKON l.T L- 


e 


5 


VARIOUS ARTISTS 

TU EE PETRUS ■ TV JESTES SKJLIA MAGIC 




4 


RENI JUSIS 
NIAGNES ..INF KING 


a 


NEW 


MIECZYSLAW SZCZESNIAK 

EWTKLTCUO I l .1 "^J Ji J 


s 


6 


VARIOUS ARTISTS 

TOP KIDS 7 


10 


22 


VARIOUS ARTISTS 

RMF |y AAiLEPSZA HU7YKA NA WIOENE ' '. ' .M< 



HUNGARY ^ 


ii 


.a 


[HAHASZ) JUNE 21. 2BBI 


1 


1 


GET TOGETHER 

HAOONNA .'.i^'.:<- ^hDS 


2 


NEVF 


CUBA 

CUBA CLUB ... 


3 


NEW 


PIRATES OF THE CARIBBEAN 2 

DJ DESIO - - .H 1 KPPSSS 


4 


3 


HIPS DONT LIE 

SHAKIIU FT YVYCUF JUN E .'IC 




NEW 


RECORD STRAIGHT 

HEO '-■i.j'ii :■. 


1 


1 


RUSZA MAGDOLNA 

A DONTOKBEN ELHANGtOn OAUM UNIVERSAL 


2 


? 


TANKCSAPDA 

AilNDCNKl VAN VALAIVT ClUSSIXUTIORS 


3 


4 


SRAMLI KINGS 

SRAMLIBAR UNfVERSAl 


4 




MC HAWER FT. TEKKNO 

TUR4la V.'.-'.: 


S 


3 


FULES MACKO 

FIRES hUCXO E HI • E ( SONY BAAG 
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EUROCHARTS 



TOP 

CONTEMPORARY JAZZ 



SIN(3LE SALES 



mm 

li 

1 


§1 

1 


tUROCHMTS Ut COMflLfO IT IIUIOARO FROM THE KATlOHAl IIRCLft AHO RLiUM 
SALfS CHARTS OF tO EUROPIRH COURTRIES JURE II. 10*1 
HIPS DONT LIE 

SK»»:RA FT WYCIEF JEAN L- . 


2 


2 


MANEATER 

RttLT FIARTAM WOSLEV GEFFEH 


S 


3 


WE ARE THE CHAMPIONS (DING A DANG DONQ) 

CRAZT EROfi UACH1 RECORDS 


4 


4 


CRAZY 

GiURiS lARNUr DCiAfiraAIJ A^LiSf C 


S 


7 


ZEIT DASS SIGH WAS DREHT 

HEHKERT GRXINEMEYER FT AMADOU rOLUMBa 


B 


MA 


HOC 

HAOIYA ;: \ iMc A 


7 


S 


LIVING ON VIDEO 

fWTOP-'. : 1 ,w 


8 




SUPERMASSIVE BLACK HOLE 

MUSE 


S 


6 


1 WISH 1 WAS A PUNK ROCKER 
IMCH THOM RCA 


10 




'54, 74. '90, 20M 
SROATFRCUMOC STILLER VEflnQQ 


11 


33 


MAS QUE NADA 

KRHO IKHOEI FT.THt ILAa ETID PCAI HEAR/COMCCMO 


ia 


10 


WHO KNEW 


13 


lew 


LA OU JE TEMMENERAI 

FLORfMT RAWT MERCURY 


14 


•z 


HARD ROCK HALLELUJAH 

LORDI RCA 


IB 


9 


SOS 

RIHANMA SRPi'OEF JAAI 








ALBUMS 






Ji: 


Is 


JIMK n. IM* 




1 


KEANE 

UMOfR m IRON lEA ISLAND 


2 


2 


RED HOT CHILI PEPPERS 

SI«ai'JM ARCADIUW '-■>-l>' 


3 


4 


SHAKIRA 

ORiL FtXiriON VOL I . 


4 


3 


NELLY FUHTADO 

i.O0!t M'. . L. iLfft*. 


8 


h» 


MADONNA 

m GHNC TO TILL YOU « SECFKT WARMER BRDS- 


S 


19 


THE DIXIE CHICKS 

lAIIIHS THE LONG WAT C [il 1,'UBlA 


7 


5 


GNARLS BARKLEY 
JT ELJEWWRJ 


8 


NE» 


FATBOY SUM 

WH1 TRf HARD! fl ■ THE GHIATESI HirS i^^INI 


• 


15 


PINK 

m HOT MAO LAFACLZOMSA 


10 


KE« 


AUTOMATIC 

HOT ACCEPTED ANYWHERE -HQLiE POLWl 


11 


1G 


SPORTFREUNDE STILLER 

VOU HAVE TO WIH IWtKAMPf VERTlftO 


18 


14 


GAROU 

SAfltXI C&.UMSIA 




11 


KATIE MELUA 

PIECE IYnECf:)^AMATlCa 


14 


18 


JUANES 

Ml UHGRC UMruEflSAl 




S 


LORDI 

THE MOCKALrrtl ncA 




RADIO AIRPLAY ^ 


THIS 


EE 
3!> 


RADIO AIHPLAT INrORMATIOIt FROM ll EUflO^EAH COUNTRItl At MONITORED AMD 
TAIULATEO BT NIELSEN MUSIC CONTROL 

JUNE n. lOH 




1 


HIPS DON'T UE 

SHAKIRA FT WTCLEF JIM S01V BM 


' > 


2 


CRAZY 

ONARLS BARKLEY OOW HI OWN.' ATLANTIC 




3 


SOS 

niHiHM ■'■1^ m JAM 


4 


4 


DANI CALIFORNIA 

RED HTT CHILLI PEPPERS ■'MRHCR BROS 


[' 


6 


IS IT ANY WONDER? 

njUlf iSLASD 


: a 


5 


SIN SIN SIN 

ROtM WRltAMI CHRYSALIS 


h 


10 


MANEATER 

MELLY FWTAN W>SlEY/OSf FEN 


a 


B 


A DIOS LE PIDO 
JUANEl -.■■..<^:.: 




7 


BECAUSE OF YOU 

KEaT ClARISON RCA 


10 


11 


WHO KNEW 

PIMK LAfACE.ZOMBA 


1" 


9 


UPSIDE DOWN 

JACK JOHNHH JACK r.Mrj^.:'i li-i. _!-[ ■■'[ ji.r,;rsi. 


13 


12 


ONE 

HUrrj.BUfiE MA-HUnCK'SEFFEN 


[« 


13 


BEEP 

TME mSTCAT OOUl Ft WU 1 AM aam; MTERSCDPE 


I 14 


ie 


WORLD HOLD ON 

•01 SnCLAR VEuOW PRDDUCTKM 


lit 


JI 


MAS QUE NADA 

SEMIO WNOa Ft TM BUCK EYID KM HEAHtOMCORD 





Vjazz ■ :.iiiinmirriii 


PI 

1 


!! 

PS 


ARTIST 

TITLt '.'''[-.I'll t NUMftER >' DISTRiauTING LABEL 

BImichaelbuble 

R|R41 II'S TIME ' i^'PtPRISE A|946>'WAnHER ftROS ± 


■ 


o 


5 


2 


DIANA ROSS 

8iuL"'. J. ".■ '.OtitSi'UVnG 




m 


2 


.9 


ELVIS COSTELLO & ALLEN TOUSSAINT 

IHl RIVER Ih REVERSE v- RVE FORECAST OWSM'VC 




w 


3 


3 


KATIE MELUA 

PifCl BY PIECf DFlWATiCO UNIVtflSAL MOTOnKN O0M88-'UMR6 




m 


4 




CHRIS BOTTI 

TO LOVE ASAIN THE OWTS COLLtMBW JTSOS'SONY UUSiC B' 


1 


I- 


6 


s 


NAT KING COLE 

THE VERY BEST OF MAT KING COLI CfllOL inH 




li 


r 


31 


MICHAEL BUBLE 

CALtGHI l« THE ACT ■ 1 -''HISE WsJi WAfiNER BROS * 




1* 


8 


9t 


CHHIS BOTTI 

WI<Ft| 1 FAU IN LOVE CLKilMBIA 92872' SONY MUSIC 0' 




w 


11 


5 


DR. JOHN 

MEflCEfihAfl v.. 1 'tOTE 






9 


93 


MADELEINE PEYROUX 






10 


90 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

AI CKPhfjIE MAi:. ■■■. ', " ' ' . ■ !i . . '. "i 




^ 


16 


2 


GORDON GOODWIN S BIG PHAT SAND 

THE PHAT PA:h J: ! 






13 


12 


CASSANDRA WILSON 

iHUHnefiBWD ' '.M<ia 




1^ 


17 


S 


YELLOWJACKETS 

IWEHTi FIVE ] * 





m 


n 


9 


VAHIUUb AHIISTa 

LEGENDS 0^ JAZZ WITH HAMSEY LEWIS SHOWCASE LFISUEDIA ^^Bi'OO 






14 


37 


DIANNE REEVES 

COnO NIGHF AND GOOD lUCA (SOUNOTRACKI C'J^CORO Ml 2]07^CQNCORD 






IS 


3 


VARIOUS ARTISTS 

THE HOUSE THAT TPANE BUILT THE UST Of IMPULSE MCOROS IMPUEE' COBTUVG 




i* 


19 


2 


REGINA CARTER 

ILL u SEEING YQu , vm:: 




19 


23 


e 


FRANK CATALANO 

M'GKIY BUHNER ['.'■ . '* 




r«a 


18 


22 


LOUIS ARMSTRONG 

THE DEFINITIVE CDlLECTION ^tlP-C UtRVL'CMRONICLES CN)a93''UME 




tl 


21 


29 


VARIOUS ARTISTS 

gUR K!W OniEAHS a SEMEFn AtBUM NONESUCH 79S34.'WAf|NER BROS 


1 






RALPH TOWNER 








Time hue l ,CRiiL t^iSSfCS GRQuP 






s 




JACO PASTORIUS BIG BAND 

THE WOHD IS QUTI ^ ^ . ^ ■ 1 ' C 








1 


ROY HARGROVE 

NOTHIKG SERIOUS i '-'t?M VG 


i. 


Bi 




VARIOUS ARTISTS 

VINTAGE VERVE :{-.: :i[JJ.3? vG 


f 







is ss 


ARTIST fl 
TITLE IMPRINT i NUMBfl ' OlSTRIBUTIMG LABtL H 


1 


I 


12 


KTItHE 5 BROWNS 

H(l BO(,tNllAR:(S ■ ^ !■ ■ i /B.'ie.SONV fl«G MASTERrtORKS B' 




3 


7 


DAWH UPSHAW ATLAMIA SYMPHONY ORCHESTRA (SPANG) 

GOtlJOV WSeIUAMAB fOUNIAJN OF lEAflS n.; .■ M,';! i HM'-'.-i.. .:,I'r-ii: i [,-(li.;H 


B 


E 


1 


JOEL FAN 

WORLD KETS ■T-ftHEUCE lOi 


IF 


2 


3t 


ANDRE RIEU 

THE f LYING DUTCHMAN DESOn K^TO 




4 


K 


ANDRE RIEU ■ 




21 


a 


MITSUKO UCHIDA 

BEETHOVES PIAHG SONATAS PHILIPS I10o3 79' UWVtRS A L CLASSICS GROUP 


f 


6 


63 


THE 5 BROWNS 

THE i BBDWNS -■ ■ - ■ mvi- snrj' BWG MASltRftORKS a 


I a 


9 


17 


LONDON PHtLHARMONIC ANNE-SOPHIE MUTTER 

MOJAHI UIQLIN CQNCtHIDS M M^'il .iMVf ftSAL ClASSlCS GROUP 


f-a 


5 


IS 


JUAN DIEGO FLOREZ 

SENTIMIENTO LATINO '[i" " !!■ . ■ i' 


10 


8 


91 


YO YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICOMI) 

TO-YOM* PLAYS EHNW MORftCOM y:!.- tl,'. Mii-EPWCRKSift 


% 


7 


15 


LANG LANG 

MEMORY ■ ; . ' Lli.T UNIV-RSAl CLASSICS GICJP 




16 


14 


YO YO MA THE SILK ROAD ENSEMBLE 

SUFKULOJOURtfYS BrrWOrMH0K0NS0WCLASSKA.a»a2S0HVBMQHllSmiH]RG 




13 


39 


RENEE FLEMING 

SACPED SDNGE _ . . ■ .MVEKSAL CLASSICS GROUP 


Fl4 


18 


16 


SOUNDTRACK 

MATCH POINT ~\ 


ID 


22 


S2 


MOfWON TAemACLE CHOIR WITH ORCHESTRA XT IBffU SQUUC (JESSOPi 
CHOOSE SOMEIIimG LIKE A STAA VD^VDh TAeERNACt.E CHOIR O'm 


i* 


12 


a 


MAURIZIO POLLINI 

CHOPIN «OCTI;flNES " " f ' WA UNIVERSAL CLASSICS GBQUP 




11 


36 


ANDRE RIEU 

NEW 'EARS IM VIENNA :i~.:Z'l 


18 


10 


2 


VIENNA PHILHARMONIC (BOULEZ) 

MAHLER SYMPHONY MO 1 ": i (li'-.^H J 1 INIU E R "iAl CLASSICS GROUP 




B 


1 


VARIOUS ARTISTS 

THE INSIYLE WEOOINC COLLECnOR ?B03* 




14 


12 


PLACIDO DOMINGO 

ITAMA Tl »M0 ■'- '..-I." vLASSlCS GROUP 


m 


20 


a 


CHRISTOPHER PARKENING 

aiUIH. GRACE LUE » IIMIH . " ■ ■ 564^4 ANCEl 




E 


a 


1 MUSICI/PINA CARMIRELLI 

ViVALH: THf rOM BUHMt PHILIPS OaeT7B.'UNrVER5AL CLASSICS GROUP 


m 




CECILIA DARTOLI ■ 

OPIRA nOMm OECCA MSI M -JNIVERSAL CLASSICS GROUP K 




17 


2 


MAHLER CHAMBER ORCHESTRA (ABBADO) 

MOIABI DIE I*JB(=1FL0IE >: I'MVcHiiL CLASSICS CROUP 


K 


23 


n 


POLYPHONY (LAYTON) K, 
WKTACAE CLOUDBURST AW 0THe4OWMW0nKSK^ERI0)ierfr43'V<iVIMCtSIAWUhDi K 



m 



m — 


7 


10 


i 


5 


9 


D 


9 


37 


M 


17 


4a 


B 


1 


3 




3 


13 


B 


4 


5 


■ 


16 


22 




12 


3 


K 


10 


16 




a 


16 


■ 


13 


33 




23 


12 




24 


to 


■ 


IS 


16 




21 


«4 




6 


15 


E 






11 


17 


i 


22 


36 




IS 


13 


® 


B 


a 


o 






25 


a 



ARTIST 

TITLE -V tPRiNT & huUBER DISTWSUTHS UKl 
niHERBIE HANCOCK 

fflfiffl POSSlULiriES H'-"R.HAWCOCK TWiaflffCtOlt 



;:?-vQ 



I 



GERALD ALBRIGHT 

PtAK ftS^ft'CPHCORQ 



EVERETTE HARP 

IH THE MOMENT :"«NACM;E IMO 



ERIC DARIUS 

JUST GETTING STARTED "iARADA JAU 60556,'NAftADA 



RAMSEY LEWIS 

WITH OHt ^iQICE " ^MM'THARAOA 

VARIOUS ARTISTS 

SWEtTASElT THE BEST OF NEW URBAN JAZZ ruftA.TA JA7; S837?;NAIUOA 



KENNY G 

AIIAST THEOUEISAI 



ftlSIA 6?4:0. RMG 



NORMAN BROWN 

THE .'{nt BEST OF HOfMiU BH 



N GAP 0O563O'VG 



LIZZ WRIGHT 

DREAMING WIDE AWAKI VERVE FORECAST 0&«D69.'Vlj 



SPYRO GVRA 

WRAPPED IN a DREAM HEADS UP 310? 



KIRK WHALUM 

■.IFlll WHALUM PEIUORMS THE BABYfACE SOMCSOOK RENDEZ'^C 



PIECES OF A DREAM 

piun* TAit! ■ 
EUGE GROOVE 



: GCJ99.riARA0A 



CLASSICAL CROSSOVER 



ARTIST 

TITLE m PRlWT a NUMBER / DtSnMUTlNQ LAStL 
m ANDREA BOCELLI 

AMOPf ■ IGAR DtCCA OOflOBaiUWEHSM. CLASSICS GFIOUP 



a 


2 


23 


IL DIVO ^ 




4 


62 


IL DIVO g 




3 


ia 


ANDREA BOCELLI 

AM(jP :-i .!,r4l afilVERSAL lATlHC 




S 


as 


ANDREA BOCELLI 

ANDflEA - . v '■. .tRSAL CLASSICS CflOUF 




6 


7 


SOUNDTRACK 

THE OA VINCI CODE DFCCA nC«ATftaiNIV1RSAL CLASSICS GROUP 


1 


8 

7 


33 
15 


SOUNDTRACK 

PRIDE A PREJLDICE DECCA DOSSJaUHIVERSAL CLASSICS GROUP 


MORMON TABERNACLE CHOIR 

rwER SINGS MY SOUL MDRMDH TABERIACLE CMGIA ^0036 




10 


60 


SOUNDTRACK 

son A'AjU EPnfflH n VlfWl fx STM ■ ■,y.=YTWO*S + 




9 


31 


JOHN WILLIAMS yO-YO MA ITZHAK PERLMAN 

MCMORSM AGUSllA iSaiRDnwOL* -"'.'i i: ■'. n ^ l" ii' ;(/r d.t^VASTEBAWS 




11 


36 


HAYLEY WESTENRA 

ODYSSEY ■. . ■FSAL CLASSICS IJROW 


m 


12 


41 


MORMON TABERNACLE CHOIR 

tirif IS SPOKER HERE Mm i.mfi 'ABERAACLE CKVR COtT 


m 


13 


3S 


SARAH BRIGHTUAN 

^V-'J>MUlEYtY-Y>»A.Tm<CPiWLlTlPAiWIIIHIHIIIIWttaaAABSY>J«g&AQAigASCW 


14 


14 


24 


CHLOE 

*ALA)NG IN THE AIR VfllunAY, 


<D 

18 

o 

18 


22 32 

15 17 

16 52 


THE EAST VILLAGE OPERA COMPANY 

THE EAST VILLAGE OPERA COHPMTOECCA EOSISl JMVERSAL CLASSICS GROUP 


TIM JANIS 

COASlAi AMERICA IIM JAEEI5 ENSEM8LE MIC 
IL DIVO 

TRi CHRISTMAS COLLKTIOR SVCO COLl^AEBIA SYHS SONY MUSJC 


BOND B 
EXPLOSIVE THE BEST or IIMD VeODECCA OOATA&LJUVERSAL CLASSICS GROtJP S WM 


IS 

20 


19 

2D 


9 

40 


EDGAR MEYER 

FLIiARUHFH MSOSSOIYY BMG MASIERWORKS 


THE IRISH TENORS 

SACRED A SPINIIUAL .'DJRNET RAZOR A TIE tliii 


21 


21 


90 


SARAH BRIGHTUAN 

LIVE FROM LAS VEGAS '. ;'j0IO SFMLAFlGEl 


o 

23 


BE 

23 


52 


VARIOUS ARTISTS 

STPINC D'JARYEI TRiELTj I U FALL OUT BOY VITAAAIH MBS 


AMICI FOREVER 

DE'iNEO ■■ ■ ^Mb 


24 


16 


19 


SISSEL 

INYO PARAOISE :r J . Ji-" ;.i ^ .'PH l. PtASSICS GROUP 


aa 


17 


3 


THE TEN TENORS 

lEhOLOCY Pi' '. . j .b' A'.PiNER STRAiEGlC EAAHREIING 
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terial 



SUES D«U COMPIIEO Br 



Nielsen 



TOP 

DIGITAL, 



CHARTS 



SEE 8ELOW FOR COMPLETE LEGEND INFORMATION. 




Sates data cotnptked trom a comprehesfwe pool ol U S rnuslc merchants by Nl«<sen 
SoundScan Sales data for R&B.'hip-hop retail charls m oomptled by Nielsen 
SoundScan bom a national subset ol core stores (hat specializs in those genres. 

0 Albums wtth the greatest sales gaim this week 



Where included. Ihto award indicates the title 
' wiVi the charrs largttt unit increas« 



I Where included, this award ir>dicales the title with 
' the chart's biggest percentage growth. 



Indicates album entered top too ol The Billboard 200 
arxl has been removed from Heatseekers chart. 



PfilCING C!-l ; 

CD/CasMfM prices ore suggested list or equivalent prices, which are projected 
from whotesafe prices El after pnce mdicstes album only available on Dual Disc 
CD DVD alter price indicates CD, DVD comt» only avail^}te. P DualDisc avatf- 
able. +' CD.'DVD combo available. * irKlicaies vinyl LP is available. Pricing and 
vinyl LP avaitabflity are not included on all charts 



RADIO AIRPi .-L- =■ ^.'H.-,--T- 

Comptfed from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number ol gross audience Impressions, comput- 
ed by cniss-rsferencing exact times of airplay with Arbitron listener data. The 
SKOSpttons are the Rhythmic Top 40. Adult Top 40, Adult Contemporary, Modem 
Rock ar>d Adult R&B charts, which are rar^ked by total detectmns 

9 Songs showir>g an increase in audierKe (or detections) 
over the previous week, regardless ot chart movemenl. 



RECUn--^-.; L : 
Songs are removed from the Hot 100 and He* 1 00 Mqitey charts sanultaneousty 
M thsy have been on the Hoi 100 for more than 20 weeks and rank below so Songs 
are removed trom the Hoi R&aH»p-Hop Songs arxl Hot R&B/Hip4fop Airplay charts 
simuRaneousty if Ihey have been on Iho Hot RU/Hlp^lop Singles & Tracks lor mae 
than 20 weeks and rank beknv 50. Songt are removed from the Pop lOO arvJ Pop 
1 00 Atrptay charts suTiuRarwouaty H they have been on the Pop 1 00 tor more than 30 
weeks and rank betow X. TWes are removed from Hoi Country Songs 1) they have 
been on ttie chart for mora than 20 weeks and rank betow 15 in detections or audi- 
sTKe. provided thai Ihey are not sW gaMng erwugh audtor>ce points to t>ulet. Songs 
are removed trom the Aijutt Top 40. Adult Contemporary, Adult R&B. and Hot Dance 
A«ptay Chans it they have been on the chart tor more than 20 wssia aiKl rmh below 
1 5 (20 (or Modem Rock and Lolki) or If ihey have been on the Chart lor moTB Vlin S2 
weeks arxl betow la .^A^^^h 

SINGLES SALES CHARTS ^IHH 
The top seHmg single* compUed from a naliorul sampte ol retail store, maaa 
merchant, arxl Internet sales reports collected, compiled, and provided by 
Meisen SourxlScaa For R&B 'Hip-Hop S«ng1«s Sales, sales data is compiled 
from a national subset parcel ol core RAB Hip-Hop stores by Nielsen Soundscan. 
# Singles with the greatest sales gains 



O CO smgle availatM. O Digiial Download available O DVD single 
O Vinyl Man-Single available O Vinyl Single available O CO Max^rtQle 
avaitabte. Conftgurations are not included on all slr>gles charts- 

HiTPPEDlCU)!- 

^ kxicales tMa earned HitPredidor status In thai particular lormat based on 
research data provided by Promosquad. Songs are Meted onllrte by Promoequad 
Ming multiple listens and a natlomvide sample of careluty profiled music con- 
sumers. Songs are rated on a t-5 acale; final results are based on weigfited posi- 
tives. SooQs with a score of ^ or rrxxe (75 or more tor countrv) are judged to 
have Hit Polerttia); although that berKhmark number can fluctuate per tormei 
based on the strsrxiih of availabia music. For a c o mplete and updated M of cur- 
rent songs with Hit Potentiat. conwitentary. polb arxl more, pleeae visM www.Ntpre- 
dictorcom 



Compiled from a national sample of reports trom dub DJs. 

0 Tiit«s «vim the greatest dub play trxrrease over the previous m 



• Recording Industry Assn Of America (RIAA) certification lor net shipment of 
500.000 albums (Gold). ■ RIAA certlficatton lor net shipment 

tor 1 mthon units (Plabnum). ^ RIAA certritcation tor net shipment ol 1 0 mrllicn 
unrts (DiarTX>rKl). Numeral wRhIn Platinum or Diamond symbol irxlicates atoum s 
multt-piatlnum level. For txwed sets, and double albums with a njnnifig lima of 
100 mirujtes or nwe. the RIAA multiplies stiipments by the numtier o( discs arxl/ 
or tapes CertlficaUon lor net shicxnerMs of 100.000 units (Oro). Certification 
ol 200.000 units (Ptatino). 1*. Certiitcation of 400.000 units (Mum-Platmo). 

SINGLES CHARTS 

• nUA cerUicatkin frx 100.000 pak] downloads (Gold). ■ RIAA oeitficatksn lOr 
200.000 pad downksads (Platirum) Numeral wWhln platinum symbol ir>dlcaies song's 
mdbplalvujm level RIAA cerHftcaUon tor net shipment of 500.000 snglee (Gdd)- 

MUblL .■ iL'LLi ■-,i\Li b _ H : 

• RIAA gold certiflCBtlon tor net shipment of 2S.000 units tor vxleo singles 
RIAA gold certitealion tor net shipment of 50.000 units for shorttorm or 

kxigform videos ■ RIAA platinum cenffication lor net shipment of 50,000 units 
tor video singles ^ RIAA platinum certlflcfllion tor sales of 100,000 units for 
stxMtlomi or tongform vMeoa. 

DVD SALES VHS SALES VIDEO RENTALS 

• RIAA goU certlka ll on lor net sNpment of 50.000 units or i^ mtflion in sales at 
suggested rstai pitoe. ■ MAA platinum certiliceton for sales of 100.000 units or S2 
mHlton m sales alguggoBtod retail price. 1 IRMA goto c^rtiftcanon lor a minimum 
sate ol 125,000 unlls or a dolter volume ol S9 millon at retail for theatncally released 
programs: or of at least 2S.0OO unite and SI mtton at suggested retai for norvthe- 
alncai titles IRMA platinum ceitW cl te n tor a niMinum tale at 2&OJ900 unite or a 
dollar vohjme of $18 mllion at retail tor theatrlcaNy retaaaed provatns. and ol at 
least. 504)00 units and S2 mWon at auggeatod retail tor non4hsatrical Bites. 



Wpop catalog . ^ 








ARTIST 




o 


u 


iS 

im 


TITLE lUPfflNT 4 NUMBER nSTfllSUTmS UBEL iPfllCE) 

KB TODD AGNEW 

MEM QflACE LIKE FUUR AROENI }2i30 1 16 Hi 


i 


o 


3 


39 


DANE COOK 

M*FlM.K)l f 5**L10WEO : jW:lvC£MIflAl. Ml? (16 9B C0,OvO. 




a 


2 


159 


THE BEACH BOYS 

ilIT at£; 'J( IMI SEACHBOrS SOUWS OF SUkMU CMflOl CMOdBMK 




4 




139 


JOHNNY CASH 

16 BIGESS' 'IITS <::'::' L:Ll.MflW ■»iJLS"'ilUf,. 6S7K.SOIff WUSIC 'M9&7m 


8 


8 


4 


2S8 


TIM MCGRAW 

SHiATEST MITS " ~-: " ■';re 5? 


El 




5 


605 


BOB SEGER & THE SILVER BULLET BAND 

GBEAIESTMilSCllPIIOL (15?6; 


El 




7 


it 


AC, DC 

BACK IN BLACK .-GS: f. tPiC aO20r''5ONy VLblC I'B Wl S 




a 


g 


106 


MICHAEL BUBLE 

MiCHAEiBUBlE - 1 1 PRISE WGi'MARHtH BROS (IIISi 


■ 


a 


9 


SOfl 


PINK FLOYD 

DARK i-Ui [)F THE MOON IIAPUni tmiOl* UK 9B'I0 4B| 


♦ 


o 


1? 


553 


TOM PETTY AND THE HEARTBREAKERS 

bHiiiLS: .(ir= ; - ,itr j jut .ts ae t: S6j 




11 


g 


293 


THE BEATLES 

1 . ■■■■!■:.;. ■■■m 




It 


13 


63 


ORIGINAL BROADWAY CAST RECORDINQ 

*lC"t3 : - .VA. .■■•,:jJUNIV:R5ALCLASSICS[iflauP.;l99Bt 


• 


ia 


10 


498 


CREEDENCE CLEARWATER REVIVAL 

cmri-m::iE it-i [^qfATESl Hlis niii:'-v :■- ::ur(ci)ftp U ^si 


B 


o 


.10 


'96 


nTTmH CHflSSMMDHEnCtlflVUBOIiaiMEItBMni H) 


□ 


IS 


11 


86 


LYNYRD SKYNYRD 

*IL TV[ G'lEATESI HITS Mt* I-JJ?* UME ilB 9H.12 'SS! 


■ 


IB 


14 


644 


QUEEN 

:,l^.fJtr£5T HITS -lOLL-rtaOO 161765 MB 9811 9B) 


■ 


17 


16 


152 


JOHNNY CASH 

xwsM CASH a ffxscm msoH ityo' coiiw; iwsmiei wfts-i r r- '.i , r ■ 




e 




953 


BOB MARLEY AND THE WAILERS 

LiGfM) mwsT w iK»i«fiFrwcT>evutiw p ■ - • 




ia 


17 


194 


KEITH URBAN 




o 


j5 


30 


THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

star MNSIEIM .UliiBY tmSSlCS .iU£IU '':S'A HtKiai. AHiT OiShEv |7 Si| 


• 


21 


20 


130 


STEVIE WONDER 

THE 'Aimnm coaECiiON usiversal hotdhk/UTv 06«im,'UHE iib 98) 




22 




147 


LED ZEPPELIN 

mm III 1 III Mini iiiiiiiiiiaiiiiiwiiiiniiiin'ii'iiii III 111 ii ii 




23 


22 


108 


JACK JOHNSON 

DH AHOON ,HT.i: RtPLBLlC -jrvji;' 'UMBG 116 96) 


■ 


24 


73 


175 


RASCAL FLATTS 

MLU . ■ " ■ 1 " -'.-.'JV. HDLirmOD its 98. 12 98) 


B 


as 


16 


174 


JIMI HENORIX 

anHDKi Hoavx. t>c bext v jm tson onxya tcumtt 1 1 leri-.tM i ta 9S-t2 


B 


o 


32 


110 


SHERYL CROW 

iHE best OF SHinn CROW AIM mi5?l lHTER5COPE Ite 9Sl 


B 


a 


25 


756 


METALLICA 

VETA.LiC* 1 ■■ ' ■IHS'.AG (18 98.'ll 9B) 


♦ 


aa 


31 


169 


JACK JOHNSON 

iiKLiSHi>HE UiKT TALES EMiOV.' UNIVERSAL REPUBLIC B60994- \IU4G MB 9Bi 


■ 


aa 


28 


228 


NORAH JONES 

COM£ AWHT WITH ME eLLE NOTE 32088" (i: SB) 


♦ 


as 


33 


394 


DEF LEPPARD 

UAULI GDSATEST HTIS IRBD-IIH MERCURY >;BriB,UWt {1^ 9e t ; 9(!l 


B 




a 


888 


JOURNEY 

JOUHHtT S CHEAHST HITJ CGLUM&IA 4«93 SON* MUSIC ilB SB. IZ 9B> 


♦ 




24 


97 


EAGLES 

TKI VERY KV Df BARKER SIRATEQiC UA-IKEtlHti rjfM 41) 


B 








BON JOVI 

SllPPERf WHEN WET MIfflCURV i^BiMB'-iiVE 9&S 9Sl 8' 








34 


21 


60 


JIMMY BUFFETT 


B 




40 


lis 


GREEN DAY 

iNTEniATioMAL auPCiMiat ntpniu ib'Cj wanmh ami i.is sai 




aa 


3B 


133 


RED HOT CHILI PEPPERS 

CALIF ORHICATIOH WARNER BROS 47306' HO M'17 981 


B 


37 


37 


109 


GRETCHEN WILSON 

Hint FOR m PARTT^PiC iNASHViLLEi gOOOar-SaH f IB BSj '¥<A 




36 


41 


440 


AEROSMITH 

»f«DSMI1MS CtEAIESI HITS C:-'JM31A 57367(S(Jlfr yuSIC (M 9«'3 9Bl 




as 


42 


47 


ROB ZOMBIE 

PAST PflESfNT i f JTUHE _ COtlHI.'UMt (12 9B CO.DWOl 


• 


40 


44 


46 


RED HOT CHILI PEPPERS 

r,P-AIF5' MII^ ...-■.•H Hrt.Ji, m-ii H8«l 


■ 


«1 


27 


118 


FRANK SINATRA 

CLASSIC ^ihATiU HIS GREAT PCRHMHMCaitSS-IMO CAPITOL 23502 (I7»11 


■ 


<V2 


39 


115 


NICKELBACK 

THE LOMG RGAD ^ T '.-^RUriNER £1 B^CNl^lUMG ilB 9B''12 96) 


« 


o 


50 


194 


COLDPLAY 

A RUSH OF BLODOTOTHE HEAD CAPIIOt. 40MI4* rlS 98.11 3B| 




o 




LED ZEPPEUN 

LED ZEF-PELIH IV ATLAhTlC iitit AG HQ %t■^6 9Sl 




Mi-iitin 


♦ 




... 





SADE 

THE BtSTOf SAOE {-'■l!: ■.'.::r n-m VL5IC r <?■■.'_ 


B 








SUBLIME 

SLSHME .V ',- -'.LijT MOA ■ it4':ijr.t; . la 'mw 'jsi 






«■ rutin 


B 




M f«m 


PHIL COLLINS 

-.MTK B3139,'Afi (logB;l7 98i 


B 


o 




EVANESCENCE 


□ 


H-nriT 


4« 


49 


125 


JOSH GROBAN 

:.-;tMH ■■ ■ t iii41,D.mRWH8R0S 118 981 ♦■ 


B 


BO 


48 


530 


JIMMY BUFFETT 

SOM£ lOJ KMM BY teun SHMT BlfVETTt Oneora FflrOl M:.^ 3S^ 


B 



TOP POP CATALOG: Catalog AJburrts are Z-year old titles that have tallen below No. 
100 OTi The Billboard 200 or re-issL>es of older albums. Total Weeks column reflects 
combned weeks !ille Mas appeared on The Billboard 200 and Top Pop Catalog 
Albums TOP INTERNET: Reflods pliystcal albums ordered through Internet mer- 
cfiants, omea on nata collected by Nielsen SoundScan. Catalog titles are inctuded. 
TOP DIGITAL: Release sold as a complate album burKMe through digital download 
services BiLLBOARD.Biz CHART Sm Chart Legend (or ruiM and explanailons 
C' 200C, VNU Busmoas Modia. inc arxj Nielsen SoundScan, Itk. All nghts resefved. 
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Slif ARTIST 

'iliill -■^'"^IBUTINGLASEL 

Ikeane 



Title 

UfWflf The Iron Scrf 



si S 



I NELLY FURTADO 



I GNARLS BARKLEY 





9 




DIXIE CHICKS 


Taking Ttie Long '<i . 


3 


■ 


5 


3 


3 


SOUNDTRACK 




10 




e 


6 


20 


THE FRAY 


How To Sa« A L.t ■ 


29 


e 


7 






GUSTER 


Ganging Up On The Sj- 


2S 
















a 


E 


a 


UNDEROATH 


Offine T^e Great Line 


1 


1 


a 


E 


a 


COWTHGCnOMI ftrnttrOKanUttfi 

■ \ ■.■n--..C(JP[ 


HwMn Use HH F«nvy 4& an) 






10 


s 


7 


RED HOT CHILI PEPPERS 


stadium Afcan m 


13 


B 


11 


4 


a 


AFI 


0«ceintH!rundefgfDuno 






12 


7 


2 


THREE DAYS GRACE 


Om-X 






13 


to 


X 


PANIC! AT THE DISCO 


A fever You Cam Sweat Out 






14 




e 


THE RACONTEURS 


Broken Boy Solljleis 






m 






SOUNDTRACK 


Superman Returns 











ii 


E 


ii 
1 


ARTIST Title as 
IM^'KIM & NUMBER / OtSIRIBUTINQ LUEL Sl 
Rl GUSTER Ganging Up On Trie Sun 
■KlRrpRir-E -AARNEn BROS 


n 


a 




6 


DIXIE CHICKS Tjtking The LO^i) .Vay j 




3 


E 




UNDEROATH Deline Tire Great Line 




4 






NELLY FURTADO LOOSeH 


1 












a 


5 


9 


MARK KNOPFLER AND EMMYLOU HARRIS All The Ruillin*ig 1 




a 




9 


BRUCE SPRINGSTEEN We Shall Overcome: TtteSeeger Sesscn; 


• 


7 


7 


7 


RED HOT CHILI PEPPERS Stadium Area: L- ^ 




a 


E 


1 


KEANE Umler Tne Iron Sea H 




a 


to 


7 


GNARLS BARKLEY SI. EIHWInteB 
.[Linric ^1 




10 


6 


21 


ANDREA BOCELLI AmoreH 

. " • iii:ivtBS»r CL*ss«s tnowe ^ 




11 


15 


2 


ORIGINAI. BROADWAY CAST RECORDING Jeney BoysB 




ia 


8 


7 


PAUL SIMON surpnseBI 
- -. i'mi H 




13 




MADONNA I'm Going To Tell Vbu A Secret (SounOtracklH 




14 


2 


2 


BILLY JOEL 12 Gardens LrveH 




18 




CORINNE BAILEY RAE Corinne Ballw Rae || 






gSk TOP CHRISTIAN & GOSPEL mm,^nV^ 

«Palbums .biz 


Ii 
o 


is ii 


ARTIST 

IltLl in^prriKi OlStHlSUtirttfLAatl , ^ 

KB UNDEROATH 

WEM OEFIME THE GRf At UNE - L EHrCMBl 








IL 


ALAN JACKSON 

PRCCIOUS MEMOlUES ACR ARISi* tAb^i'lLLL i'lr j . iDLM-INrEGniT'r) 


ii 






FLYLEAF 

HTLE*F ■■?':rn'it pniciDENr ilrrEGBiTyi 


4 


4 


ti 


CASTING CROWNS 

LfiSDt,^ Li-nEUr^lWPflOYIDEMHimGfirTYl 


a 


2 


9 


UERCYME 

comM UP ro BREiinn , ;i.o PROvioEnr.iNlctyriTvi 


a 


5 


12 


VARIOUS ARTISTS 

WOW WORSHIP tuini .vuPO CinR E'^JCr/iasovveMa w-^siC'PflO«D€Hr.ir(l{GRmr> 


7 


6 


5 


TYE TRIBBETT & G.A. 

nCTORviivEl ::uLUMenVPRCviDtirr-inrtGnirv 


a 


8 


38 


KIRK FRANKLIN 

ntflo ' : -M-.i Pnov;l)tnt iH'tr,Rirvi 


a 


9 


53 


CHRIS TOMLIN 

M-.- :IM-- ■■■■r.RDrtEUiCM.j, 




15 


2' 


JUANITA BYNUM 


11 


11 


33 


VA^I P j; ARTISTS 

,s i^a'.mEr<T.iNT£Gflir>wonDcufle) 


12 


7 


34 


THIRD DAY 

*H£^EUtfl YOU MTE > l',;DEIlt-<tlTEGRITy| 


Vi- 


13 


22 


VARIOUS ARTISTS 

1l;1-.pei .'iimi . .vi i-::,-CUR&PROVI0£llT.|NrESftiri t 


14 




1=1 


AARON SHUST 

^0 ill' S*r.Kfi leRASn.WOftO-CUHB) 


18 


12 


19 


MARY MARY 

uiFirVAPr ■ STEGRirvGOSPELCOlUMBrVPflOVIDENt-IIIIEGRrrY, 





Data for week of JULY 8. 2006 
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m 

w 




TITLE 

L'B;i OCIRIBUTHW label t NUMBEB IPRICEI 


Principal Perlormers g 


1 


1 


E 


1 


ETI THE PINK PANTHER Sieve MafWKevin Kline 

■BSmGU KDUE ENIEnTAINMENT'SONVPICTLAES HOME ENTEKIAINMEKT 1 1790 (2S SSI 


M 




E 


1 


16 BLOCKS 

,',;(-!.( 1- -'.■•J- .iCit. .ilOJO (?B SBl 


Bruce Willl&'Uos Def 


n-a 






2 


UNDERWORLD: EVOLUTION 

FJC^Lflti HOME [MERTAlKMENr M43B i;9 9B) 


Kate Beckmsal&'Scolt Speedman ■ 

,1 




t* 


E 


] 


DAVE CHAPPELLE'S BLOCK PARTY 

L'.:wHSi>L STUDIOS HOME ^IDEC 2ibit |J9 


Dave Chappelle 


i 






a 


AQUAMARINE 

.■: ■>■ i:fMii(.-y ffll ?n47n (?9 9B:. 


Emma Roberls'Sara Paxton l^J 


S 


f' 


3 


2 


GLORY ROAD 

- ■■OME EMEflUiHUEWT 6UE(** VISIA HOME EMfHIWNMtHT 409fie i?9 98. 


Josh Lucas'Derek Luke 


n 




2 


2 


FIREWALL 

■.•.'■p.W -■-■H VIDEO S9410 IZSSei 


Harrison ford'Paui Beriany ^ 


i 


8 


6 


4 


HIGH SCHOOL MUSICAL; ENCORE EDITION 

- . I" (K'ERUINMENI I9«9 l?6Mi 


Zac EIrarvVanessa Anne Hu<ii}«ns 


■ 


S 




2 


DUMBO 

■. . :yi firsu-iinviM HiiFru vijiAHnME tNif hiainmehi miJ 


AnimateO 


n 


10 


E 


1 


NEIL YOUNG: HEART OF GOLD 


Neil Young 




11 


8 


4 


CHEAPER BY THE DOZEN 2 

■■ ■ 1"' :;iJ'M u'fl-ifi; 


Steve Martin'Bofinre Hunt 


i 


12 


5 


2 


RUNNING SCARED 

. ■ StiTiRKilNMENT-WARNEH HOME VIDEO 'O30i (Z7 BBl 


Paul Walker 'Cameron Bright 




13 




THE WORLD S FASTEST INDIAN 

'.■ . ■. .. ■ 1 ■ ■■ 1 ;|.-;.'1F^EN' i?B 9Hi 


Anthony Hopklns/tharw Latfd ^ 


■ 


14 


15 


6 


NANNY MCPHEE 

,■[ video 2tyjs i^a^B;. 


Emma Thompson/Colin Flrtti ' 


n 


IS 


7 


3 


DATE MOVIE 

,■' ■-- 1 niiiih. 1:99*1 


Atyson Hannioaa'Aflam Campl>eli > 


P 


IS 


12 


11 


THE CHRONICLES OF NARNIA 

/.M DiSia-' home crUEnTAiHUfMI'BUENA ViSIA HOME ENTEFlTAINMESt e;9?9 


Georgte Henley.'Skandar Keynes 




17 


25 


11 


KING KONG 

; S .(■'(Si. MuniDS HOME VIDEO 26260 l?9 W> 


Jack Black Naomi Watts ^ 




10 




KISS KISS. BANG BANG 

■■ ■ ■ VJMO '-flfiM 981 


Robef! Downey, Jf-rVal Kilmef 


« 


1« 


21 


6 


MUNICH 


Enc Bana'Danief Craig 


20 




BEAVIS ANO BUTT-HEAD: THE MIKE JUDGE COLLECTION VOLUME 2 g^v,, « Butt-Heao 

. . 1 ■ ■ ' "l .'.'LI ■■ [Jl.lCriT li89C14 1*9 9(1. 


n 






WALK THE LINE 

■ -■ ' ri^Sflflj 


Joaqum Phoenw'Reese Wi!li6's:i'>:" 


rM 




E 


1 


END OF THE SPEAR 

■■ ' rM'-- ■ :■ .-i./il IMMI 


Lw« Leonardft Cna!-.!- : 


N-U 






PRINCESS BRIDE 

I'GH -:\-Ln-r^ 'A^tliT 02362 |UM| 


Gary Elwes.'floo<n Wright |/^;,: 




■1 










24: SEASON ONE 

:r-- 1 ;M|.r-i 'Qt ;o:i54r6 (59 5S| 


Kiefer SuBierlancl'Deflnis Ha/sbert 


« 




19 


i 


THE RINGER 

,■■ ■- 1 tf.Ii.iiv (0« 33S2J i29 9Bi 


Johnny KnDxvill&'Bnan Cox ^ 





JUL 



TOP 

HEATSEEKERS. 



I n ARTIST 
LABEL B NUMBER ' OlSIRIBUinK LAUL inWC) 
DRAGONFORCE 



Tide I 
Inhuman Rampagt 



ALACRANES MUSICAL 



A Paso Firm* 









/ DVD SALES 


bi 

1 


2> 

1 


i 

ii 

■1 


TITLE 

. L L DISTn'fiLlING I «fll L 4 NUMBER iP«ICE 

Kl MGH SCHOCH MUaCAL BCORE BXnON 

BSSeilfM Visll 49^19 <'?e9Bi 


a 


L- 


w 


BEAVtS AMI Birn4«AD nC MR JUDGE Camnn VOUME ; 




7 


7 


24: SEASON ONE 




12 


2 


BAND OF BROTHERS 








ENTOURAGE: THE COMPLETE SECOND SEASON 

me:: :::r . :: :- 


PI 


B 


2 

B 


CHARMED THE COMPLETE FIFTH SEASON 
"MACGVVER the COMPLETE SIXTH SEASON 


[• 


8 


10 


GREY S ANATOMY: SEASON ONE 






DORA THE EXPLORER: ANIMAL ADVENTURES 




m 


THE ROCKFORD FILES: SEASON TWO 








THIS IS AMERICA, CHARLIE BROWN 






pa 


10 


4 


BOSTON LEGAL: SEASON ONE 




19 


4 


DEAOWOOO THE COMPLETE SECOND SEASON 




4 


2 


NCIS: THE COMPLETE FIRST SEASON 

::r: ri i^,.,: .-II -L.:,'!Li,]'*:'*[«MOuS' C»s3fiJ Sfl 




: 


2 


WILD WILD WEST - THE COMPLETE 






MOUSE M.D.: SEASON ONE 






FRASIER THE COMPLETE EIGHTH SEASON 

Cs'"F:.::v . Ifi vaBjSMOuM CJIW i49 98, 




• 




WWE: WRESTLEMANIA 22 




• 


2 


BmXJRAGL M COMPtflE nnST « SECOO sasoNS 




1 




THE OFFICE: SEASON ONE 








MEDIUM THE COMPLETE FIRST SEASON 




15 


4 


M-A'S-H SEASON TEN COLLECTORS EDITION 


i 


14 


> 


THE VENTURE BROS: SEASON 1 


i* 




rm 


LinLE EINSTEINS: TEAM UP FOR ADVENTURE 




20 


2 


24: SEASON TWO 







l/IDEO RENTALS^! 




niit 

WEEK 


-aSS 
3ii SS 


TITLE 

:iBli DtsmiSUIiNG lueEL 


i 


1 


new 


n|l6 BLOCKS 

BBS ,vt[ i.,,-- •i.'.'Ji ^DEO 




2 


MEW 


THE PINK PANTHER 


M 


S 


2 


2 


FIREWALL 

.■.A"',i,-: HOME VIDEO 


i 


4 


1 


2 


UNDERWORLD: EVOLUTION 

sO'i, "IllUflt; HOME ErirERTeillMENT 


. • 


IB 


9 


1 


GLORY ROAD 

«.! :«f ■ 1 « ?.-=Til*iWSUW «T* KK etWMBd 


n 


• 


B 


a 


AQUAMARINE 




7 


5 


2 


RUNNING SCARED 

I ■,; ""M: :'lt;^TAjtJVENTWPnEl| MWE ^lOEO 






4 


3 


DATE MOVIE 






6 


4 


CHEAPER BY THE DOZEN 2 


m 




8 


6 


RUMOR HAS IT.. 









TOP VIDEO GAMil 
RENTALS- " 



ii iiis 


TITLE 

WANJfACIunER 


f 


1 t 


2 


psz GHWD ner wiQ: imn cm srana 


■1 




2 


: 


PS2: CARS 


t 


■ 




■»,- 


PS2: HITMAN: BLOOD MONEY 

EiDDS 






t 


31 


PS2: NEED FOR SPEED: MOST WANTED 


T 




S 


2 


XBOX: HITMAN: BLOOD MONEY 


« 




fi 


„ PS2: KINGDOM HEARTS II 




H 


4 


9 


PS2: X-MEN: THE OFFICIAL GAME 




m 


9 


13 


PS2: THE GODFATHER 






7 


16 


PS2: BLACK 




10 


10 


3 


PS2: JAWS: UNLEASHED 





ID 


3 


3 


CARTEL 

■ ■■ ■ -' ■ PIC B!^M soNv MUSIC ns U| 


Chroma 


K 




2 


REGINA SPEKTOR 

. -L _ r.i-4 BHQS I15M1 




Begin To Hope 






KEB' MO' 

OriE fAVtKEPIC .■rB21.'HE0 INK IIS9Bi 




Suitcase 




t 


4 


DJ LIL' CEErrREVOR SIMPSON 




Ultra.Weekend 2 H 




S 


3 


DANIELLE PECK 

■■ 1 mi:j i!i -u) 111 4B> 




Danielle Peck jjjjj 




7 


3 


KATIE MELUA 

-iivifililL UOTOrtN O0M88.1,W6 OJ 


98 1 


Piece By Piece ^ 




B 


2 


JOAN SEBASTIAN 

'.' ■ ""■ ■■i.iioj, in 98; 




Mas Alia Del Sol H 




10 


4 


VIC LATINO 




ThrlveMix 02 H 




■■ THRIVE (2' 9fll 




■i 


,i 


JULIETA VENEQAS 

I'.li, :.■<■<'. 83120 lU&B.i 




Umon Y Sal H 




I 


2 


BETWEEN THE BURIED AND ME 




The Anatomy Of 




13 


a 


DAN ZANES AND FRIENDS 




Catch That TrainI H 








■ 


6 


3 


DONAVON FRANKENREITER 




Move By Yourself 


IB 


23 


14 


HURT 

,-;n|t.-i jf37 |i; 5p; 




Vol.1 1 




14 


2 


THE FUTUREHEADS 

■■'in- Vi[ I ... vir.ftftfd 113981 




News And Tributes H| 




IS 


11 


AARON SHUST 




Anything Worth Saytng |H 




18 


18 


EVANS BLUE 


The Melody And The Energetic Nature Of Volume 




IS 


34 


IMOGEN HEAP 




n 

opeaK ror Yourself 


o 


36 


3 


ll'j.V'iii HUSH SOUND 
^inllliH JCCArOANCE OaSi'lUELEO BT RAMEN 


tani 


Uka Vines | 


w 


20 


3 


DUELO 

.-. ..:i!J>JJID::fJGn2 9B) 




Relaclones Conllictlvas 


a 


19 


19 


RAKIM a KEN-Y 

. K-f.i L'. VtRSAL LAII-iO lI5 9B. 




Masterpiece: Nuestra Obra Maestra 


BI 


31 
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HALIFAX 




The Inevitability Of A Strange World 
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BISHOP G.E. PATTERSON & CONGREGATION 


Singing The Old Time Way Volume 2 H 
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FRANK BLACK 




Fast Man Raider Man 
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The Line Between The Two 
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The Fear Is What Keeps Us Here, 
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AVENTURA 




God's Proled 
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LEWIS BLACK 




The Camegle Hall Pertormance 
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Out Here All Night 
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Like Blood Like Honey 
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Girl Next Door 
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DA MUZICIANZ 




Da Muzicianz 
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Almost Here 
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RAMON AYALA Y SUS BRAVOS DEL NORTE 


Anlologia Do Un Rey Vol. 2 
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ALEXI MURDOCH 




Time Without Consequence 
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PEEPING TOM 




Peeping Tom 
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Historia De Una Retna 
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How We Operate 
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End Of Silence 
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THE CLARKS 




Still Live 
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NORMAN HUTCHINS 




Where 1 Long To Be 
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THE BOUNCING SOULS 




Gold Record 



BREAKING & ENTERING 



Appearances on "Gcmd Morning Arr 
British vocalist Corinne Bailey Rae 
StartHicks chain aided her tnumphji 
Inaugural Btllboard chart run 



jve Wllh RcgH and Kelly'- and VHl play help 
e Billboard 200 at No. 17. Strong sales at the 
Inrt Discover developing artists making their 
eek in Breaking S Entering on billboard.com. 
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Heatseekers chart See Chart Legend tor rules and explanations c 2006. VNU Business t^ed>a. Inc and Nielsen SoundScan, IrK 
I Ail rights reserved. 
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DIRECTORIES 



The Definitive Source for Industry Information 



INTERNATIONAL TALENT & TOURING GUIDE: 

The leading source in the industry for information on all aspects 
of the music business. More then 30,000 listings in all, includ- 
ing leading facilities where artists perform, agents and man- 
agers, artists, sound and lighting services, instrument rentals, 
security services, merchandisers, ond virtually any service or 
supplier you'll need when going on tour. All listings are A to Z 
and fully cross-referenced for easy searching. If you book, 
promote, program, or manage talent, this is a must-have for 
your business. $1 39 

INTERNATIONAL AUDARENA GUIDE: 

Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert 
Halls and New Constructions. PLUS, the complete FACILITY 
BUYER'S GUIDE listing those who supply and service the 
arena industry. $99 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, tope disc services, 
A&R, music services, industry web sites and more with over 
6,700 listings. $15.95 (Shipping included) $18.95 oversees 

INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with over 1 3,000 listings of key personnel and 
other information about every major and independent record 
company, video company, music publisher, digital music com- 
pany and seller of products and services for the entertainment 
industry worldwide. A powerful tool. $179 

RECORD RETAILING DIRECTORY: 

The essential tool for those who service or sell products to the 
retail music community. With over 5,000 listings, this directory 
is the most comprehensive compilation of record retailers, fea- 
turing independent and chain store operations, chain headquar- 
ters, audio-book retailers and online retailers. Listings include: 
store names ond addresses, owners, operators, phone and fax 
numbers, e-mail oddresses, chain store planners and buyers, 
and store genre or music speciolization. And its handy 6X9 
inch format mokes it eosy to carry and easy to use. $215 




O fder online; 



BY MAIL Send paymeni plus S9 95 SSH (S14 95 tana(la/S24 95 inlecnalionnl orJets) viilh lliR ad to: 
BilibomdDiiedones.PO Box 15158. Noilli Hollywood. CA 9I6I5-S158 

Pleose M wctinole sd« tax in CA, DC, Fl, GA, 11, MO, MA, MN, MO, Ht. HY, OH, SC, TN, TX t 
CAtlADA Ordas poyiible in U 5 funds only All sales oie find 

Also ovoiloblt; oil (I) ROM oi inailiny labels, lui tiilo. «inail. aiwiesiiei Qviiubusf)ubv(ORl 
lor advehising oppoilmiiliev <dl WU 723 /SM iii emial jsciielti^sUlbooid com 



BillbMld 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement write to classlfleds^billboard.com or call 800-223-7524 



DUPLICATION/REPLICATION 



REAL ESTATE 



NT GOLD COAST 



REAL ESTATE 





HARRISINSTITUTE.COM 



lONAL SERVICES 



IN-HOUSE CD * DVD • VINYL • CASSETTE 



H 300 p£e.= $775.00 
^ 1 000 p5J>.:$ 1099.00 



Intludei t loloi booklet S 

1 colo' (P label ftom piinl icady 
film iC}velboii ihiinkwiap 

Inilude^ 4 loloi booklet £ 

2 toloi ID labr! hoin piini leady 
film, lewelbox, ibnnkwiap 



D.J. VINYL f» 

lOO 13" viHn S7S9.00 AM,tu>^onF,: 11.30 m 
500 f 2" vilvn $1,279.00 sfotoEffi^iaoo 
1000 13" VINn S1, 889. 00 sco«Da-5lJr7.(x) 
PACIUGtS INCIUDE: WHIIl JACKET -/ HOLI • MASTEIIMG • fUU PtOOSSilK • 
roi WESSBGS • 7 CI>L0« UlEES laoct toliaroiindl - IHIHICWIIAf ' WICK IIIHN MCHiHO MWI 0« IIB IWOMC 




RAINBO RtCORDS 

«Q60 Hon .\\»-.. OnofiA l*Ark. CA 9IJ04 • 18 18) 280 1 100 



• iiifoi'i'rAlntH>rt.-t:i>rdi.(< 
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PROFESSIO 
SERVICES 



1,000 CDs 

in full-color jackets for just 

«990!; 



Call today for ( 
your tree catalog! 

1-800-468-9353 

www.illscmakefs.com/bb 



i DISC MAKERS 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

WhS« ottiar [Wopla v. faaing ttwir prfcM. w. 
a» sluMng oun. Muor latw CD's, cbmmim 
wkJ LP's m low a» 50( Youf ctwic tram the 

For frm catalog cal (am) W040CI0. 
Fn (em) *mmi247 oi " 



P.O.B<>l * TtMon, NJ. OM>I4020 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-239? 
Billboard @) nnusician.orK 
1-800-223-7524 

Kmmcii mil thm movw% 3 shalnra wry irMlr througit 
thm pmffmM of BItlbomrtI 
m forcm In th* muslc/mntmrtmlnmut 
InduMtry for ovr 100 y*mrs 



m 




A^ARENA 



THE #1 SOURCE 
FOR VENUE 
INFORMATION 

FOR PROMOTERS, PRODUCERS, 
AGENTS, MANAGERS AND EVENT 
PLANNERS. 

Complete data on over 4,400 venues 
worldwide, including Amphitheaters, 
Arenas, Stadiums, Sports Facilities, 
Concert Halls and New Constructions. 

YOU GET DETAIlfD VENUE INFORMATION INCLUDING: 

• Contact Information • Facility Capacities • Staging Configurations 
• Marketing Population • Ticketing Rights 
PLUS, tfie complete FACILITY BUYER'S GUIDE listing tfiose 
who supply and service the arena industry. 

ORDER BY PHONE: 000-526-2700 
OR ORDER ONLINE: www.orderbillboard.coni 
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Sotheby's 



INTERNATIONAL REALTY ^ 



SELECTED 
PROPERTIES 




.M^M ^ j^*^ .... 

Local Experts Worldwide 





HOPE RANCH: Hope Ranch. Set on over seven 
acres of magnificently landscaped grounds. 5bd/7ba 
home ideal for enteruining. Elevator and curved 
staircase connect the expansive main level living room. 
$7,950,000 WEB: 0 1 1 242 1 Horry Ko/b 80S.969.9993 



325 TOYOPA DR: Pacific Palisades, Dramatic Medit 
Villa on Huntington corner lot. 6bd/5.5ba. Great kit/ 
fam rm opens to Indscpd yard w/ pi. Private & gated. 
$7,295,000 WEB: 0341493 
BQrbaraB(r/k3l0.2SS.S403 



OPtN 2-5 07/0i'06 
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M 




fl 











210 23RD ST: Santa Monica. Stunninly designed new 
construction Mediterranean 6bd/5.5ba hm north of 
Montana w/ grmt kit. fr & much more. $4,650,000 
WEB: 03 1 1 680 
Suson Kostner 3/0,260.8200 




LAKEFRONT TUSCAN VILLA: Toluca Uke. Done, 
pvt. gated, 5bd/4-5ba Lakefront estate w/ it's own dock. 
Sound studio, pl/spa. chefs kit, viking range, 3 fpl, 3 car 
grg. $3,895,000 WEB: 0303036 
Scliramm /Jilvrd3/0.6/2.304/ 





CO.MPOUND IN BIRD STREETS: Sunset StripVilla 
dsgnd by Offenhauser w/cty-ocean vus on apprx 0.75 
acre site. Sbd/S.Sba & gsthse. tennis ct, pl/spa. www, 
orioledrive.com % 1 4,900,000 WEB: 0292033 
MimiStorTeIl3/0.38i.7237 




ARCHITECTURAL BEAUTY; Westiake Village. Ap- 
prox 10,000 sqft 5bd/6.5ba. beach entry pool, spa w/ 
waterfall & 6 car garage in gated Country Club Estates, 
$5,295,000 

Nick. LaPorta eOS.49S.2000 




TENNIS LOVERS ESTATE: Brentwood. Its a love 
match when you stroll onto your own private tennis 
court that adjoins a family home with freshwater pool. 
$3,495,000 WEB: 0341519 
ljs<iWi(rB3(0.422.7f40 




STUNNING SOPHISTICATED; Beverly Hills. 
Dramatic sun filled 3bd PH. Bit in 2004. Immaculate 
condition. Hwd firs, bale, gmt kit w/gran counters, huge 
msi w/ Dwntn vus. 4 pkg. $2, 1 50.000 
Rebecco Penrose Soto 3 1 0. 786, / 839 



OPEN 2-5 07/02/06 




1510 MALCOLM AVE: Westwood.Traditional. 
sun-filled 4bd/4.5ba hm w/ grt upgrades, grnt enter 
tops, oak cabinets, newer carpet, hrwd fir. grt location. 
$1,375,000 WEB: 03 1 1643 
Ni/ion "Nino" Bo/ 3 / 0.260.8200 



S0CALSIR.COM 



OCEAN VIEW GATED ESTATE: Mallbu:Top of the 
line finishes throughout.Complete privacy,surrounded 
by federal park land.6 bd,6ba.tennis.pool,spa&outdoor 
BBQ arca.Zoncd for horses, $ 1 0.500.000 LOO I -0 1 7- 
060 1 - 1 220 S/iirtey Shermon 310.31 7.2803 
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1 150 N. EASLEY CANYON RD: Glendora. Counu-y 
French approx 9000 sqft estate on 1 ,78 acre lot in 
pvt gated area, 6bd/9ba. fam rm. billiard rm, lib,Sfpls, 
pub.pool. spa. $4,995,000 WEB: 22064354 
Maumn Williams 626.229.0909 




TENNIS CLUB AREA: Palm Springs, Gated estate 
in the Tennis CIub,Appx 5000 sqft w/ guest house, 
pool/spa & views, Very unique, one-of-a-kind must see 
home, $2,995,000 WEB; 032 1 865 
Karen ]ay 760.325.9200 



OPEN 2 5 07/01/06 8 07/02/06 




7995 BRIAR SUMMIT DRIVE: Hwd Hills, Former 
celebrity owned I960 Mid-Cent offers Ig open spaces 
for exceptional modem day living.4bd/4ba Prvt pi. 
v/ww.BriarSummitcom. $ 1 .779.000 
Karen Lower 323.66S.I700 




10343 OLETHA LN: Bel Air Beverly Glen Gem. 
Light-bright open floorplan.skylights. cathedral 
ceilings.private setting. Rooftop area, balconys.and Zen 
garden. $1,034,000 
JustinHubin3IO.4et.6262 



3009/3025 ELLINGTON DR: Hwd Hills. 2 new Medit 
hms up to $2,895,000 remain. Private, gtd street. Finely 
appntd w/vltd ceils, top qlty Viking appis & catesful 
amenities.Vistt www.ell ingtonwoods.com. $2,695,000 
WEB #029 Joseph Treves 3 ^ 0.385.7248 



OPEN 2 5 07/02/06 




7562 WOODROW WILSON: Hollywood Hills Stun- 
ning 3bd/3ba near Nichols Canyon. Recently remod- 
eled with tasteful finishes throughout. Beautiful pool 
andspa.$l.599,OOOWEB:0303039 
Ne/son/fi/ice3;0.927,009i 




1935 MICHELTORENA ST.: Silver Uke 193/ aoto 
moderne estate truly unique, one of a kind 4000sqft 
very dramatic, almost 1 acre of privacy, vus. pool+spa, 
green hse, $2,595,000 WEB: 03027 1 6 
Jeffrey Young 3 1 0.888 JS98 




4239 BRUNSWICK AVENUE: Los Felil. Stunning 
restored c 1 93 1 char Spanish, LR w/FP, FDR, hrdwd 
firs. 2bd/ 1 ba. Lg, rooms, huge pvt. park-like lot. 
www.4239brunswick.com $695,000 
RkkYohon 323.67I.23S6 



2+2.5 TWNHSE MOVE-IN; Pasadena. 2bd/2.Sba 
townhouse built 82 low dues great location turnkey 
great floorplan cathedral ceiling in master new appli- 
ances and more. $449,000 
Sylvio Dunbar 310.481.6262 



1495 QUEENS RO: Hollywood Hills. Charming 
romantic villa. Stylish, urbane & polished this beau 
maintned pied a terre offers Irg entertaining rms, hi 
ceil, enchant pat $ 1 .595,000 
Bridget Maruns3IO. 786. 1810 



BEVERLY HILLS I BRENTWOOD I CAMARILLO I HOLLYWOOD (lACH I LOS ALAMOS I LOS HLIZ I LOS OLIVOS I MALIBU I MONTECITO 
PACIFIC PALISADES I PALM DESERT I PALM SPRINGS I PASADENA I SANTA BARBARA I SANTA MONICA I SANTA YNEZ I SUNSET STRIP I WESTLAKE VILLAGE 
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HELP WANTED 



TRANS WORLD 

ENTERTtlNMENT 

TVnEC Merchandising Career Opportunity 
Associate Buyer - Rocic Music 

TRANS WORLD ENTERTAINMENT Is a leading specialty retailer of music, 
video arvd games. The Company operates over 1.100 retail stores in the 
United States under the names of F.Y.E., Sam Goody, Coconuts Music and 
Movies, Strawtwrrtes Music, Wherefiouse, Spec's & others. 

The TWEC Merchandising Department currently has a position available for a 
Rock Associate Buyer. We are seeking an assertive, organized and 
career-focused Individual who has the ability to learn quickly and is motivated 
by the challenge to deliver top results. 

Responsibilities and opportunities include but are not limited to: 

• Buying rock music product. 

■ Developing strong vendor relationships. 

■ Negotiating co-op advertising and terms. 

• Analyzing regional marketing trends. 

• Partnering with merchandise planner to optimize sales, in-stocks, and 
inventory levels. 

■ Creating marketing plans and concepts. 

• Special projects as requested. 

Minimum Qualifications: 

• Associate's Degree. 

• 3 years buying experience for a multi-store operatkjn. 

• PC skills, mainframe savvy, strong understanding of aspects of sales & 

profit are all required. 

Preferred Qualifications: 

■ 4-year college degree. 

• 3+ years of multi store buying experience. 

• Working knowledge of MS Excel; MS Access preferred. 

Please email r6sum6s to careers@twec.com 
or send r6sum6s to position Location: 38 Corporate Circle Albany, NY 12203 



Do you have a passion for music? 
Do you have what It taltes to make a difference? 
If you said yes, then The Recoixllng Academy® 
Is looldng for you! 

The National Academy of Recording Arts & Sciences Inc., 
Ijest l(nown for the GRAMIMY® Awards, has an outstanding 
opportunity available for a Project Manager for the Florida 
chapter based In Miami Beach. This individual will plan, 
produce, create and manage various events, programs and 
services that will benefit members and the music 
Industry at large. 

The ideal candidate will have music Industry experience and 
extensive event management experience including develop- 
ment, production and budgeting. Exemplary communication 
skills including writing and presentation experience required. 

Please forward your rteum^ to: 
Stacey Manfull 
Wentworth Recruiting 
Wentwofth)ob21 @wentco.com 
Fax 310-601-1801 



HAVK A I'tJSI 1 ION TO l-ll.LV WAN 1 lO RKACH HIC'.HI.Y 
QIIAI.IKIKI) r'KOI'I.K I-Asr LOOK NO FlIRTHICR^ 
lill.l.DOARO CLASSll'IKr) 
IS THK IIIKK AlirllOKnY! «i NOW IIIK CLASSIKIKIl SKCTION IS 
ONLINK! WWWHlI.I.UOAHI>.('OM fALI. JKI-K SEKUKTrF; 
«< S4e.e54T478IB7S8 FOB MOKE INFO 
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SUNY - ONEONTA 

Lecttirer - Audio Production, 
Music Dept. Full-time, non-ten- 
ure track, one year initial appL. 
begins Fall 2006. See 
www.pneonta.edu for full 
details. SUNY Oneonta is an 
EEO/AA/ADA employer. 
Women, minorities, and 
persons with disabilities are 
encouraged to apply. Contact: 
barstorsig)oneonta.edu 



BUSINESS 
OPPORTUNITIES 



ARTIST/UBELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 
NEED VIDEOS.' 
ert)-webdevek>pnKnt.com 
NEWS VIDEOS MUSIC 
PRIZES &CASHS 
e.Ta(liobiz.com 



GordonAtlantic 
Immediate Grammy-Award Winners 
Album Investment Opportunity- 300K, 
Top Return, All Cash, Labels Fine, 
NDA. gordonatlantic.com, 
212-537-0188 



FOR SALE 

Well respected UK Jazz label. Over 
100 masters plus stock at value. 
Inquiries to owner's agent on 
+44-20-8657-5565 or 
+44-7702-695-136 
hpUywoodsioyalties @yahoo .cD.uk 



FOR SALE 



'COMPOSE' 

The most Desirable 
Miisic License Plate in California 
is about to become available to 
the best offer. 'COMPOSE' hasn't 
been available for 25 years. Any 
offer over SIO.OOO- will be 
Considered. 
Call I.R. - 760-364-2633 



CD/Record Store 
Fixtures FOR SALE 

Mint Condition 
CaU: 610-287-5667 



NOTICES/ 
ANNOUNCEMENTS^ 



PUFF THE MAGIC DRAGON 
covered by The Loop is banned 
on radio in Canada. Info: 
www.pufrinagic.com 



DO YOU HAVE A PROFESSIONAL 
SERVICE YOU WOULD LIKE THE 



MUSIC INDUSTRY TO KNOW 
ABOUT? WRITE TO: 



OR CALL 1-800-223-7524 
AND GET A FREE LISTING ON 



Mileposts 



COMPILED BY SARAH HAN shan@bllllioard.coni 



MARRIAGES 



Nicole Kidman to 
Keith Urban, )une 25 in Sydney. 
Bride is an actress. Groom is a 
Capitol Nashville artist. 



Freddie Gorman, 67, of 

lung cancer, June 13 at the Kaiser 
Hospital in Panorama City, Calif. 
Gorman was the lead singer of 
Motown group the Originals. 

The Detroit quartet is best-known 
for scoring a No. 1 R&B hit in 1969 
with "Baby, I'm for Real," written 
and produced by labelmate Marvin 
Gaye. The all-male Originals also 
provided background harmonies for 
other Motown hits including Jimmy 
Ruffin's "What Becomes of the 
Brokenhearted" and Stevie Wonder's 
"For Once in My Life." 

Gorman moonlighted as a 
successful songwriter, co-writing the 
Reflections' 1964 hit "(Just Like) 
Romeo & Juliet" and the Marvelettes' 
1961 No. 1 R&B/pop hit "Please Mr. 
Postman" with Brian Holland. 

In the iate 1970s, the Originals 
departed Motown and signed with 
Fantasy Records, where they scored 
with a dance remake of 1950s hit 
"Blue Moon." 

The band ceased recording by 
1981 and, after a brief comeback in 
Europe as part of Ian Levine's 
Motorcity Recordings project in 
1982, disbanded. 



Gorman is survived by wife Dodie, 
son Dillon and daughter Sheila Evans. 

Claydes Charles Smith, 57, of 

unspecified causes in Maplewood. 
N.J. Smith was a founder and lead 
guitarist for the long-ruiming R&B 
act Kool & the Gang. 

A native of Jersey City, N.)., Smith 
tuned into jazz guitar as a teenager. 
He became part of the original Kool & 
the Gang in the mid-1960s, along 
with Robert "Kool" Bell, his brother 
Ronald Bell (later Khalis Bayyan). 
George Brown, Dennis Thomas, Rick 
Westfield and Robert "Spike" 
Mickens. Lead singer James "J.T," 
Taylor came aboard in 1978. 

Kool & the Gang scored 15 top 20 
pop hits in the 70s and '80s. mainly 
on the De-Lite label. The group broke 
through in a big way in 1973 with 
"Jungle Boogie." which rose to No. 4 
on Billboard's singles chart. Other 
memorable hits included "Ladies 
Night," the No. 1 smash 
"Celebration" and the No. 2 hits 
"Cherish" and "Joanna." 

In 2005, Smith issued a solo 
album, "Children's Games." He 
continued to tour with the band until 
January, when illness forced his 
retirement from performing. 

Smith is survived by three 
daughters, three sons, a sister, a 
brother and eight grandchildren. 



INDUSTRY EVENTS 



rrHMrl What Teens Want-East, 
Grand Hyatt, New York. 646-654- 
7266. whatteenswant.com. 



Ticket Summit Venet- 
ian Hotel, Las Vegas. 860-870-3400. 
tlcket5ummlt.org. 



EiUiSSlK] NARM 48th Convention 
& Marketplace, Gaylord Palms, Or- 
lando, Fla. 856-596-2221. narm.com. 



iiUiSBsl Latin Alternative Music 
Conference, the Puck Building, 
New York. 818-763-1397. latin- 
alternative.com. 



EiUiiBt&l International Assn. of 
Assembly Managers Conference and 
Trade Show, Henry B. Gonzalez Con- 
vention Center, San Antonio. 972- 
538-1013. iaam.org/2006_conf. 



I The Bandwidth Con- 



ference, the Regency Center, San 
Francisco. 415-823-4540. band- 
widthconference.com. 



I Septien Music Con- 
ference 2006, Embassy Suites 
Hotel. Dallas. 972-392-2810. septien- 
conference.com. 



■iliiSBuSfl Independent Music 
Conference, Sheraton Society Hill 
Hotel, Philadelphia. 203-606-4649. 
IMC06.com. 



rilJri-i l Billboard R&B/Hip-Hop 
Conference and Awards, the 
Renaissance Waverly Hotel, At- 
lanta. 646-654-4660. billboard- 
events.com. 



hllJflll Billboard MECCA Fall 
2006, Los Angeles Convention 
Center. 646-654-4660. billboard- 
eve nts.com. 



FOR THE RECORD 

To clarify an item in the Real Talk 
column in the June 17 issue. Baby 
Cham's "Ghetto Story" was not 
banned by the Januican govem- 
ment. Rather, it was held up by 
the Radio Jamaica Communica- 
tions Group for one week in 
order to edit lyrics relating to 
guns. Further, the track "Ghetto 



Pledge," not "Ghetto Play," has 
never t^en played by the Radio 
Jamaica Communications Group. 

Contrary to the Latin Notas col- 
umn in the July 1 issue, recording 
artists Jorge Celedon and Mata 
are signed to Sony BMG and 
llona to EMI. 
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'All R!AA 
certifications 
for the new sales 
award are audited 
by the firm of 
Gelfand, Rennert & 
FeWman. Pictured, from 
loft, aro the RIAAs Laura 
Doud, .irid Christoph^ 
Fazzolaii and Kictiellc 
HoweH or Gel(£>nd. 
Rennert & FeJdman. 



RINGTONE AWARDS: The riaa 

CTIA— The Wireless Assn. and Billboard 
introduced a gold and platinum 
certification program for master ringtones 
June 14 at an awards ceremony/press 
onference at the Time Wamer Center in 
New York. The same evening, the RIAA 
invited music industry players to celebrate 
the launch of its master ringtone sales 
award at the Cutting Room, wfiere guests 
were treated to a performance by 
Doghouse act the Honorary Title. Also at 
the conference, Billboard executive 
editor/associate publisher T^mara Conniff 
announced that Billboard's master 
ringtone chart would launch this summer. 

PHOTOS DOUGLAS SONDERS PHOTOGRAPHY 
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ON THE DOWN LOW 

Warner Bros. Records execs including label chief Tom Whal- 
ley and senior VP of urban promotion Cynthia )ohnson 
welcomed Brian McKnight to the family June 28 with an 
intimate luncheon previewing his forthcoming album, 
"10." Yes. it's the 10th album from McKnight. in a career 
that includes slops at Mercury and Motown. The artist sat 
down at the keyboards and performed three tunes from the 
set, which he describes as "full of theme songs." inspired by 
his post-divorce life. Among the album's standout tracks: "More 
Than Just a Thang" featuring Jill Scott. 

McKnight told Track he is optimistic about his move to WB. "I've 
seen what they can do — they think outside the box. When 1 was a teen, 
all the acts I loved were on Warner Bros., including my brother Claude 
of Take 6. It's kind of surreal but it feels like this is where 1 should be." 
The new album, slated for a fourth-quarter release, is not alone on McKnight's 
plate. In late luly, he'll shoot a TV pilot for a weekly talk/music show that he says is attract- 
the attention of Fox and ABC. He is also "toyitig" with the notion of signing his two sons to a label. "Nikko is 
a |imi Hcndrix on guitar, and B) is a carbon copy of me," the proud dad says. "I tell them to just relax. But they 
other kids making records, and they're an.vious Lo do the same thing." 



1 



MAKE IT HOT 

Missy Elliott is experiencing a creative block. "But give 
me a minute and I will be back." Elliott told Track back- 
stage at the Shrine Auditorium in Los Angeles after 
winning a 2006 BET Award for best female hip-hop 
artist. Elliott said the new album she is 
working on will feature hits and new, 
original material. Also gearing up for 
production is a movie about Elliott's 
life. The artist does not know if she'll 
tackle a second stint on the reality 
show circuit after last year's "The 
Road to Stardom." "That reality 
show stuff is a little rough. I don't 
know if I will be doing that again," 
she said with a laugh. 

A NEW DAY 

While backstage at the BET 
Awards. Track also 
hecked in with 
amie Foxx, who 
says he and LL 
Cool) have done 
two songs to- 
gether that will 
be coming out 
next year. It is 
no secret that 
Foxx and the 
Cool one did 
not get along 
during the 
f i 1 m i n g of 
tlie 1999 foot- 
ball movie 
'Any Given Sun- 
day" starring Al 
Pacino. But accord- 
ing to Foxx. the two 
buried the hatchet when 
they saw each other at a 
basketball game after 
this year's Academy 
Awards. "We looked 
up at each other and 
said, 'Gee, look at the 
years we've wasted." " 
As for coming attrac- 
tions, Foxx will ap- 
pear in the movie 
version of "Dream 
Girls" and LL is the 
subject of an A&E "Bi- 
ography" segment that 
will air July 31. 





AW 



BANNER'S WAY 

Look for rapper David Banner, who is now managed by 
the Firm, to mount a second Heal the Hood concert to 
benefit f^ississippi coast victims of Hurricane Katrina. 
Banner says he has helped raise $500,000 for relief ef- 
forts and remains determined to rebuild the ravaged 
coastal communities. "Most of my efforts have been 
dedicated to the coast of Mississippi because that's 
where the eye of the storm was. That coast is totally 
gone," the Mississippi native says. 

GET HAPPY 

If the title track is any indication. Uncle Kracker's up- 
coming album, "Happy Hour," will be gloriously steeped 
in Motown- and Philly-styled R&B grooves. In fact, a sneak 
peek into the title track shows our fave Uncle reveling in 
R&B-based disco sounds, complete with live strings and 
horns. Track hears Leo Sayer will add his signature falsetto 
to the song. 

FASHIONABLE STONES 

Track hears that Italian fashion brand Meltin' Pot is mak- 
ing sweet music with the Rolling Stones. It appears that 
Keith Richards, Charlie Watts and Ronnie Wood will be 
sporting specially designed Meltin' Pot jeans on the 
next leg of the band's world tour. And yes, those were 
Meltin' Pot denims worn by Tom Cruise on the June 
cover of British magazine Arena. 



Executive 
rURNTABLE 



EDITED BY SARAH HAN 

RECORD COMPANIES: EMI Music in New York names 
Neil Levine senior VP/GM of Caroline's new urban unit. 
He was worldwide GM at Rykodisc. 

Arista Nashville names Alex Valentine manager of 
Southwest regional promotion. He was a member of the 
promotion team at Sanctuary Music Group. 

RCA Records Nashville promotes Doug Baker to 
director of national promotion. He was director of 
Southeast regional promotion. 

Rock Ridge Music in New York promotes Ben Miller to 
A&R manager/industry liaison. He was head of Rock 
Ridge Music Street Team initiatives. 

Sony BMG in Nashville promotes Maurice Miner to 
director of syndicated and satellite radio. He was asso- 
ciate director. 

DISTRIBUTION: The Orchard in New York names Paul 
Verna director of corporate communications. He served 
in a corporate marketing and communications capacity 
at Avid Technology. Verna Is also a former Billboard 
reviews/pro audio editor. 

PUBLISHING: Cherry Lane Music Publishing in New 

York names F. Lamonte Ball creative manager of urban 
music. He was publicity coordinator at LaFace Records, 
PigFactory in Los Angeles names Adam Wolf cre- 
ative director of film. TV and advertising music. He 
was director of film/TV and advertising music at North 
Star Media. 




TOURING/VENUES: Max Cruise Entertainment m 

Point Pleasant. N J.. names Jon H.impton president, 
He was talent buyer at Live Nation/Electric Factory 
Concerts. 

MEDIA: Fuse in New York promotes Alex Campbell 

to VP of development. He was VP of programming 
and production. 

Music Alive! in New York promotes Caroline Horn to 
editorial director She was editor in chief. 

Performing Songwriter in Nashville names Rick 
T,iyior managing editor He was talent buyer at Live 
Nation/Electric Factory Concerts, 

RELATED FIELDS: Universal Music Mobile-U.S. in 

Santa Monica, Calif , names Adam Flick VP of mar- 
keting He was chief marketing officer at Airborne 
Entertainment, 

Send submissions to shan a billboard.com. 



CSiOODWORKS 

REID'S VISION HONORED 

The U J A- Federation of New York and the Music for Youth Foun- 
dation will honor Antonio "L.A." Reidat a July 18 luncheon at 
the Pierre in New York. He will receive the 2006 Music Vision- 
ary of the Year award. Proceeds will be divided between the two 
host foundations. For more info log on to ujafedny.org. 

SHAKIRA'S LIPS DON'T LIE 

Shakira has partnered with Hard Rock International on be- 
half of child victims of violence in Colombia. She donated 
items to Hard Rock's memorabilia collection while Hard Rock 
donated $80,000 to the artist's Pies Descalzos Foundation, 
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Introducing the Studio at the Palms Las Vegas - ^ 

a multi-million-dollar recording studio with cutting-edge technology and a 
world-class staff. The ultimate recording studio located at the ultimate address. 

To book your studio time call toll free 87-RecorciLV 877.326.7358. ^ 



A MALOOF CASINO RESORT 

WWW.PALMS.COM 

LAS VECAS, NEVADA 

www.studioatthepalms.com 




FUJI SPEEDWAY/ IZUMIOTSU PHOENIX 

I@ UDO ARTISTS, INC. 3F AOVAMA CRYSTAL BLDC. 3-9-12 KITJI-AOYAMA.MINATO-KO. TOKYO 107-8642 TEL:8l-3-3403-80T7 FAX:8l-3-3402-8922 http://UdO.ip/ 



